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We've gone a step further and organized 
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om  TYPOG- 


RAPHY 
NEEDS TO BE 
FELD 


ith all the current em- 
phasis (ours included) on technologies, one needs to be 
constantly reminded that typography is an essential 
and powerful force for increasing communication 
effectiveness. That is its essential role. Improved tech- 
nologies are only means towards that end. 


L, this regard a pro- 
vocative and very quotable editorial appeared in 
the March/April issue in 1981 of Typografische 
Monatsblatter,” the Swiss journal of typography. In it, 
Helmut Schmidt includes the following observations. 


he message needs inter- 
pretation.”...not interpretation as a masquerade of 
typefaces but interpretation as an evaluation of 
content. Interpretation in the sense of discovering 
the message which has been broken up into essential, 
minor and insignificant thoughts. Interpretation 
not only in advertising but also in literature, and 
ideally a close collaboration between form and 


content.” T 
0 bawl, to whisper. 


“To baw and to whisper, quickly and slowly, all these 
are expressions of verbal communication. Reading 
matter will also have to bawl and whisper, will have 
to run and to stroll, will have to emerge quietly and 
lovingly as esthetic experiences.” 


66 


ypography lives its own 
esthetic life next to the functional typography, the 
typography of messages. We read words and sentences 
but are not aware of the formal qualities of typefaces 
as long as letters are lined up in order to convey a 


message.” 
T be audible, to be felt. 


“Typography need not only be visible and legible. 
Typography needs to be audible. Typography needs 
to be felt. Typography needs to be experienced. 
Typography today does not mean to place, typog- 
raphy today means to portray.” 


A. its best, typography 


today is a wonderful blend of art and technology. And 
that is nothing new. It was that way when ideograms 
were cut in tablets, or letters were chiseled in stone 
or penned on papyrus or scrolls. We just need to 
remember that long before today’s technologies were 
just ideas, and long after they are obsolete, the artist 
will have to manipulate some technology so that 
typography will be seen, and read, and understood, 
and, to be truly effective, be felt. 
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Man has In the fields ' 
never of printing 
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WILL AND ARIEL DURANT is the 
type designer. 
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CHESS- 
PEOPLE* 


“As long as anyone can remem- 
ber, the pieces used in the 
game of chess have been called 
chessmen. But in this day and 
age of aroused feminine con- 
sciousness, it is necessary to 
set a wrong to right. The 
Queen has been a part of the 
action for over 900 years. She 
is also, without question, the 
most powerful piece on the 
chessboard. It behooves us to 
revise the name and make 
amends for centuries of ’ 
neglect; hence, chesspeople. 


> ee 


ven those of us who 
are total ignoramuses 
about the strategy 


and intrigue in the game of chess, 
know what it’s about—purely and 


19th century Javanese 


simply, it’s a game of war! It in- 
volves attack... defense...and the 
object of all the maneuvers is to cap- 
ture the opponent's King. It is a 
game of wit, skill and consuming 
concentration. Even a minute dis- 
traction, such as heavy breathing 
by an opponent, has sent tourna- 
ment players into tantrums at the 
unfair psychological diversion. 
That's how serious the game can be. 
he strategy and 
j tools of modern war- 
fare notwithstanding, 
warfare on the chessboard is con- 
ducted essentially in the same man- 
ner as it has been for centuries. The 
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Early 20th century Austrian (cartridge cases & bullets) 


exact facts about the origin of the 
game are murky. But it is generally 
accepted that a version of the game 
was played in India as early as 
500 A.D. It spread to Persia, 
where it acquired the name, chess, 
from the Persian word for King, 
Shah. Arabic peoples learned the 
game when they conquered Persia 
in the 7th century and carried it 
with them into Europe when they 
invaded Spain in the 10th century. 
There is also reason to believe that 
the game was introduced into Europe 
by traders and travelers returning 
from the Byzantine world. What- 
ever the origins, the nature of the 
game has remained much the same 
for hundreds of years, although 
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20th century Czechoslovakian 


=" 


the playing pieces have varied in 
strange and fascinating ways. 


or design-oriented 
people, it is the evo- 
lution of the chess- 


people that is probably more 
interesting than the evolution of the 
game itself. From the earliest ver- 


_ sions of the game, the cast of char- 


acters has included an all powerful 
figure—a King —standing at the 
center of his army. He was aided 
and abetted by a counselor on 
either side, a soldier mounted on an 


elephant, horse or camel (depending 


19th century Indian 


on which animal was indigenous to 
the locale) and a charioteer or 
rukhkh at the extreme flanks. In 
front of this hierarchy stood a line 
of foot soldiers. 


rom era to era, and 
country to country, 
the characterization 


of chesspeople varied reflecting 
political, social and cultural insti- 
tutions. In Medieval Europe, for 
instance, when the Church exer- 
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19th century Indian 


The illustrations by Frank Riccio are adapted from 
photographs from the picture collection of the New York 
Public Library and from photographs in 
the book Chessmen, by Frank Greygoose © 1979 
by Frank Greygoose, published by David & Charles, Ltd., 
Great Britain. 


cised considerable power in affairs 
of state, a Bishop replaced the origi- 
nal counselor at the King’s side. 
The King’s castle replaced the char- 
ioteer at the extreme flanks, but 
retained the name “rook” from the 
original rukhkh. And during this 
chivalrous age, the soldier on horse- 
back became the Knight—a most 
essential figure in the defense of the 
King’s domain. 

n hundreds of years, 

the moves and objec- 

tives of the game 
have hardly varied. But the images 
in which the pieces were created 
show tremendous breadth of imagi- 
nation and skill. Indian and Per- 
sian sets created for fabulously 
wealthy potentates were marvels of 


20th century American 


16th century German 


(< 


craftsmanship, with figures rendered ing, tooling and indulging flights of 


in minute, painstaking detail. But 
in Arabic countries, where Islamic 
law forbids the representation of 
human forms, chess pieces were 
designed in the abstract. When the 
game took hold in Europe, crafts- 
men again showed their stuff; carv- 


fancy and extravagant techniques. 
Exquisitely carved sets were also pro- 
duced in China, Burma and Africa. 
T:: materials used in 
creating chesspeople 
have been as varied 
as the designs themselves. Porce- 


hd 


lain, ivory, bone, jade, glass, amber, 


ebony, malachite, marble, silver, 
gold, stainless steel and wood, of 
course, to mention just a few. In 
size, chess sets have varied from 
miniature pocket sets (board 
included) to-life-sized figures. And 
there are actual cases on record 
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12th/13th century Scandinavian 


Late 14th/early 15th century; probably British 


19th century Chinese 
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where games were played as an 
outdoor sport, with living people 
standing in for chesspeople. 


here isn’t enough 
space here to give 
you even an inkling 


of the wondrous variety of figures 
that have marched across chess- 
boards through the centuries. But 
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the parade of knights across on 
pages indicates some of the phases 
in the evolution of just that one 
piece. Among the versions that have 
been collected, there are Knights in 
full armor, without horses; Knights 
on horseback, surrounded by 
henchmen with bows and arrows; 
Knights on stationary horses and 
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14th century; from Southern Germany 


on rearing horses. And finally, the 
Knights have been dislodged from 
their mounts and only the horses 
remain. It is curious that when 
chess sets were standardized for 
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where the game of chess might not 
symbols; only the Knight retained be recognized without a scorecard. 
the likeness of a horse. In the arctic, Eskimos (bless-their- 
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CHESS- 
PEOPLE 


16th century French 


hearts) are a non-warlike people, __ tute for castles, and the front line of 
and the chess pieces they use reflect support, instead of foot soldiers or 
their domestic, peaceable society. pawns, is a row of seals. A lovely 
Father and mother figures stand in image. Perhaps one day, like the 
for the King and Queen. Husky Eskimos, we'll all de-militarize our 
dogs replace the Bishops as “help- thinking, or at least play out our 
mates.” Since horses are not a local war games solely on the chessboard. 
commodity, the Knights have given It is a sublimation “devoutly to 

way to whaleboats; igloos substi- _ be wished.” Marion Muller 
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Gips & Balkind for Johnson & Higgins— AD Steven Fabrizio 


SOHO Weekly News 


Self Promotion 


arenes nom ARS 
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AT&T Co.—Bell Telephone Magazine Self Promotion 


Audio Magazine 


via 


The New York Times—Home Section People Magazine 


ever underestimate the value of 

a kindergarten education. 

Some of us learned lessons 

there never to be offered 

elsewhere: how to fold a 
flat sheet of paper to create a basket, a 
table,a house... how to make paper 
chains and Japanese lanterns...how to 
fashion carnations out of tissue paper 
...how to assemble scraps of colored 
paper, magazine pictures, tinsel and 
glitter into joyous, phantasmagorical, 
astonishing collages. 


nthe 19 years since Marc Yankus 
graduated from kinder- 
garten, he has never 
forgotten that it was there 
that his enthusiasm for 
cutting, pasting and assembling was 
sparked for the first time. 


here were also two other specific 
experiences (beyond his 
art education at the School 
of Visual Arts in New York 
City) which propelled him 
into collage. One was an exhibition of 
Joseph Cornell’s work. The sight of 
those mysterious and esoteric images 
in Cornell's “boxes” prompted Yankus 
to start his own collection of old and 
unusual engravings, of which he now 
has a sizable library. The second event 
that sealed his fate was a bout with 
hepatitis. How does an artist, confined 
to bed, do his work without messing up 
the bed clothes? Like the bedridden 
Matisse, who resolved the same prob- 
lem by working in papier collé (paper 
cutouts), Marc Yankus resorted to cut- 
ting and pasting also. With his collec- 
tion of old engravings on hand, he 
developed his collage technique to a 
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Self Promotion—Christmas Card 


Art Directors Club— Valentine Show 


here is nothing new about col- 
lage, of course. But Yankus' 
images are singularly pecu- 
liar and powerful. Witches 
and lizards cavort through 
unlikely classic landscapes. Mytholog- 
ical characters inhabit contemporary 
settings. In his work, incongruity—of 
subject and scale—is the name of the 
game. Given his quirky visions and 
fastidious skill, Yankus has managed 
to turn his art form into a surprising 
commercial success. He has produced 
illustrations for such publications as 
Audio Magazine, Barron's, Harper's, 
Ms. Magazine, The New York Times, 
People, Saturday Review, Scholastic, 
Soho Weekly News, Science Digest, 
Travel and Leisure and The Village 
Voice. He has also received commis- 
sions from the Book-of-the-Month- 
Club, Gips & Balkind and Associates, 
Harcourt Brace Jovanovich, Ogilvy 
& Mather and Sudler & Hennessey 
advertising agencies. 


ne may wonder how his quixotic 

illustrative form adapts to 

commercial use. Just give 

him a subject and turn him 

loose with his library of 
engravings, his scissors and paste, and 
he will invariably come up with an 
assemblage that will arrest, confound, 
delight, intrigue and amuse...and be 
pertinent besides. 


n his young career, besides his com- 
mercial success. Yankus 
has managed to win profes- 
sional approval as well. His 
work has been exhibited in 

the 1979-80 student show at the Soci- 
ety of Illustrators; at the Art Directors 
Club Valentine Group Show, 1982; 

in Tiffany windows, 1979, and at the 
Key Gallery in New York City, 1980, 
81 and ‘82. M.M. 
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There are writers who some- 
times thrash about for ideas. 
Artists, too, sometimes have to beat the 
bushes for a theme. But when the French 
artist, Bernard Durin, took a tour of 
the countryside in Provence, he stirred 
up enough subject matter to last him a 
hfetime. He discovered the fantastic 
inexhaustible universe of insects. 
If you think the stars in 
the sky are beyond counting, 
multiply the number you see by one 
hundred, and you will only approach 
the number of known species of insects 
on earth... about 800,000. The un- 
known and unclassified vari- 
ettes would bring the count 
to between 2 and 4 million, with billions 
of individuals in each of the families. 
Entomologists who special- 
ize in studying 6-legged, 
creeping, crawling, flying creatures, have 
revealed startling facts about their life 
cycles and life styles. Some insects, for 
instance, sleep with their eyes open. But- 
terflies have taste organs in their feet. 
Many insects are deaf, but katydids have 
ears tn their forelegs just below the 
“knees, and locusts hear through the 
sides of their abdomens.As for the honey- 
bees, they are not aerodynamically cor- 
rect for flying, but they do nevertheless, 
and they also see ultra-violet light which 
is invisible to mere humans. 
The literature of the 
world is rich in 
poems, prose and essays alluding to 
insects. Heinrich Heine, Edgar Allan 
Poe, Robert Burns, Lewis Carroll, Andre 
Breton, Vladimir Nabokov are just some 
of the literary greats who have made 
observations about the insect kingdom. 
It remained for Bernard 
Durin, nature artist, to 
celebrate their visual wonders in por- 
traits that are larger than life. His 
astute observations and meticulous ren- 
derings are a bonanza for scientists 
studying details of structure. But for 
an artist with esthetic yearnings, the 
patterns, colors and textures are a feast. 
The insect world provides a never- 
ending variety af tees abstract de- 
signs and inventive structures beyond 
all human powers to imagine or devise. 
To see Bernard Durin’s re- 
markable insect portraits 
in full color and full size, you might 
want to look into the book, Insects, Etc., 
published by Hudson Hills Press, New 
York. In addition to the spectacular : 
illustrations, the book contains an an- . 
thology of insect literature and a full 
entomological discussion of each of the 
34 specimens pictured in the book. 


Seven-Spotted Ladybird Beetle 


Click Beetle Rose Beetle 


European Stag Beetle 
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African Long-Horned Beetle Leaf-Footed Bug 


Hercules Beetle i Chinese Tiger Beetle Fuller Beetle 


Illustrations reprinted 
with permission from /NSECTS, Etc. 
An Anthology of Arthropods Featuring a Bounty of 
Beetles by Bernard Durin. 
© 1980 Schirmer/ Mosel Verlag GmbH und 
Bernard Durin. 
© 1981 Hudson Hills Press. 
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While it is legendary that 
little girls cover their eyes 
and scream at the sight of 
spiders and such, Katherine 
Heller has always thought 
bugs were fascinating and 
fun. Still, she was not pre- 
pared for the agony they 
would cause her when she 
set out to design an insect 
alphabet. It was her senior 
independent study project 
at the University of Wiscon- 
sin,where she concentrated 
on Advertising Design and 
IIlustration. 


Quite logically, she started 
with A,assembling the char- 
acter from body parts of a 
dragonfly.When she got to 
B,it seemed reasonable to 
work with bees. From there, 
the idea of using the insect 
whose initial letter corre- 


; om Mh re an i uae sponded to each letter of 
A AA " 1" gma ay the alphabet seemed to 


é man make very good sense.So C 
y for caterpillar followed, and 
then came D for dragonfly, 
F for flies, G for grasshopper, 
| for ichneumon,L for lice, 
M for moth, manthis, mayfly 
and mosquito, O for orchard 
spider,P for paper wasps, Y 
for yellowjackets, U for 
underwing of a moth. 


But in spite of painstaking 
research,some letters de- 
fied her plan. For £,H,NQM.x 
andz she had to combine 
specimens or introduce ele- 
ments of the environment 
to make the letterforms 
work. Besides these pictorial 
considerations, the major 
design problems—composi- 
tion, scale, tonality and over- 
all unity of the alphabet had 
to be solved. Although she 
had resolved that her major 
concern was with the illus- 
tration, not the functional 
aspects of the letters, her 
complicated capitals turned 
out to be amazingly legible. 
If it's any comfort to Ms. 
Heller, nobody would ever 
guess the agonizing that 
went into this project, con- 
sidering how easy- one ri 
eye is the result. 
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/ Diplomat: Greek for 

- folded twice’ A diplomat dealt in 
tters so secret that the documents 

required this special (hierar 2 


ANMIVIONIA. 


IS SO CALLED BECAUSE IT WAS FIRST MADE FROM 
THE, DUNG OF THE WORSHIPPERS’ CAMELS AT THE 
TEMPLE OF JUPITER, « AMMON IN EGYPT. 


Literally ‘Bear 
Shirt.’ The 

Norse sa- & 
gasde- \ 
scribe a 

family who went 
into battle in a 
frenzy of blood- 
lust, clad only in 
bearskins; by ex- 


ienscnalirt | soe CON ean 
called ‘berserkers. m : ‘ " ) BREBNCH BOUDEHR,PO ‘ 
~.-_ ~~ SO A BOUDOIR IS AROOM 


Jumping flea’ in Hawaiian. “tt the instrument, which 
‘Uku'’meaning ‘flea,’ and @ was brought to the 
‘ele’ meaning jumping.’ ; eee islands by Portuguese 
It was the local nick- ’ aL dare =H} laborers. Presumably 
name for Major Purvis, — =* —~/] ukulele refers to the 
aretired British officer %& me fingers darting among 
who popularized i: the strings. 


AA bridal party is expected to drink.a lot. The word 
comes from the olf English “bride-ale” that was drunk at marriages 


before champagne GF ,, became the rule. 
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Artists 
im 


wonderland 


or 
graphics by 
computer 


Picture this scene, dear readers, artists, designers, 
production people and graphic communicators of 
all persuasions: One fine morning you roll out of 
bed, slip into your jeans, slurp some coffee and head 
for the studio. But when you arrive, your workspace 
has metamorphosed into something quite unrecog- 
nizable. The drawing tables are gone. Likewise the 
tracing pads, T-squares, pencils, Pentels, paints, 
brushes, inks, pens, airbrush, photostat machine, 
slide viewers, lucies, storage files, paper cutters, rub- 
ber cement, etc., etc., etc. In their place is an array of 
electronic gear— digitizing tablets, electronic pens, 
video display terminals with keyboards and TV color 
monitors. 


No, this is not a scenario for a nightmare or a science 
fiction movie about the distant future. It is a forecast 
of imminent events in the world of graphic arts. To be 


perfectly truthful, the “imminent” is already happen- 


ing. Like business offices, newspapers, banks, air- 
line reservation desks, biomedical labs, credit offices, 
aerospace centers and supermarket checkout 
counters — graphics are going computer! If the 
thought of it fills you with apprehension, the sight of 
computerassisted graphics will fill you with awe. 
No warm-blooded graphics person will be able to 
resist a hands-on experience. 


To see just how graphics by computer works, a few 
U&le staff members took a trip out to Old Westbury, 
Long Island, New York. There, nestled in the gentle 
rolling terrain that was once the playground of the truly 
rich (and pastureland for their truly thoroughbred 
horses) is the campus of a unique high-tech train- 
ing institution, The New York Institute of Technology. 
NYIT is a private college which offers undergraduate 
and graduate programs in computer sciences, elec- 
trical, mechanical, industrial and aerospace engineer- 
ing —all geared to the needs of science and industry. 


Separated by a parking lot,and in sharp contrast to 
the sprawling, low-slung modern buildings of the 
main campus, stands a romantic Old World vintage 
manor house. This is the home of the Computer 
Graphics Laboratory of NYIT. A step through its door 


is like a step into a time warp. Outside, a timeless ee Ne _ 
pastoral scene of ancient trees and silent, sleepy my eon 
meadows; inside, a dizzying wonderland of techno- ’ om a 
logical fireworks. Nis Sh ICY : 
_e | ie > 
The Computer Graphics Laboratory (CGL) is a re- > ae 
search and development arm of NYIT where artists, oo 
Ph.D. engineers, computer programmers and student Me So tex 7 
interns work cheek-by-jowl with each other and with Woe ae ym Aor’ _ 2 
millions of dollars’ worth of electronic hardware. i= SOIC 
Their combined purpose is to advance the state of me eT iP So od 4 
the art of computer graphics. In addition, CGL is a ee, JOKES 
training center for students and personnel of organi- SO Th ie 


A From a single photographic image, the artist can manipulate the 
computer to flop, overlap, distort, replicate and create collage effects. 


B "Nudes Ascending the Staircase” demonstrates other aspects of com- 
puter versatility, from wire frame drawings, familiar to animation artists, 
to the fleshed out three-dimensional figure. 


Cc Starting with a visual concept by the artist,and with the assistance of a 
production engineer this three-dimensional ant was rendered in full color 
entirely by computer. 


D Through instructions to the computer, the artist can invent an infinite 
variety of brushstrokes. Here a single broad band, shaded from light to 
dark, is employed to create an abstract ribbon design. 


E& F Typography as well as figurative images and abstract forms can be 
flopped in any direction, curved, scaled and maneuvered for design 
purposes through the use of the computer. 


G The “joyboard,” strongly resembling a toy piano, was devised by engi- 
neers at NYIT as an auxiliary to the computer keyboard terminal. It gives 
operators a speedy, convenient shortcut for selecting frequently used 
computer functions such as rotating, dollying, scaling, etc. Instead of typing 
out detailed instructions on the computer keyboard, the operator touches 
the appropriate key of the ‘joyboard” to initiate the desired action. 


BK Elements of drawings rendered in 3-D can be assembled and rearranged 
at will. The computer can also rotate a drawing to present multiple views 
and perspectives. 


zations that have purchased CGL programs. While 
its main purpose is to develop new systems and 
improve on existing ones, CGLalso tums out polished 
work for commercial use— educational films, news, 
television and architectural graphics, TV commer- 
cials, industrial presentations and the like. 


One of the areas in which they have formulated a 
highly sophisticated program is animated films. To 
give you an idea of the dazzling options and econo- 
mies possible with computer assistance, we have 
only to compare a computer-aided animation pro- 
cedure with the same job produced by conventional 
means. 


In conventional animation the animation artist 
draws each character as it should appear in every 
fifth or seventh stage of an action. An assistant then 
goes to work, sharpens and cleans up those draw- 
ings and interpolates several in-between stages, 
deduced from the original drawings. Finally, a third 
artist— an in-betweener— draws all the necessary 
intermediate positions to provide appropriate 
smooth movement for the action. The entire se- 
quence of drawings must be carefully examined for 
accuracy aad, finally,each stage of the action of 
each character in a sequence must be transferred 
to a transparent acetate sheet for painting. 
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In the coloring process, every image of every 
character must be hand-painted. If a mistake is 
made, or a change of color is required, the paint 
must be laboriously scraped off every acetate sheet 
on which the character appears, and then repainted. 
Even without changes or corrections, a skilled 
painter may be able to complete a maximum of 
35-40 “cels” per day. 


For backgrounds, another artist designs and 
paints the changing scene for each sequence, care- 
fully checking and adjusting color schemes to coor- 
dinate with the colors of the characters that appear 
in each frame. Animation artists must bear in mind 
that no more than 5 levels of acetate may overlay a 
background, as the acetate sheets are not entirely 
transparent and multiple layering mutes the back- 
ground colors. 


Finally, all the characters to appear in each frame 
must be assembled, registered over the background 
and the entire assemblage photographed as a single 
unit. In all, it is clear that the production of a single 
sequence — say,a character taking ten steps— may 
take four or five people many hours, even days, of work. 


In computer-assisted animation an anima- 
tion artist works on an electronic tablet with an 
electronic pen or “wand.” Both are wired to monitor- 
ing equipment and to storage or memory banks. 
With the electronic pen, the artist draws directly (or 
traces from a prepared drawing) on the electronic 
tablet. The drawing is digitized— converted to elec- 
tronic impulses—on the tablet. While no marks 
appear on the tablet itself, the movement of the pen 
is transmitted and displayed on the video terminal. 
The animator draws only the extreme stages of a 
movement — the starting and final positions. The 
computer fills in all the “in-betweens.’ The anima- 
tion artist can call up all the drawings and review 
the flow of action on the display screen. If a correc- 
tion must be made— even on some small detail like 
a hand, foot or button—the computer permits the 
artist to zoom in ona spot, enlarge it, redraw and 
reinsert the detail in the master drawing. The com- 
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puter registers the correction on every stage of the 
sequence. The finished drawings are then stored in 
the computer memory until ready for coloring. 


Opaquing or coloring animated character 
levels does not require the hand ofa skilled artist. 
The “scan and paint” program, developed by engi- 
neers at CGL, can be operated by almost anyone. 

A palette of colors appears on the display terminal 
along with the drawing to be colored. The operator, 
following a guide specified by the art director, merely 
touches the electronic pen or “wand” to the de- 
sired color and then to the area to be painted. The 
computer automatically floods the area with the 
indicated hue. Unlike in conventional animation, it is 
not necessary to paint every stage of every action. 
The operator may choose to color key cels from a 
sequence—as few as 10 out of 90—and the com- 
puter will fill in the colors for all remaining cels 

as designated. By this program, called “tweep,’ an 
operator can complete as many as 400-500 cels per 
day, as compared with the 35-40 possible by con- 
ventional means. a 


Background artists are now blessed with a vast 
assortment of tools and options to work with. Their 
color choices run to the billions, since there is a 
range of 255 variations for each color family. Tex- 


E The animation artist draws the first stage of the action. 


M The artist also determines the final stage —the position at the 
end of the leap. 


N The computer interpolates the intervening stages. 


O Artist's and computer drawings are assembled for appropriate 
flow of action. 


P Individual drawings may be called up from the computer 
memory and rearranged for other scenes. These figures have been 
“opaqued” or colored by a “scan and paint” process. 


Q& R Computer-generated animation may start froma thfee-dimensional 
model, like the insect shown, as well as from drawings and photographs. 


S Opaquing or coloring animation cels takes only seconds by computer, 
as compared with days by conventional methods. In the N YIT “scan and 
paint” program, the operator chooses from a palette of colors displayed 
on the screen, touches the electronic pen to the desired color and then to 
the section to be opaqued. The computer floods the designated area with 
color Mistakes are corrected and changes made with a touch of the pen. 


T The electronic pen or “wand” functions in conjunction with the digitizing 
tablet. Marks made on the tablet with the pen are converted to electronic 
impulses and then transmitted to the display terminal, where they are 
reconverted to visual forms and images. 


U-W According to senior artist Paul Xander, the computer does not 
replace the artist; it is just another tool with a multitude of time-saving 
functions. In painting, it allows the artist to create his own brushstrokes, 
work in a variety of “media,” choose from billions of hues, values and 
intensities, and rotate colors to consider infinite color schemes. 


tures, patterns,and brush marks are as limitless as the 
artist’s imagination. He can paint with a multicolored 
brush. He can simulate airbrush, wet acrylic paint, 
dry brush, watercolor, pen and ink, pencil, pastel, 
wax crayon. He can change values or tints at will, 
create filter effects, blur edges, explore textures, ex- 
panda tiny detail to an overall background — all with 
a touch of the electronic pen and appropriate in- 
structions to the computer. 


Since no acetate layers of drawings are involved, the 
artist has no restrictions on the levels of animation. 
He may employ as many as 75, without concern about 
the diminution of background color Changes or cor- 
rections of color need not be scraped off in the time- 
consuming, arduous conventional way. Instead, a 
touch of the electronic pen erases and replaces 
colors in an instant. 


Finally, all the finished stages of action for a single 
frame are called up from the computer memory, 
registered and assembled in a matter of seconds. 


Animation is just one aspect of computer-assisted 
graphics. The potential for use in advertising design, 
television, architecture, publishing, educational and 
corporate graphics makes one giddy in its contempla- 
tion. Without rulers, compasses or T-squares, anyone 
can draw perfect circles, ellipses, squares, rectangles, 
cones, pyramids— in short,any two- or three-dimen- 
sional geometric function. With the computer you 
can flop images in any direction, enlarge, reduce, 
zoom, pan, blur, distort, replicate, create collages, 
project 3-D constructions in multiple perspectives, 
rotate colors to study color scheme variations and 
much, much more. The options are as broad as an 
artist's vision. And when the imagination runs dry, the 
computer is capable of generating fantastic “effects” 
on its own, without a murmur about creative burn-out. 


To be completely honest and reassuring, there are 
two things the computer will not do. /t will not make 
an artist out of an unskilled person. Nor will it 
make a robot out of a sensitive artist. Drawings, 
color choices and aesthetic decisions must be made 
by the person who wields the “wand.” As Paul Xander, 
senior resident artist at CGL, explained: “The com- 
puter is just another tool for me.” As for adjusting to 
the new tool, both Xander and Howard Spielman, 
production manager, researcher, and artist, agreed 
that it had taken only a matter of days for them to feel 
at home with the computer equipment. Both men, 
who had long experience in conventional graphics, 
are confirmed converts to computer life. 


Despite the enticing prospects and reassurances 
from pioneers, we will all enter the age of computer 
graphics like swimmers in unknown waters.Some 
will plunge in gleefully. Some will edge in slowly. 
Some will hang back, hankering for the familiar feel 
of a felt-tipped pen. Others may have to be dragged 
along grudgingly or left behind. Nevertheless, it is 
certain that computers will soon be standard equip- 
ment for graphic artists as well as doctors, lawyers, 
dentists, teachers, writers, office workers, meteorol- 
ogists and housewives. Computers will be as com- 
monplace in our offices and homes as the telephone, 
and without doubt— without knowing beans about 
the technology—we shall all become exceedingly 
proficient at using them. Marion Muller 


| 
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This is the first in a series of articles on computers 
and their use in graphic communication. We would 
like to thank the NYIT community for their help in 
educating us and in their contributions for the 
preparation of this article. 


Information about the hardware and software 
programs of CGL may be obtained by contacting: 
Computer Graphics Laboratory, Inc., The New York 
Institute of Technology, Old Westbury, NY 11568; or 
Computer Graphics Laboratory, Inc., Chrysler 
Building, 405 Lexington Avenue, New York, NY 10174. 
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AMNHAHMOPHZHAZa€maAdwmonNYY 
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,PLEASE 


GERMAN/BRITISH 


= eeesnyald jah ees AMERIGAN 
Rr RT ee. | 5 hy GERMAN 
vinkacclsdipsbteccurgss eae FRENGH 
cineie Pe tole AMERIGAN 
dhs, eliotn aee GZEGH 
ifutth oie AMERIGAN 
Fhe hae ag sade A Ra Eee raed Feteh ate Aasese hee ania A ee AMERIGAN 
Steerer AM cr, ta he RENN Ete bss HUNGARIAN 
De, shah sore cs conse ent PERS So ee sce ae Chto ae GZEGH 
Br Pe Oe ert Lat ed eet es Rb tes Ss eae sa ER CR ee HUNGARIAN 
Dirge PR tod coy te RR ARE eR en fon cri! ITALIAN 
BR Pa ec 2 ea rn i aOR sag escheat NET HUNGARIAN 
BEY Wire mentee ae emer eer tem ni AUSTRIAN 
WPA SS EINES ooo ssa csccseers eat ecieds Bode natn alan Ree FRENGH 
Die Namen weltberuhmter Kompo- MENDELSSOHN Sau sk typaioedpandiangh¥ waips dues eod'vaiSlameloon sous 6s ole Whsd shalhgs dy chan jNesmeNi Ramat A GERMAN 
Ben oe eee ies peti Bes eh Sr ie, op AW an 2) oe ppc bite Sn ee a aie 
Be tater Geel umoet: ROSSA om chico hca once. kane AUSTRIAN 
eet a a ee baa 
cash Rakerorineeaapamlarss ee pont PATIO RE WORE nce loses thos suc castea asouids ae POLISH 
rabey naa ga Namen a ee rere aA een Sk aso 
Seca gatdon soll Opwor! die PO i ccs catsamatnrastorie seman AMERICAN 
va. moe ia ee, PURGING ks ert an ent hecho cg nit ces ITALIAN 
mégen, halten Sie sich bitte an die PUR Gi soe es ete ices esdoven tora rendeenet toe ose area age ee 
englische Schreibweise. 15 OATS 0} Fama teehee os eeniene, re rnnaRNn a Aree te ROP Toro ceo 
Po RODGERS 3255s cdi tia et Sian geagegh eee 
Les noms des compositeurs de ROMBERG............. Ve iiencn Wimmea er ee 
Bee oe Seo eisle comes vent AGREE. pois sche a re asain ee oe 
Trouvez et encerclez les noms des SATIE frien Se auhlatt tebe uslivewepuee Una vewne Muu NS LR hamachi one ny ap aed staae «tow OEA aan Ta Ror av Mts Ay Rea nee 
“pe eparmenae ae se > mia SGARLAT EY ics. sisscoeescesenesessetasitnseescstsarsunsseenadeaibdeotinehaansnendien 
element, diagonalement et SCHONBERG 
méme al’envers. Ne croisez pas les RG) 5 oy CR ents Te Riven tial ken ete open eran ome eR IN Rcd cr 
lettres—Elles peuvent étre utilisé og UES oo TE pee ee PN ee 
poubunauire non om BE dooce mecca pce vipeh pee ade a ae 
mercer: Bien que ee wsser propres SULLIVAN dain tv’au ta caren’ Ger piclgchesaebta weahind sity Bh ptwO at aPeecehbquRi neat A Mewlnatle MaaneNony ane legis sxe sa 
peuvent étre épelé differemment MEME ATI edb xvas ceipcvssiesaeacbacacticshcornedhcnbAssvanegeon os Saks ae ae Ree 
Se sepeme cle emer en eee in MMMM een SN 
TTI soo) acct cous soe etses taccen cco he Re cae vts agua ce eases ae caren 
RVC RT C8 OF 2 | Senate teers annie ne. (veRmen aren PS Teen uniennt,..7-AMMraa candi: 
WIN ORR ssoessecesaaiseccecanveveiscasscht pian stay ths nap een nosey cen ee 
1B US 9 ONY die ee an Gee ne RN eco oP ee omg PSR Scrat eT nn tg 
1118104 BO Ge Cpe per ages ane DROME irre MRM Yr he eras ae Ucch caregivers re 
WIENIAWSKI 
NAGE eee rerstes exsist Teves teicaas seca phaheiconrha ean Daunad GRC certo et EEE pete 
PR YR eee ooh ovsves ars re einer oiviny cog Roe asta tee Ae ae rg ener eS 
Answer on page 76. XENAKIS aia Revidh ie pred aan akin IRR TOMLRe se RLUaN My dee ey poem nRh hehe tag nach Litt aan hitua ee eae 


THIS ARTICLE WAS SET IN ITC BARCELONA™ 


28 


It doesn’t surprise us to see a profound and 
highly disciplined artist indulge in light- 
hearted whimsical projects as an escape from 
his more demanding work. But when the 
extra-curricular activity wins equal passion 
with the serious work, that’s a novelty. A case 
in point is an exuberant graphic artist we 


EX LIBRIS Anny 
Seysxleow/leie]-Kostha, 


know, Andrzej Kot of Lublin, Poland. 

Born in 1946, Kot went to school in 
Lublin, served two years in the army and then 
took up his career in graphics as an illustrator, 
calligrapher and typographer. He’s known 
the pleasure of professional recognition: his 
work appeared at the Biennale of Graphic 


Design in Czechoslovakia, 1978. He repre- 
sented Poland in the 1981 Scriptura Calendar 
for the Gutenberg Museum, West Germany. 
He was commissioned to provide the callig- 
raphy for the book, Mom Talk, by the 1980 
Nobel prize-winner for literature, Czeslaw 
Milosz,and his work was featured in a 1980 


Exlibris 
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issue of the Polish arts magazine, Projekt. 

But from his earliest days as a graphic 
artist, Kot has had a penchant for what he calls 
art-zart, art jokes. The outlets for his fun are 
the book plates, ex libris designs, he concocts 
for friends, himself, book collectors and com- 
plete strangers who become his clients. The 


bay oe) 


— Staniflawa Zalecha 


| 


| 
book plates are all personalized—not by name 
alone—but also by some reference to the 
owner’s appearance, personality, character, 
likes and dislikes, weaknesses or strengths or 
often by some play on words with the name 
itself. He gathers his ammunition from 
personal observation of the clients or from 
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their correspondence; sometimes from their 
own suggestions and requests. In these little 
projects he exercises all his talents and tech- 
niques—drawing, cartooning, calligraphy, 
typography and wit. As you can see from this 
collection, nothing’s sacred with Kot. His 
little book plate creations are often more 
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funny than flattering; nevertheless they are 
a much sought after commodity. 
Incidentally, book plates are not the only 
outlet for his art-zart. If you are lucky enough 
(as we have been) to receive a piece of mail 
from Andrzej Kot, it is likely to arrive in a jolly 
pink envelope, extravagantly decorated and 
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bearing his own endearing insignia—a lower 
case a, for Andrzej, culminating in a cartoon 
cat to illustrate his surname, Kot, which 
means cat in Polish. We can tell you from per- 
sonal experience,a letter from Kot—especially 
ona Monday morning—helps to start the 
day with a smile. Marion Muller 
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ITC Modern No. 216" in Light, Medium, Bold and Heavy 
weights with corresponding italics are new typefaces from 
ITC. There are small caps for the Light and Medium roman 
faces. Only licensed ITC Subscribers are authorized to 
reproduce, manufacture, and offer for sale these and other 
ITC typefaces shown in this issue. This license is your 
guarantee of authenticity: GE These new typefaces will be 
available to the public on or after July 15, 1982, depending 
on each manufacturer's release schedule. 
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ITC Modern No.216"was created within a tradition of delicate and 
refined typeface designs. Stylistically, it is a pure“Modern’ type- 
style. This classical revival created by Ed Benguiat captures all the 
dignity and grace of earlier “Modern’ designs, and combines them 
with the best design standards of our time. ITC Modern No.216" 
was carefully developed with goals of letterform beauty and maat- 
mum readability always in mind. 


pila bi cannons Siete ee eee eee 
Because of this painstaking attention, ITC Modern No. 216"%s 
applicable to a wide variety of typesetting applications. To 
attempt to list them would only serve to impose limits on this 
versatile typestyle. 


Tc 
ITC Modern No. 216"can be easily recognized by its vertical 
weight stress and fine tapered serifs. Character stroke 
transition is smooth and adds to the overall harmony of this 
typestyle. The easy flow of the italics has an almost script- 
like feel. In keeping with the ITC tradition, small capitals 
with smaller lining figures have been designed for the Light 
and Medium roman weights, providing the type user with 
additional graphic flexibility. 


ciated tachi: Nei: Salo seat ahiilchid Ace 
‘Designer Ed Benguiat is well known for his many 
typeface designs. More than ten typeface families m the 
ITC Library are the result of his creative genius. He 
developed the ITC Avant Garde Gothic’ Condensed, ITC 
Bookman; ITC Lubalin Graph’ Oblique, ITC Korinna, 
and ITC Souvenir’ families; and was responsible for the 
design of ITC Barcelona; ITC Bauhaus, ITC Benguiat’ 
with Condensed, ITC Benguiat Gothic, and ITC Tiffany 
families. ITC Modern No. 216; his most recent release, 
should prove to be a mainstay of typographic usage. 
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he Saga of The Two Mo’s: By the 
time you finish reading this color 
section of U&lc you are likely to be 
much better acquainted with two 
singular artists. The fact that their 
names share a syllable in common is only 
a coincidence. The real reason for coupling 
Mo Lebowitz with Mozart (Wolfgang A.) is 
that the former is a graphic designer/ 
artist/conceptualist/writer with a passion- 
ate fixation on the latter. For his guest 
appearance in U&lc, Lebowitz has chosen 
to not only design, but also write, the entire 
color section as a tribute, a love letter,a 
paean of praise to his favorite of all sub- 
jects, Wolfgang Amadeus Mozart, genius 
composer of the 18th century. 

Mo Lebowitz is not only extraordinarily 
knowledgeable about Mozart and his 
music in the large sense—the history and 
form—but he is nosy and funny besides. - 
He has uncovered juicy morsels about per- 
tinent people and relationships; he names 
names, quotes from letters, tells who said 
what about whom, how they looked and 
how they behaved. All in all, ne paints a 
lively, lovely portrait of a beloved subject. 

We have reason to believe that if 
Mozart were alive today he would be equally 
admiring of Lebowitz. They would have a lot 
in common—both energetic, happy fellows 
who love good food, good wine, good friends, 
good conversation and hard work. You can 
deduce a good deal about Lebowitz the 
designer from studying the design and 
typography he has selected for this love- 
project of his. But we would also like to fill 
in some pertinent details about his per- 
sonal and professional life. 


About Mo Lebowitz: He was born in 1932 in Washington, D.C. 
He graduated from the University of Maryland, served two years 
in the Air Force, and subsequently went to work as an artist/art 
director for studios and agencies in the Baltimore-Washington area. 

In 1961 he came to New York City, was employed by several 
studios, agencies and business organizations until he set up 
his own shop, Mo Lebowitz, Inc.,in 1966. He has, ever since, oper- 
ated as a one-man corporation, with no additions to the staff 
and no plans for expansion. 

Aside from commercial projects for clients like CBS, Lightolier, 
Young & Rubicam, Woman’s Day, Sport, The Glass Oven Baking 
Company, Ladies’ Home Journal, International Distillers and Vint- 
ners of France.and International Typeface Corporation, Lebowitz 
operates his own private printing press. The Antique Press is his 
hobby assemblage of over 300 fonts of wood and metal type 
families, three letterpresses and a variety of old printing equip- 
ment. With these old mechanisms he produces “copious amounts 
of broadsides, booklets and other ephemera in pursuit of graphic 
and typographic excellence,” reports Lebowitz re: Lebowitz. 

Working alone has not kept him out of the highest eche- 
lons of the professional world. He has won over 350 awards in 
national and international exhibitions. He has lectured to stu- 
dents and professionals throughout America, Europe and 
Australia. He has served as juror for every major graphics group 
in the U.S.,and has been an instructor in graphic design at 
The Cooper Union and The School of Visual Arts, New York City. 

In addition to his devotion to Mozart, Lebowitz’s passionate 
pursuit of the best things in life has turned him into a gourmet 
cook, a wine connoisseur extraordinaire and a highly discriminat- 
ing specifier of typography.He has chosen to design this Mozart 
opus in a number of ITC faces because, in his own words: “their 
classicism, their variety and patrician good taste are the very 
attributes of Wolfgang Amadeus Mozart himself.” 
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| OLFGANG AMADEUS MOZART. Anna and 
Leopold Mozart were happy to announce his 
birth in Salzburg on January 27, 1756. Joseph 
Haydn was happy to be his friend. Franz 
Schubert was happy to listen to his music. 
Ludwig van Beethoven (who was rarely happy) smiled with 
admiration when he heard Mozart’s name. 

Mozart himself was a mostly happy fellow. He started 
playing the piano and violin when he was four years old, and 
he became amazingly expert at it because he /zked music. It 
was his life. When he was five, he began to compose music. 
He never stopped until the night he died in December, 1791. 

Wolfgang came from what was then called the“lower 
classes.” but he was a“high-class” guy. He toured the castles 
and concert halls of Europe,and in the process,he performed 
for kings, princes,and counts. He really preferred being with 

“The People.” In his time, musicians were considered to be 
on the same level as servants. Music—Mozart’s music—was 
for the rich only, since they were the ones who paid for it. 

Mozart put up with that idea only when he had no 
other choice: when he needed the money, or when he really 
wanted to work for the enjoyment it gave him. Much of his 
short life was spent seeking to answer the problem of choice. 
He wanted to build his name and reputation to the point 

where he would be immune to these social stratifications and monetary naggings. He never 
did beat the system. (Beethoven did, however, finally accomplish this in his later life by 
making himself a reputation as being a wild man if he were crossed.) 

But, in total, Mozart had a good life. He was a plain-looking man in the Woody Allen 
style. He was short, of medium build, pale,and he had thinning hair under his powdered 
wigs. Clothes were a necessity, not a passion. He wasn’t robust, yet he survived scarlet fever 
and the rigorous travels he made all around Europe under the hard conditions of the times. 

He loved good food and wine, good friends and conversation, and working hard as 
a composer/performer. Throughout his life, Wolfgang wrote an unceasing flow of urbane 
letters to his family and friends, in which he revealed his earthy humor, insight, compas- — 
sion, and intelligence. Through them we can see the world as he did and better under- 
stand his feelings about music and life. He was surely a genius with whom we can all 
identify because he was very human. 
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At the end, when he died while 
working on a commissioned requiem 
mass that he felt was really for him- 
self, Mozart was buried in an un- 
marked grave outside of Vienna. It 
wasn't that he had no one to care for 
or about him; he did. His mother and 
father were always close to him.So 
was his sister Maria Anna. And later 
on, his wife, Constanze, and two boys 
(Karl and Wolfgang ) were all a happy 
family. But it was such a miserable day 
in Vienna when he was taken to the 
Saint Mark’s churchyard that no one 
could accompany the hearse, and the 
driver was given only enough money 
to take care of a burial in a mass grave. 
Too bad. There are millions of music 
lovers who would want to pay respects 
to this man who provided so much 
musical pleasure. 

Papa Leopold traveled with 
Mozart whenever he could. He became 
the young prodigy’s booking agent 
and manager, beside performing his 
parental duties as father and teacher. 
In 1782, when Wolfgang married Con- 
stanze, the father and son drifted apart 
a little, but Leopold always offered 
his advice on music and life whether 
Mozart asked for it or not. His mother, 
Anna, was always kind and loving to 
him. She died in 1778 while in Paris 
with Mozart. Leopold died in 1787. 

ND THE MUSICAL MOZART? 
Nothing average or mun- 
dane here: god-like is a 
better description. Yet any- 
one can enjoy his music. 
It may soar high, but not 
over anyone's head. Mozart’s music is 
very popular today. Spin your FM dial 
and within an hour’s time you'll surely 
find something by Wolfgang. He was 
popular in his time, too. But that was 
because his music has appeal. It’s easy 
to listen to. It makes doing things easy. 
There were others in his time and after 
who composed just as well for eating, 
drinking, talking music. They even 
wrote more of it and faster! But that’s 


not why Mozart was and is still so great. 


He wrote a lot of music for a 35 
year old. He should have been able to 
do more. He was only just beginning 
to“roll.” His best was yet to come. 


In all his later works he showed signs 
of transforming his classical style to 
something more abundant: a roman- 
ticism with style, perhaps. It’s a pity he 
had to leave all in the hands of Haydn, 
Beethoven, and Schubert to interpret 
for him. 

' Very few of his contemporaries 
and friends recognized him for any- 
thing but a great little guy who com- 
posed like hell and did terrific things. 
He knew he was good.He never thought 
he was a genius. Most real geniuses 
don't. He just kept practicing and doing 
what he had to do to make a living 
and have a good time doing it. 

It’s a fact that he was a genius. 
Time has a nice way of putting all those 
things in perspective. From a distance 
we can see the taste, nuance, emotion, 
and complete control and balance in 
his works. Mozart was the most per- 
fect composer who ever lived. 

He was not only perfect, he was 
versatile. You name it, he tried it—and 
he succeeded. Look at the listing of 


his works on the facing page and you'll |: 


see that he began with minuets; then 
symphonies, concerti, chamber works; 
moved on to sonatas, duos, trios, 


quartets, quintets, operas, divertimenti, | 


church music, songs, and solo works 
for violin, flute, piano, clarinet, organ, 
horn,and more. Amazing in scope (and 
like good wine ), Mozart kept develop- 
ing and improving to the end. 

Papa Leopold was able to quickly 
teach young Wolfgang the basics 
of both composing and playing music. 
He was perfect for the job: a teacher, 
violinist, author and composer, Luckily 
for us, he did everything right because 
Mozart loved making music. They 
were a great team. Traveling Europe, 
they promoted the prodigy, “little Wolf- 
gang,” and soon everybody knew about 


“the little kid with the great chops.” 


When the Mozarts got to London, 
Wolfgang shared a piano bench with 
Johann Christian Bach (old J.S’s 
younger son), and they improvised 
together. Bach was tickled with this 
little kid who made such nice music. 
They became great friends, and this 
led Mozart into becoming serious 
about his composing: he started his 
long series of 27 piano concerti. 

Mozart was the piano concerto. 
Others were both writing and per- 
forming in this form, but Wolfgang 


OK 


In the early 17th century, music publishers 
began to add opus numbers to identify a com- 
poser’s specific work, and to place that work in 
its proper sequence relating co the composer's 
creative development. Opus numbers are a com- 
plex and irregularly applied system, dependent 
on the whim of the composer and/or publisher. 
Sometimes the opus list was only a privately 
kept journal in which the composer listed works 
by date of completion with some remarks. 

In Mozart's case, his list was incomplete as 
well as obliquely woven throughout his many 
letters. There was no order until a Viennese 
Counciller, Ludwig von Kéchel, applied his botanic 
and mineralogic background with its scientific 
thoroughness. He published his K. List in 1862, 
and to this day-we still use it to identify each 
Mozartian work. 

We show it opposite with Mozart's age at 
composition included. OK, start: > 
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made it his very personal medium.He 
played the piano so well, and it was 
such a direct line from his mind to the 
keyboard through his fingers, that 
they flowed from him. The more he 
wrote, the better he got. He got so 
good at composing piano concerti that 
even a titan like Beethoven was afraid 
of doing his first in awe of Mozart’s 
prowess. Wolfgang wrote his piano 
concerti as if they were small operas 
or plays; they were intense, human, 
happy, sad, mystic scenarios of action 
between the piano and orchestra. They 
had his balance and melody, too. 
Never boring, they were high among 
his personal favorites. 
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Kéchels Listing of The Works of Wolfgang Amadeus Mozart. 


Minuet & trio for piano in G, (5) 
Minuet for piano in F (6) 
Allegro for piano in B-flat. 
Minuet for piano in F. 

Minuet for piano in F. 

Sonata for piano, violin in C. (8) 
Sonata for piano, violin in D. 
Sonata for piano, violin in B-flat 
Sonata for piano. violin in C. 

. Allegro for piano in C. (7) 

9b. Andante for piano in B-flat 
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10-15. 6 Sonatas for piano, violin, cello. (8) 


16. Symphony number 1 in E-flat. 

17. Symphony number 2 in B-flat 

18. Symphony number 3 in E-flat 

19. Symphony number 4 in D. (9) 
19d. Sonata for 4-hand piano in C 
20. Motet: God is our refuge. 
21. — Aria far tenor: Va, dal furor. 
22. Symphony number 5 in B-flat 
23, Aria for soprano: Conservati. (10) 
24. 8 Variations for piano on Dutch song 
25. 7 Variations for piano on W. Nassau 
6 Sonatas for piano, violin 

32, Galimathis Musicum 

33. KyrieinF 

34, — Offertory: In festo St. Bene. (11) 
35. Die Schuldigekit des ersten Gebotes. 
36. — Recitative/Aria for tenor: Tali, (10) 
37. Piano concerto number | inF (11) 
38. Apollo et Hyacinthus. 

39. Piano concerto number 2 in B-flat 
40, Piano concertonumber 3 in D 

41. Piano concerto number 4 in G 

42. Grabmusik. Apassion cantata 
43. Symphony number 6 in F 

44, —Antiphon: Cibavit eos. 

45. Symphony number 7 in D, (12) 
450. SymphonyinG 

45b, Symphony in B-flat 

46. Quintet: spurious copy of K.361 
47. — Offertory in C; Veni sancte 

48, Symphony number 8 in D 

49. Missa brevis inG 

50, Bastien und Bastienne. 

51.  Lofinta semplice. 

52. Song with piano; Daphne. 

53. Song with piano: Freude. (11) 
54. Piano sonata in F (32) 

55-60. 6 Sonatas for piano, violin 

6) Sonata for piano, violin 

61g. 2Minuets: | orch.; 1 piano. (13) 
61h. 6 Minuets for orchestra 

62. MarchinD 

63, — Divertimento inG. 

64. Minuet for orchestra in D 

65. Missa brevis in D-minor. 

65a. 7 Minuets for strings. 

66. MassinC;Dominicus, 

67-69. 3Church sonatas. (11) 

70.  Recitative/aria for soprano. (13) 

71. Aria for tenor: Ah, pui. (14) 

72. — Offertory: Feast of John. (15) 

73. Symphony number 9 in C 

74. Symphonynumber 10 inG. (14) 
74b. Aria for soprano: Non curo. (15) 
74g. Symphony in B-flat 

75. Symphony in F. 

76. Symphony inF (11) 

77. — Recitative/aria Misereo. (14) 
78. Aria for soprano: Per pieta. 

79, Aria tor soprano: Per Quel 

80, String quartet number 1 inG 

81. Symphony inD 

82, Aria for soprano: Se ardire. 

83, Avia for soprano; Se turti mali. 
84, Symphony number 11 inD 

85, Miserare. 

86, — Antiphon: Quaerite primum. 

87. — Mitridate, ré di Ponto. 

88. Aria for soprano; Fra cento affani 
89, KyrieinG for 5 sopranos 

890. Canon for 4 voices 

90. Kyrie in D-minor. (15) 

91 Kyrie in D (fragmentary), (18) 
92, Salve Regina (doubtful). (13) 
93, Psalm: De profundus clamavi. (15) 
94. Minuet for piano inD. (14) 

95. Symphony in D 

96. Symphony inC, (15) 

97 Symphony in D. (14) 

98. Symphony in F (doubtful). (15) 
99. Cassation in B-flat. (13) 
100, Serenade number | in D 
101. Serenade number 2 in D. (20) 
102. Finale ofa symphony in. (19) 
103. 19 Minuets for orchestra. (13) 
104. 6 Minuets for orchestra. 

105, 6 Minuets for orchestra 
106, Overture and 3 contredances, (34) 
107. 3Concerti after J.C. Bach, (9) 
108. Regina Coeli inC. (15) 
109. _Litaniae de Beata Maria Virgine. 
110, © Symphony number 12 inG, 
111. Ascanio in Alba. 
112, Symphony number 13 in F 

113. _ Divertimento number 1 in E-flat 
114. Symphony number 14 in A 
115. Missa brevis inC, (17) 
116. Missa brevis inF. (15) 


Offertory in C. (13) 

Oratorio: La Betulia liberata. (15) 
Aria for soprano: Der Liebe. (26) 
Finale of a symphony in D. (15) 
Finale of a symphony in D. (19) 
Minuet for orchestra in B-flat 
Contredanse for orchestra in B-flat 
Symphony number 15 in G. (16) 
Litaniae de venerabili altaris. 
Serenata: II sogno di Scipione 
Regina Coeli in B-flat 

Symphony number 16 in C 
Symphony number 17 inG 
Symphony number 18 in F 
Divertimento number 2 in D 
Symphony number 19 in E-flat 
Symphony number 20 in D 
Symphony number 21 in A 

Lucio Silla. 

Divertimento in D 

Divertimento in B-flat 
Divertimento in F 

Missa solemnis in C-mi/maj. (12) 
Missa brevis in G (doubtful). (15) 
Te Deum in C. (13) 

Tantum ergo in B-flat 

Aria for soprano; Ergo. (14) 
Church sonata in D, (16) 

Church sonata in F. 

Aria for soprana: Kommet. (23) 
Song with piano: Wie ung. (16) 
Song with piano; O heliges. 

Song with piano: Die gross. 
Song with piano: Geheime, 

Song with piano: Die Zufried, 
Canzonetta: Ridente la calma. (19) 
Fugue for piano in E-flat. (26) 
Fugue for piano in G-minor, 

2 Little fugues. 

String quartet number 2 in D. (16) 
String quartet number 3 in G 
String quartet number 4 in C. 
String quartet number 5 in F. (17) 
String quartet number 6 in B-flat 
String quartet number 7 in E-fiat 
Symphony in D (ov. 10K.126) (16) 
Symphony number 22 in. (17) 
Symphony finale (K.161). (16) 

6 Minuets for orchestra 

Motet for soprano: Exsultate. 
Divertimento number 3 in E-flat 
Concertone in C for 2 violins. 
Mass in C; Trinity. 

String quartet number 8 in F 
String quartet number 9 in A 
String quartel number 10 in C, (17) 
String quartet number 11 in E-flat 
String quartet number 12 in B-flat 
String quartet number 13 in B-minor. 
String quartet in B-flat 

Piano concerto number 5 in D. 

16 Minuets for orchestra. 
Offertory: Sub exposito. 

Aria for soprano: Ah, spiegarti, (16) 
12 Variations for piano in C. (18) 
6 Variations for piano in G, (17) 
Symphony number 23 in D. 
Symphony number 24 in B-flat 
Symphony number 25 in G minor. 
Symphony number 26 in E-fl 
Serenade number 3 in D 
Divertimento number 4 in B-flat 
Divertimento number 5 in C. 
Divertimento number 6 in C. (20) 
March for orchestra in D, (17) 
Concertone in C 

Bassoon concerto in B-flat. (18) 
Missa brevis in F 

Dixit and Magnificat in C. 

Missa brevis in D 

Litaniae Laurentenae in D 

Lo finta giardiniera, 

Divertimento in E-flat. (19) 
Divertimento in B-flat 

Tontum ergo (dubious) 
Offertorium: Sub tuum. (17) 
Symphony number 27 in G. 
Symphony number 28 in C 
Symphony number 29 in A. (18) 
Symphony number 30 in D 
Serenade number 4 in D 
Serenade number 5 in D. 
Divertimento number 7 in D, (17) 
March in D (idomeneo). (18) 
Violin concerto number 1 in B-f, (19) 
il re pastore. 

Aria for tenor: Si mostra la, 

Aria for tenor: Con ossequio, 
Violin concerto number 2 in D 
Church sonata in B-flat 
Divertimento number 8 in F 
March for orchestra in C. 

March for orchestra in D 

Violin concerto number 3 in G. 
Aria for soprano: Voi avete. 

Violin concerto number 4 in D 
Violin concerto number 5 in A. 
Missa brevis in C. 

Kyrie in C, (15) 

Offertorium: Misericordias, (19) 


Os anna in C (fragment). 

Church sonata in F (20) 

Church sonata in A. 

Canon: 0 Schwestern traut. 

Canon: 0 wunderschon, 

Double canon: Ach zu. (31) 

Canon: Sie ist dahin. (26) 

Canon: Selig, selig alle. 

Canon: Leck mich im Arsch. 

Canon: Lieber Friestadtler. (31) 

Canon: Leck mir den Arsch. (26) 

Canon: Bei der Hitz 

Canon for piano (C. P. E. Bach). 

Andantino for piano in E-flat, (34) 

March for orchestra in D. (18) 

Piano concerto number 6 in B-f, (20) 

Serenade number 6 for 2 orch. in D. 

Divertimento number 9 in B-flat 

Church sonata in G. 

3-Piano concerto number 7 in F 

Litaniae de venerabili altaris. 

Church sonata in F 

Church sonata in D. 

Piano concerto number 8 in C 

Divertimento number 10 in F. 

March for orchestra in F 

March in D (for K.250) 

Serenade number 7 in D (Haffner) 

Divertimento number 1] in D. 

Divertimento number 12 in E-flat 

Divertimento number 13 in F 

Divertimento trio in B-flat 

Recitative/aria for alto: Ombra 

Aria for tenor: Clarice cara, 

Missa (Credo Mass) in. C 

Missa brevis (Spaur Mass) in C 

Missa brevis inC. 

Offertorium: Venite, populi. 

Adagio in E forK.219 

Missa longa in C 

Church sonata in C 

9 Variations for piano. (22) 

12 Variations for piano 

Tio for 2 violins and bass. (21) 

4 Contredanses. 

Violin concerto no. 6 (doubtful). (24) 

Rondo concertante for violin & 
orchestra in B-flat, (20) 

Divertimento number 14 in B-flat. (21) 

Piano concerto number 9 in E-flat 

Violin concerto number 7 (doubtful) 

Recitative/aria for soprano: Ah, lo. 

Gradual: Sancta Maria. 

Church sonata in G. 

Missa brevis in B-flat 

Regina Coeli in C. (23) 

Otfertory: Alma Dei creatoris, (21) 

Church sonata in C 

Sonata for piana in C. (18) 

Sonata for piano in F 

Sonata for piano in-B-flat 

Sonata for piana in E-flat 

Sonata for piano in G, 

Sonata for piano in D. (19) 

Flute and string quartet in D. (21). 

Flute and string quartet in G (lost) 

Flute and string quartet in C, 

Serenade number 8 for orch, in D. (20) 

Divertimento number 15 in B-flat 

Divertimento in F 

Divertimento number 16 in E-flot 

March in D for 2 homs, strings. (17) 

Fugue for orchestra (M. Haydn) 

Sonata for bassoon and cello, (19) 

Oboe concerto in F (fragment). (27) 

Rec./aria for soprano: Alcandro. (22) 

Aria for tenor: Se al labbro 

Sonata for piano, violin in C 

Symphony number31 (Paris) in D. 

8 numbers to a Holzbauer Miserere (lost) 

Sinfonia concertonte in E-flat 

Flute and string quartet in E-flat 

Flute and harp concerto in C 

Ballet music; Les petits riens. 

Gavotte for orchestra in B-flat 

Sonata for piano and violin in G 

Sonata for piano, violin in E-fl 

Sonata for piano, violin in C. 

Sonata for piano, violin in E-mi 

Sonata for piano, violin in A. 

Sonata for piano, violin in C, 

Arietta: Oiseaux, si tous les. (21) 

Arietta: Dans un bois solitaire, (22) 

Sonata for piano in C. (21) 

Sonata for piano in A-minor. (22) 

Sonata for piano in D:. (21) 

Overture in B-flat (doubtful). (22) 

Allegro of a piano sonata in G-mi. (18) 

Flute concerta in G, (22) 

Flute or oboe concerto in D 

Andante for flute, orchestra in C. 

8 Minuets. (23) 

Rec /aria for soprano: Populi. (22) 

Mass (Coronation) in C. (23) 

Symphony number 32 (overture) in G 

Symphony number 33 in B-flat, 

Serenade number 9 (“Posthorn’) in D 

Vesperae de Dominica in C, 

Kyrie in E-flat (fragment). (22) 

Kyrie in C (fragment). (23) 


Hymn: Salus infirmorum (doubtful). 
Hymn: Sancta Maria (doubtful). 
Hymn: Justum deduxit. (15) 
Hymn: Adoramus te. 
Church sonata in C. (23) 
Church sonata in C. 
Sonata for piana in C. (22) 
Sonata for piano in A. 
Sonata for piano in F 
Sonata for piano in B-flat. 
Divertimento number 17 in D. (23) 
2 Marches for orchestra in D. 
Church sonata in C. (24) 
Missa solemnis in C. 
Symphony number 34 in C. 
Vesperae solemnes de confessore in C 
Kyrie (lost; doubtful) 
Kyrie in D-minor. (25) 
Offerforium: Benedicite angeli. 
2 German church songs. (23?) 
Singspiel: Zaide (incomplete) 
Choruses & interludes: King Thamos. 
Notturno: Luci care, luci. (27) 
Canon: Lasst uns ziehn. (26) 
Canon; V'amo di core tenera. 
Song with piano: Die Zufrie. (24) 
Song with piano; Schlafe mein Prinz. 
Song with mandolin: Komm, liebe. 
8 Var. for piano: Les Mariages. 
12 Variations for piano; La Belle. (22) 
12 Var. for piano: Je suis Lindor. 
Minuet for piano in D. (34) 
Adagio for glass harmonica in C. (35) 
Sonata for 4-hand piano in G, (30) 
Sonata for 4-hand piano in B-fl. (18) 
12 Variations for piano, violin. (25) 
6 Variations for piano, violin. 
Serenade number 10 for winds in B-fl 
March from Idomeneo. (24) 
3 Minuets. 
Sinfonia concertante for violin and viola 
in E-flat, (23) 
2-Piano concerto number 10 in E-f 
Idomeneo, (34) 
Ballet music to Idomeneo. (25) 
Recitative/ario for soprano: Ma, che. 
Scena/aria for soprano: Misera. 
Oboe and string quartet in F 
Rondo for horn & orchestra in E-fl 
Allegro of piano, violin son. in B-fl 
Rondo for a violin concerto in C. 
Rec. /aria for soprano; Or che il. 
Serenade number 11 for winds in E-fl, 
Sonata for piano, violin in F 
Sonata for piano, violin in F, 
Sonata for piano, violin in B-fl. (23) 
Sonata for piano, violin in G, (25) 
Sonata for piano, violin in E-fl 
Sonata for 4-hand piano in D. (16) 
Rondo for piano and orchestra in D, (26) 
Aria for soprano: Nehmt meinen Dank, 
The Abduction from the Seraglio. 
Symphony number 35 (Haffner) in D 
Rondo for piano and orchestra in A. 
Recitative: O Calpe (fragment) 
String quartet number 14 in D, 
Serenade number 12 for winds in C. 
Duet; Welch angstliches Beben. 
Song with piano: Ich wurd auf. (24) 
Song with piano: Sei du mein 
Song with piano: Verdankt sei es. 
Solfeggio for soprano. (26) 
Fantasia and fugue for piano inC. 
Capriccio for piano inC, (22) 
Adagio for piano, violin in C-minor, (26) 
Fantasia for piano in D-minor. 
6 Variations for piano: Salve. (27) 
Suite for piano in C, (26) 
Allegro of a son, for piano in B-1.(25) 
Fugue for piano in G-minor,(26) 
Sonata for piano, violin in A (frag.). 
Sonata for piano, violin in C (frag.) 
Andante and allegretto for piano, violin 
in A (frag.). 
6 Preludes and fugues by Bach for string 
trio 
5 Bach fugues arr. for string quartet 
String quartet from K.388 
in C-minor.(31) 
Quintet for hom, strings in E-f1.(26) 
3 Marches for orchestra. 
Minuet to a symphony in C 
Adagio for 2 basset-hors, bassoon (27) 
Adagio for 2 clarinets, 3 basset-homs in F 
Horn concerto in D.(26) 
Piano concerto number 11 in F 
Piano concerto number 12 in A. 
Piano concerto number 13 in C. 
Scena and rondo for sop.: Mia sper.(27) 
Horn concerta in E-flat. 
Aria for soprano: Vorrei speigarvi. 
Aria for tenor: No, no, che non. 
Aria for tenor: Per Pieta, non, 
String quartet number 15 in D-minor. 
Voca del Cairo (fragment) 
Duo for violin and viola in G. 
Duo for violin and viola in B-flat. 
Symphony number 36 in C. 
Fugue for 2 pianos in C-minor. 
Mass in C-minor, 


428. 
429. 
4290 
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431 
432 
433. 
434 
435. 
436, 
437 
438. 
439, 


439b. 
440 
44) 
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443, 
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445. 
446 


447 


448. 
449 
450. 
451 

452. 
453 
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455. 
456 

457 
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459. 
460. 
461 

462 

463. 
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465 
466 
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468. 
469. 
470 
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String quartet number 16 in E-fiat. 
Cantata: Dir, Seel des Welfalls. 
Cantata; K.429 with piano. 
Lo sposo deluso (fragment). 
Rec./aria for tenor: Miserio! 
Rec./aria for bass; Cosi dunque. 
Arietta for bass: Manner suchen stets. 
Terzetto: Del gran regno delle. 
Aria for tenor: Miisst ich auch. 
Nottumo for 2 sopranos, bass: Ecco. 
Nottumo for 2 sopranos, bass: Mi lagernd. 
Nottumo for 3 voices: Se fontan. 
Nottumo for 2 sopranos and bass: 
Due pupille. 
Divertimento. 
Aria for sop: In te spero. (26) 
Terzetto: Liebes Mandel. (27) 
Trio for piano, violin, viola in D-mi 
Fugue in 3 vocal parts (frag). (26) 
Intro. to o symphony of M. Haydn, (27) 
March in D for orchestra. (23) 
Pantomime music (fragment) 
Horn concerto in E-flat 
Sonata for 2 pianos in D. (25) 
Piano concerto number 14 in E-fl. (28) 
Piano concerto number 15 in B-flat 
Piano concerto number 16 in D: 
Quintet for piano, winds in E-flat. 
Piano concerto number 17 in G. 
Sonata for piano and violin in B-flat. 
10 Variations for piano: Unser. 
Piano concerto number 18 in B-flat 
Sonata for piano in C-minor. 
String quartet number 17 in B-flat. 
Piano concerto number 19 in F. 
8 Variations for piano: Come un. 
6 Minuets for orchestra 
6 Contredanses for orchestra. 
2 Contredanses with minuets for orch, 
String quartet number 18 in A. (29) 
String quartet number 19 inc 
Piano concerto number 20 in D. 
Piano concerto number 21 in C. 
Song with piano; Die ihr einum. 
Oratorio: Davide penitente. 
Andante to a Viotti violin con. (lost). 
Cantata: Die Mauertreude. 
Song with piano: Ihr Madchen. 
Song with piano: Wie Saaft. 
Song with piano: Der reiche Tor. 
Fantasia for piano in C-minor. 
Song with piano; Das Veilchen. 
Maurerische Trauermusik. 
Quartet for piano, strings in G-mi 
Quartet; Dite almeno. 
Terzet: Mandina amabile. 
Sonata for piano, violin in E-flat 
Piano concerto number 22 in E-flat 
Song with chorus: Zerfliesset heut. 
Chorus: Ihr unsre neuen Leiter. 
Rondo for piano in D. 
Singspiel: Der Scauspieldirektor. 
Rec. /aria for soprano; Basta. (22) 
12 Duets for homs. (30) 
Piano concerto number 23 in A. 
Duet for piano, tenor: Spiegarti. 
Scena and rondo for soprano: Non pul. 
Piano concerto number 24 in C-minor. 
Le nozze di Figaro. 
Quartet for piano, strings in E-fl, 
Rondo for piano in F. 
Horn concerto in E-fiat, 
Trio for piano, violin, cello inG 
Sonata for 4-hand piano in F 
Trio for piano, clarinet and viola 
in E-flat 
Sonata for piano in B-flat (frag. ) 
String quartet number 20 in D. 
12 Variations for piano in B-flat 
Andante with 5 variations for 
piano duet in G. 
Trio for piano, violin, cello in B-fl. 
Piano concerto number 25 in C. 
Symphony number 38 (Prague) in D. 
Scena and rondo for soprano: Ch’io. 
Song with piano: Wer unter eines. 
Canon; Heiterkelt und leichtes. 
Canon: Auf das Whol aller Freunde. 
6 German dances for orchestra. (31) 
9 Contredanses (doubtful). 
Rondo for piano in Aminor, 
Recitative/aria for bass: Alcandro, lo, 
Aria for bass; Mentre ti lascio. 
Rondo for horn and orchestra (frag. ). 
String quartet in B-flat (frag.). 
String quartet in C, 
String quartet in G-minor. 
Song with piano: Die Alte, 
Song with piano; Sobald Damoetas. 
Song with piano: Das leid der, 
Song with piano: Erzeugt von heisser. 
Sonata for 4-hand piano in C, 
Divertimento in F (Musical Joke). 
Song with piano: Abend ist's. 
Song with piano; An Chloe, 
Eine kleine Nacht musik in G. 
Sonata for piano, violin in A. 
Don Giovanni. 
Scena for soprano; Bella mia. 
Song with piano: Es war einmal, 


Song with piano: Wo bist du, Bild? 
Song with piano: Die kleine. 
Terzetto: Grazie aglinganni. 
Allegro and andante for piano in F (32) 
Contredanse for orchestra, 
Contredanse ("Lo Battaille’) for orch. 
3 Contredanses for orchestra. 
6 German dances for orchestra. 
Piano concerto number 26 
( Coronation”) in D. 
Aria for soprano: Ah se in ceil. 
Song: Icht mochte wohl. 
Adagio for piano in B-minor. 
Arietta for bass: Un bacio di mano. 
Trio for piano, violin, cello in E. 
Symphony number 39 in E-fiat. 
Ein kleiner Marsch in D (lost). 
Sonata for piano in C. 
Adagio and fugue for strings in C-mi. 
Sonatina for piano, violin in F. 
Sonata for piano in F. 
Trio for piano, violin, cello in C 
Canzonetta for 2 sopranos and 
bass: Pil non. 
Symphony number 40 in G-minor. 
Symphony number 41 (“Jupiter”) in C. 
Song with piano: Beim Auszug. 
Conon: Alleluja. 
Canon: Ave Maria. 
Canon: Lacrimoso son io. 
Canon: Grechtelt’s enk, 
Canon: Nascoso é il mio sol. 
Canon: Gehn ma in’n Prada. 
Conon; Difficile fectu mihi. 
Canons: 0 du eselhafter Martin. 
Canon: Bona nox, bist a rechta Ox. 
Canon: Caro, bell idol mio. 
Trio for violin, viola, cello in G (frag,). 
Divert. for string trio in E-fl, 
Trio for piano, violin, cello in G. 
2 Contredanses for orchestra. 
Instrumentation of Handel’s 
Acis and Galatea 
6 German dances for orchestra 
12 Minuets for orchestra 
Aria: Ohne Zwang (lost). (33) 
Sonata for piano in B-flat 
6 German dances for orchestra 
Comic quartet: Caro mio. 
Instrumentation of Handel's 
The Messiah. 
9 Variations for piano in D 
Gigue for piano in G-minor. 
String quortet number 21 in D 
Sonata for piano in D. 
Rondo for soprano: Al desio, 
Aria for soprano: Alma grande. 
Aria for soprano: Un moto di gioia. 
Avia for soprano; Schion lacht. 
Quintet for clarinet, strings in A. 
Aria for soprano; Chi sa, chi sa. 
Aria for soprano: Vado, ma dove? 
Aria for bass; Rivolgete a lui. 
12 Minuets for orchestra, 
12 German dances for orchestra. 
Contredanse for orchestra, 
Cosi fan tutte. (34) 
String quartet number 22 in B-flat. 
String quartet number 23 in F. 
Instrumentation; Handel's 
Alexander's Feast. 
Instrumentation: Handel's 
Ode to St. Cecilia. 
String quartet in A. 
Adagio and allegro for mechanical organ 
in Fminor. 
Piano concerto number 27 in B-flat. (35) 
Song with piano: Komm, lieber mai. 
Song with piano: Erwacht zum neuen. 
Song with piano: Wir Kinder, 
6 Minuets for orchestra 
6 German dances for orchestra 
4 Minuets for orchestra. 
4 German dances for orchestra. 
2 Contredanses for orchestra, 
2 Minuets for orchestra. 
3 German dances for orchestra. 
6 German dances for orchestra, 
Contredanse for orchestra. 
Fantasia for mech, organ in F mi. 
5 Contredanses for orchestra 
Contredanse for orchestra. 
AGerman dance, 
Aria for bass: Per questa, bella. 
6 Variations for piano; Ein Weib. 
String quartet in E-flat 
Chorus: Vivamo felici, 
Andante for mechanical organ in F. 
Adagio and rondo for glass 
harmonica in C-minor. 
Motet: Ave, verum corpus. 
Cantata; Die des unermesslichen 
Die Zoubertiote. 
La clemenza di Tito, 
Clarinet concerto in A. 
Cantata: Eine kleine Friemaun, 
Cadenzos: piano concerti 
numbers 12-25. (12-35) 
Comic duet: Nun liebes Weibchen. (35) 
Requiem (incomplete). 


THIS PAGE WAS SET IN ITC AVANT GARDE GOTHIC™ CONDENSED 


40 


ROM ENGLAND, 
Mozart returned 
home to Salzburg. 
There he free- 
lanced weekend 
church music for 
the Archbishop of Salzburg. 
His work was not appreciated 
by the churchman. Mozart had 
been to Italy and there he mas- 
tered the techniques of fugue 
.and counterpoint. He com- 
bined them with the gallant 
style of Salzburg and had a new 
thing going. It was a new idea: 
go to church on Sunday and en- 
joy the music. In fact, it could 
be enjoyed at home or any- 
where. It was pretty, some- 
times even pleasant and 
cheerful, the kind of music 
Mozart liked to compose for his 
own pleasure. He must have fig- 
ured that the Archbishop didn’t 
really care, so he set about to 
enjoy it. And he really wasn’t 
paid well. When the Arch- 
bishop figured out what was 
happening, he had a fallout 
with Mozart and fired him. 
Wolfgang was happily free to 
continue his tours. 

Now his travels opened up 
new vistas for a maturing 
Mozart. He heard the great 
orchestra at Mannheim—the 
best in the world at that time— 
and he even composed for it. 
He was making a name in 
Europe. Maturing under these 
conditions had made him quick 
at coming up with musical an- 
swers to any problem; ideas 
flowed easily and he had the 
technique to make them work. 

Most of what he was writ- 
ing then was for his own use: 
either for performance at his 
concerts, or for his publishers 
to sell. As his fame spread, he 
received requests to write mu- 
sic for orchestras or instrumen- 
talists who could afford that 
sort of thing. He was a success. 


Not so for his dearest de- 
sire: operatic composition. He 
loved opera. Mozart was show- 
biz through and through. There 
wasn't much to work with in 
the way of creative storylines in 
the operas of the day, and 
Mozart was always searching 
for something good on which 
to spend his great talent. Most 
of what were called operas in 
Germany were actually sing- 
spiels (a spoken story or play 
with music added) for which 
he composed a series of arias 


joined by dialogue. 


Idomeneo was his first big 
shot at the real thing, and he 
threw himself into it, producing 
a great opera which was to be 
forgotten for its stiff story. It 
was so bad, even his music 
couldn't save it. Then he found 
Lorenzo da Ponte who knew 
how to write a good story and 
had the good sense to see how 
talented Mozart was. Together 
they produced some of the 
world’s best operas: Don 
Giovanni, The Marriage of 
Figaro, and Cosi fan Tutte. In 
these, Mozart began to break 
the rules and do new things. He 
perfected quartet and sextet 
arias and brought them to their 
heights for the first time. And 
he gave such life to his charac- 
ters they still live today. Very 
few 18th century operas sur- 
vived the 18th century! In all, 
Mozart wrote 21 operatic works. 
He began at age 12 and only 
finished his great Magic Flute 


just before his death. 


Performers will tell you 
that Mozart’s greatness lies in 
the consideration he gave them. 
Breathing is always provided 
for in the right spots; fingering 
is logical and sensible; and keys 
are always tailored to the instru- 
ment or voice. In fact, every- 
thing is made so easy that it’s 
very hard to play Mozart! Pure 
Mozart is a challenge in inter- 
pretation, nuance, and sim- 
plicity. There’s nothing to 
hide behind. Just plenty to 
work with. 


We asked Rick Meyerowitz (the cartoonist who illustrated 

this section) to give us his Mozartian impressions. We also 
Sound a lot of other impressions about Wolfgang and hope 
yow ll take the time to read themon the facing page. 4 


How did he actually pro- 
duce this work? Because 
Mozart was a natural, he wrote 
effortlessly. We know this be- 
cause his original manuscripts 
were neat and legible—not 
tentative or troubled like, say, 
those of Beethoven who scrib- 
bled his way through it all. 

Wolfgang began by think- 
ing everything through way be- 
fore he wrote down the piece. 
Sometimes he did this while he 
was putting down something 
else he had thought out before. 
He never wasted a minute and 
liked to overlap his thinking. 
He was a multi-project man. 
When he finally sat down to 
compose, he was merely copy- 
ing from a visual manuscript 
which he stored in his photo- 
graphic memory. 

First he put down the mel- 


ody (the strings or voice). Then 


the base line, and finally he 


filled-out with other instru- 
ments. Sometimes he’d jot 
down only the melody, his 
mind racing faster than his pen 
could run, and he’d go back 
later and fill parts around it. 
Other times he’d just put it all 
down at once, top to bottom, 
neatly, cleanly. He rarely al- 
tered, changed, or corrected 
his work. 

Like the other composers 
of his day, Wolfgang was influ- 
enced by the Bachs, Haydn, 
Paesiello, and Cherubini. In 
fact, his one really sublime 
friendship in the business of 
making music was with a man 
24 years his senior: Franz 
Joseph Haydn. They were good 
for each other. They traded 
musical ideas, continedon page 42 column 4 
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Sometimes Mozart was arrogant; he almost never So be it. He had his human side, too. Here are 
had a good word to say about his colleagues. Other some excerpts from diaries and writings about 
times he was childish in his business and emotional Mozart by some people who actually experienced 
affairs. If he had an extra ducat,he’dlendit.And he — the Mozartian presence.(Try reading them witha 
liked to talk to his wife in baby talk! slight German accent. ) 


From Sophie Haibel’s memoirs 
(1828): 

“He was always good-humored, 
but even at his most good- 
humored he was very pensive, 
looking one straight in the eye 
while pondering his answer to 
any question, whether itbegay 
or grave,and yet he seemed the 
while to be working away deep 
in thought at something quite 
different. Even when washing 
his hands when he rose in the 
morning,he walked up and 
down in the room while, never 
standing still, he tapped one 
heel against the other the while 
and was always deep in thought. 
At table he often took the corner 
of anapkin, crumpled it up 
tightly, rubbed it round below 
his nose, and seemed in his 
reflections to know nothing of 
what he was doing, and often 
would grimace with his mouth 
the while. In his pastimes he 
was always passionately at- 
tached to the latest of them,and 
so it was with riding, and also 
with billiards.”’ 


Johannes Hummel on his son Johann Nepomuk (1837): 
“Mozart was hard at work when we entered, but in spite of 


that he received me with the friendly words, Ah look; ean ed erp tae 

it’s my dear Hummel; where have you been, and how are Sin aioedate Ofilnmanhewory 
you? It’s good to see you. Sit down; and you, my young preserving. When he was a mere 
friend, find yourself a chair’I had to sit down on the sofa Speman anaepeh it cnele oh padela? 

5 ‘ . ; ge), he was exhibited as a great 
next to the little man. ‘What brings you here?’ he then performer on the harpsichord, and 
asked me. With some slight embarrassment I brought out Sota eich aided tala 
my request. He listened to me with patience, but when I ig Enece maa Rese aaubtcet an 
had finished he looked a bit doubtful and said, ‘You know, ie instrument, ees Ae a and 

: : ‘ sh eeais ozart continued—each led the 
my dear friend, I dont much like taking side pupr ls, it takes other into very abstruse harmo- 
up too much of my time and disturbs me in my work. But nies, and extraneous modulations, 
let's see and hear what the boy’s like, and whether he’s = wien Sts child pent meh: man. 
worth helping—sit down at the piano, then, and show us De cls Paous cand “Se cpleee tink 
what you can do,he said to Nepomuk. The latter came deecetl score was inverted to 

a ° ape a z ozart, who was rolling on the 
out with a few smal preces by Bach which he had SALES, table, He pointed out a note which 
fully practised, and spread them out. Mozart left him he said was wrong. It was so, 
alone and he began. He became ever more still, his ex- ogee of the en vosg as pane 
‘ * * cannot now recollect, but it was 
PIESSION ever TEE rapt; his eyes shone more brightly and an instance of extraordinary dis- 
joyously. During the performance he nudged me gently cernment and readiness in a mere 
with his arm afew times and nodded appreciatively cata: 
towards me. When my boy had finished the Bach, Mozart 
placed another and not exactly easy composition before [exam Berio Sieck = teewtee erase 
him, one of his own this time, to see how good his sight- .-. Mozart himself, during his short 
di ight be. It went very well. Wolfgang's attention cae Milica loa 
reading mig : . cst ery . g ng visitor to the Kérner’s house. For 
grew from minute to minute, Suddenly, with a look that the charming and witty Doris he was 
sparkled and twinkled for joy, he put his hand on my all aflame, and with pan 
knee, pressed it gently, and whispered to me, ‘You must German vivacity he paid her the 
- 5 highest compliments. He generally 
leave the lad here with me, I shant let him out of my sight came shortly before dinner and, 
—something can be made of him! My Nepomuk had just after he had poured out a stream of 


about finished the movement when Mozart got up, hurried gallant phrases, he sat down to im- 


fs ; a> 4 provise at the pianoforte, In the 
over to him, put his hand on his head, and said, ‘Bravo, ext cioiuthia table was meanwhile 


bravo; you're a splendid lad. Carry on like that and youll being set and the soup dished up, 


get on all right!’'He then took him by the hand, led him to and the servant announced that 
the sofa, put him on his lap, and petted him continually. Se aa 
And to me he said, It's agreed, then, I'll teach the lad, but Mozart was improvising! The soup 
he must live with me so that Ican always have my eye on was allowed to grow cold and the 
him. He shall have everything free, lesson, lodging, food. roast to burn, simply so that we 
You will not have any of the cares of looking after him. fess) od sortie pee tothe magic 
2 Vi . t ‘th te asI ed the sounds whic emas er, com- 
Agreed?’My eyes were morst Wt ars Press pletely absorbed in what he was 
dear man’s hand, thanked him from. an overflowing doing and unaware of the rest of the 
heart. For I knew something really would come of him, as Ponte oe wagner 
Mozart had put it. Shortly after,my son Nepomuk moved ovenvof the highest pleasures when 
to Mozart's house, where he was treated like a son of the fi the stomach makes known its de- 
family. He was as comfortable and well cared for as a: After the one Lhe oie 
F ; . ¥ , cold a few times while Moza’ 
possible; Wolfgang looked after him like ajfather,and slaved: He was/briefly takenith task. 
Constanze cared for him like a mother. ‘Mozart’ said Doris, gently laying 


her snow-white arm on his shoulder, 
‘Mozart, we are going in to dine; do 
you want to eat with us?—‘Your 
servant, Madamoiselle, I shall be 
with you in a moment.’ But it was 
precisely Mozart who never did 
come; he played on undisturbed. 
Thus we often had the rarest 
Mozartian musical accompaniment 
to our meal, Doris concluded her 
narrative, and when we rose from 
table we found him still sitting at 
the keyboard.” 
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We herewith put down for posterity some excerpts from Mozarts correspondence. 
He was a composer of notes as well as a composer of note. 


A Few Short Notes From Wolfgang: 


(George Berard Shaw was better known 
for his plays than for his music criticism. 
He was a perceptive Mozartian and wrote: 

“With Mozart you are safe from inebreity. 
Hurry, excitement, eagemess, loss of con- 
sideration are to fim purely comic or vicious 
states of mind: fe gives us Monostados and 
the Queen of the Night on the stage, but 
not in his chamber music. Now it happens 
that I have deep in my nature, which is 
quite as deep as the average rainfall in 
England, a frightful contempt for your 
Queens of the Night and Titans and their 
fike. The true Pamassian air acts on these 
people like oxygen on a mouse: it first ex- 
cites them, and then kills them. Give me 
an artist who breathes it like a native and 
goes about his work in it as quietly as a 
common man goes about his ordinary busi- 
ness. Mozart did so; and that is why I [ike 
him. Even if I did not, I should pretend to; 
for a taste for his music is a mark of caste 
among musicians, and should be worn, like 
a tall hat, by the amateur wishing to pass 
for a true Brahmin.” 

While Wolfgang was going about his 

“ordinary business,” he was writing extra- 
ordinary letters to his family and friends. 
Lots of them. And fuckily, they've been 
preserved for us to better understand him. He 
was a composer of note, and a composer of 
notes. Here are some excerpts from them:) 
An answer to a musically talented boy: 

“Tf one has talent it pushes for utterance and 
torments one; it will out; and then one is out 
with it without questioning. And, look you, 
there is nothing in this thing of learning out 
of books. Your ears, head, and heart are your 
school. If everything is right there, then take 
your pen and down with it; afterward ask 
the opinion of a man who knows how.” 

A birthday letter to his father in November 1777: 

“T cannot write poetically; I am no poet. | 
cannot divide and subdivide my phrases so 
as to produce light and shade; [ am no painter. 
I cannot even give expression to my senti- 
ments by gestures and pantomime; I am no 
classic dancer. But I can do it with tones; 
Tama musician. ...1 wish you might live 
til there is nothing more to be said in music.” 


A letter to his father in October 17 
The Abduction from the Seraglio: 


“The poets almost remind me of the trumpeters 
with their tricks of handicraft. If we musi- 
cians were to stick as faithfully to our rules 
(which were very good as long as we had no 
better), we should make as worthless music 
as they make worthless books.” 


A letter to his father from Paris in July 1778: 


71 about his opera, 


good melodist to a fine racer, and counter- 
pointists to hack post-horses. Therefore, be 
advised, let well enough alone and remember 
the old Italian proverb: Who knows most, 
knows least.” 

To his father in October 1777 
“I have an unspeakable desire to compose 
another opera....In Italy one can acquire 
more honor and credit with an opera than 
with a hundred concerts in Germany, and 
Iam the happier because I can compose, 
which, after all, is my one joy and passion. 
1 am beside myself as soon as I hear anybody 
talk about an opera, sit in a theater, or 

hear singing.” 

To his father in October 1781: 
‘In opera, willy-nilly, poetry must be the 
obedient daughter of music. Why do Italian 
operas please everywhere, even in Paris, as I 
have been witness, despite the wretchedness 
of their fibrettos? Because in them music 
rules and compels us to forget everything 
else. All the more must an opera please in 
which the plot is well carried out, and the 
words are written simply for the sake of the 
music and not here and there to please some 
miserable rhyme, which, God knows, adds 
nothing to a theatrical representation but 
more often harms it. Verses are the most 
indispensable thing in music, but rhymes, 
for the sake of rhymes, the most injurious. 
Those who go to work so pendantically will 
assuredly come to grief along with the 
music. It were best if a good composer who 
understands the stage, and is himself able 
to suggest something, and a clever poet 
could be united in one, like a phoenix. 
Again, one must not fear the applause of 
the unknowing.” 

From Paris to his father in June 1778: 


‘ 


“T do not know whether or not my sym- 


phony (The Paris, K.297) pleases, and, to 
tell you the truth, I don’t much care. Whom 
shall it please? I warrant it will please the 
few sensible Frenchmen who are here, and 
there will be no great misfortune if it fails to 
please the stupids. Still, I have some hope 
that the asses, too, will find something in 

it to their liking.” 

To his father from Paris in September 1778: 

“T assure you that without travel we (at least 
men of the arts and sciences) are miserable 
creatures. A man of mediocre talent will 
remain mediocre whether he travels or not; 
but a man of superior talent (which I can 
not deny | am, without doing wrong) deteri- 
orates if he remains continually in one 
place.” 


From Vienna to his sister in June 1783: 


“T cannot deny, but must confess that I shall 
be glad when I receive my release from this 
place. Giving lessons here is no fun; you 
must work yourself pretty tired, and if you 
don’t give a good many lessons you will make 
but fittle money. You must not think that it 
is [aziness; no!—but it goes counter to my 
genius, counter to my mode of life. You know 
that, so to speak, | am wrapped up in my 
music, that I practise all day long, that I like 
to speculate, study, consider. All this is pre- 
vented by my mode of life here. 1 shall, of 
course, have some free hours, but they will 
be so few that they will be necessary more for 
recuperation than for work.” 

To the tenor, Michael Kelly about studying music: 

“Melody is the essence of music. I compare a 


“Now I must say a few words to you about 


the Clementi sonatas. Everyone who plays 
or hears them will feel for himself that as 
compositions they do not signify. There are 
in them no remarkable or striking passages, 
with the exception of those in sigths or 
octaves, and I beg you, my sister, not to 
devote too much time to these lest you spoil 
your quiet and steady hand and make it 
lose its natural lightness, suppleness and 
fluent rapidity. What, after all, is the use? 
‘You are expected to play the sixths and 
octaves with the greatest velocity (which no 


one will accomplish, not even Clementi), 
and if you try, you will produce a frightful 
zig-zag, and nothing more. Clementi is a 
‘Ciarlatano’ (ike all Italians. He writes upon 
a sonata Presto, or even Prestissimo and 
Alla breve and plays it Allegro in 4/4 time. 1 
know it because | frave heard him! What he 
does well are his passages in thirds; but he 


perspired over these day and night in London. 


Aside from this, he fas absolutely nothing; 
not excellence in reading, nor taste, nor 
sentiment.” 

From Vienna to his father in December 1781: 
Because of my disposition which leans to- 
wards a quiet, domestic life rather than to 
boisterousness, and the fact that since my 
youth I have never given a thought to my 
linen, clothing or such things, 1 can think of 
nothing more necessary than a wife. 1 assure 
you that I frequently spend my money 
unnecessarily because | am negligent of 
these things. 1 am convinced that I could get 
along better than | do now on the same 
income if I had a wife. How many unneces- 
sary expenditures would be saved? Others 
are added, it is true, but you know in 
advance and can adjust to them; in a word 
you lead a regulated life; that is my convie- 
tion and [can not help it.I fave resolved 
the matter over and over in my mind and 
am still of the same opinion.” 


“ 


From Vienna to his sister in February 1782: 

“T described my manner of life to my father 
recently, and will now repeat it to you. At 
six o'clock in the moming I am already 
done with my friseur, and at seven Lam 
fully dressed, Thereupon I compose until 
nine o'clock. From nine to one | give lessons; 
then eat unless I ama quest at places where 
they dine at two or even three o'clock, —as 
for instance, today and tomorrow with Coun- 
tess Zichy and Countess Thun. I can not 
work before five or six o'clock in the evening 
and am often prevented even then by a 

concert. If not, | write until nine. Then I go 
to my dear Constanze, where the delight of 
our meeting is generally embittered by the 
words of her mother; hence my desire to free 
and save her as soon as possible. Since 
(owing to occasional concerts and the uncer- 
tainty as to whether or not 1 may be called 
out) I can not depend on having time for 
composition in the evening, | am in the 
habit (particularly when I come home early) 
of writing something before I go to bed. 
Frequently | forget myself and write until 
one o'clock; then up again at six.’ 

To his wife at Baden in 1791: 

“You can imagine how slowly time goes 
when you are not with me! I can’t describe 
the feeling; there is a sort of sense of empti- 
ness, which hurts; a certain (onging which 
can not be satisfied, and hence never ends, 
but grows day by day. When I remember 
flow childishly merry we were in Baden, 
and what moumful, tedious hours I pass 
here, my work gives me no pleasure because 
it is not possible, as was my wont, to chat a 
Jew words with you when stopping for a 
moment. If 1 go to the clavier and sing 
something from the opera (The Magic Flute), 
I must stop at once because of my emotions — 
Basta!” 


9 Mee Bie 


® 


discussed technique, relied 
on each other for honest criti- 
cism, and liked to play 
chamber music together. Yet 
they were very different. 
Haydn was slower in devel- 
oping as a composer but was 
ultimately to become the 
equal of Mozart in some 
areas, such as string quartet 
and symphony writing. If 
Haydn had died at Mozart's 
last year of 35,no one would 
have heard of him. He had 
become “Papa” Haydn by 
the time he was a hit. 

T WAS HAYDN who 
first inspired Mozart 
to make a great leap 
forward in string 
quartet writing. Each 
man in turn would 
write a few quartets and try 
something new. The other 
would absorb them and then 
try his hand. They played 
this creative leapfrog all 
through their lives with the 


final results making every- 


thing else done before pale by 
comparison. Haydn was the 
more steady and plodding; 
Wolfgang the more creative 
and flighty. Each instilled 
his best into the other. 

But as other composers 
had influenced Wolfgang, 
he did the same for those 
who followed him. Schubert, 
Beethoven, Brahms, Chopin, 

even Tchaikovsky (who wrote 
a suite in honor of Wolfgang 
entitled Mozartiana) ad- 
mired his work. Even those 
who didn’t show it in their 
work readily admit his im- 
portance in their develop- 
ment. 

There's a (ot more to say 
about Wolfgang Amadeus 
Mozart, We've skimmed only 
the surface here and tried to 
give an impression of his 
greatness. There’s more 
though. We've created a 
whole gang of graphics about 

Wolfgang to fill up the rest 
of this section: a sort of 
Mo’s Art Festival. 
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Before, during, and after Wolfgang Amadeus Mozart. 


Gomposers are creators. They’re also notorious listeners, borrowers, perfecters, and adapters surrounded by other composers who 
lived both before and after them. Thus they are both influenced by,and an influence on, fellow composers in the long chain of 
musical history. . 

But few of us listeners ever get 4 visual feel for who lived in whose time, or before, or after, where, and for how long. Here's a list 
of some great composers that finally shows just these things, and all in relation to the consummate composer, Mozart, often called 
the greatest of all. 

1500 1550 1600 1650 1700 _ 1780 1800 1850 1900 1950 


THOMAS TALLIS. ENGLAND. 
WILLIAM BYRD. ENGLAND. 


JOHN BULL. ENGLAND. 
JOHN DOWLAND. ENGLAND. 
CLAUDIO MONTEVERDI. ITALY. 
AN BAPTISTE LULLY. FRANCE. 
MARC ANTOINE CHARPENTIER. FRANCE. 
HEINRICH BIBER. GERMANY. 
ARCANGELO CORELLI. ITALY. 
JOHANN PACHELBEL. GERMANY. 
IE LALANDE. cn 


DRO SCARLATTI. | 

JOHANN JOSEPH FUX. GERM 
Banco COUPERIN. FRANCE. 

TOMASO ALBINONI. ITALY. 


JO IN SEBASTIAN BACH. GERMANY. 
GEORGE FRIDERIC HANDEL. ENGLAND, GERMANY. 
sco ca SCARLATTI. SPAIN, ITALY. 


FRANCE: 
JO 


ANTONIO SACCHINI. FRANCE. 
NZ JOSEPH HAYDN. AUSTRIA. 
JOHANN CHRISTOPH BACH. GERMANY. 
JOHANN CHRISTIAN BACH. GERMANY, ENGLAND. 
CARL FRIEDERICH FASCH. GERMANY. 
JOHANN ALBRECHTSBERGER. GERMANY. 
RL VON DITTERSDORF. GERMANY. 
GIOVANNI PAESIELLO. ITALY. 
LUIGI INTONIO SAL SPAIN, ITALY. 


ANTONIO SALIERI. GERMANY. 
___ MUZIO CLEMENTI. ENGLAND. 
WOLFGANG AMADEUS MOZART. AUSTRIA 
LUIGI CHERUBINI. FRANCE. 
LUDWIG V. BEETHOVEN. GERMANY. 
ANN NEPOMU REICHA. FRANCE. 


JOHANN NEPOMUK HUMMEL. EUROPE. 
ANTONIO DIABELLI. GERMANY. 
JOHN FIELD. LONDON. 
CARL MARIA VON WEBER. GERMANY. 
RIEDERICH KUHLAU. GERMANY. 
GIACOMO MEYERBEER. FRANCE, GERMANY. TR A 
CARL CZERNY. AUSTRIA. ETT 
GIOACCHINO ROSSINI. [TA Y, 
FRANZ ADOLF BERWALD. SWEDEN. 
GAETANO DONIZETTI. ITALY. 
FRANZ SCHUBERT. AUSTRIA. 

VINGENZO BELLIN.. ITALY. 
| eee ————— 
MICHAEL GLINKA. RUSSIA. 

FELIX MENDELSSOHN. GERMANY. TS 
ROBERT SCHUMANN. GERMANY. TS 
FREDERIC CHOPIN. POLAND. 
FRANZ LISZT. EUROPE. 
RICHARD WAGNER. GERMANY. 
GIUSEPPE VERDI. ITALY. 
CHARLES maz vor GOUNOD. FRANCE. 


FRANZ VON SUPPE. GERMANY. 
S OFFENBACH. FRANCE. 
CESAR FRANCK. FRANCE. 
EDOUARD LALO. FRANCE. 
‘ CARL REINECKE. GERMANY. 
BEDRICH SMETANA. GZEGHOSLOVAKIA. 
TON BRUCKNER. GERMANY. 
JOHANNES BRAHMS. GERMANY. 
CHARLES |CAMILLE SAINT-SAENS. FRANCE. 
MODEST MOUSSORGSKY. RUSSIA. 
JOSEF RHEINBERGER. GERMANY. 
ETER ILICH TCHAIKOVSKY. RUSSIA. 
EMMANUEL CHABRIER. FRANGE. 
[ANTON DVORAK. CZEGHOSLOVAKIA. 
ARTHUR SULLIVAN. ENGLAND. 
EDVARD GRIEG. NORWAY. 
NIGHOLAS RIMSKY-KORSAKOF. RUSSIA. 
PABLO DE SARASATE. SPAIN. 
GABRIEL FAURE. FRANCE. 
VINCENT D'INDY. FRANGE. 
ERNEST CHAUSSON. FRANCE. 
EDWARD ELGAR. ENGLAND. 
GUSTAV MAHLER. AUSTRIA, UIS.A. 
ISAAG ALBENIZ. SPAIN, FRANGE. 
EMIL REZNICEK. GERMANY. 
HUGO WOLF. AUSTRIA. 
CLAUDE DEBUSSY. F GE. 
FREDERICK DELIUS. ENGLAND, U.S.A., FRANGE. 
RICHARD STRAUSS. GERMANY. 
ERIK SATIE. FRANCE. 
MAX REGER. GERMANY. 
SERGEI RACHMANINOF. RUSSIA, U.S.A. 
GUSTAV HOLST. ENGLAND. 
MAURICE RAVEL, FRANGE. 
MANUEL DE FALLA. SPAIN. 
OTTORINO RESPIGHI. ITALY. 
GEORGES ENESCO. FRANCE. 
JOAQUIN TURINA. SPAIN. 
IGOR STRAVINSKY. RUSSIA, U.S.A. 
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The Boiled Beef 
Ingredients: 
3-lb. boneless beef rump, brisket, chuck 
or bottom round, tied. (142 kg) 
3 lbs, chicken giblets, wings, necks. (1/2 kg) 
2 quarts water. (2 L) 
Salt to taste. 
3 tbs. butter. (45 mL) 
2 cups onions, quartered. (¥2 L) 
1 parsnip, scraped and diced into 
1" pieces. (1) 
3 carrots (the same as above). (3) 
4 celery ribs, cut into 1-inch pieces. (4) 
1 leek, white only. (1) 
4 sprigs of parsley. (4) 
1 bay leaf. (1) 
6 peppercorns. (6) 
4 whole allspice cloves. (4) 


The technique: 

Put the beef and chicken parts into an 
8-quart soup kettle. Add the salt. Add 
enough water to cover and bring it to the 
boil. Skim off the surface scum as it 
rises to the top. 

Heat the butter in a heavy 12-inch 
skillet. Add the chopped onion, parsnip, 
celery, carrots, leek, and parsley. Toss 
them over a high heat until they brown 
lightly. Put them into the soup kettle and 
return to the boil again. Skim the surface 
again. Add the bay leaf,peppercorns,and 
allspice. Cover partially, lower the heat, 
and simmer for about 2 hours. 

Remove the beef to a heated platter. 
Skim the stock and strain it through a 
washed piece of cheesecloth, squeezing 
the liquid from the vegetables before you 
discard them. 

Serve the stock as a first course. Then 
slice the beef by 42 inches and surround 
it with dumplings (see recipe at right). 
Serve with a green salad vinaigrette or 
lemon and oil. 


A Mozartian Birth 
for next January 27. 


Some birthday cards/invitations: 


Compose yourself: January 27 is Mozart’s birthday! 


The Dumplings 
Ingredients: 

5 medium-sized potatoes, boiled in 
their jackets, cooled, peeled, and 
mashed fine. (5) 

Y; cup flour. (33g) 
1 tsp. salt. (5 mL) 

Yq cup farina. (8 G) 
1 lightly beaten egg. (1) 
2 tsp. milk. (10 mL) 


The technique: 

Boil 5 quarts of water. Mix the potatoes, 
flour, salt, farina, egg, and milk with a 
wooden spoon to form a paste. Flour your 
hands and make 1-inch balls. 

Drop the balls into the boiling water 
and lower heat to a gentle roll. Simmer 
the balls until they rise to the top. Lift 
them out with a slotted spoon and add to 
the beef platter. Spoon a little of the beef 

juices over them. Drink a Blauburgunder 
from Austria (a hard-to-get red wine 
made from the Pinot Noir grape ),or an 
Italian Chianti Classico, or a Californian 
Cabernet Sauvignon, or an Egri Bikavér 
(Bull’s Blood) from Hungary. 


The Horseradish Sauce 
Ingredients: 

4 tbs. sweet butter. (60 mL) 

% cup finely chopped onions. (60 mL) 

4 tbs. flour (60 mL) 

2 cups beef broth. (¥2 L) 

4 tbs. grated fresh or prepared 
horseradish that has been squeezed 
dry. (60 mL) 

1% tsp. salt. (1 mL) 

Freshly ground black pepper: 
1 ths. lemon juice. (15 mL) 
1 tsp. sugar. (5 mL) 

% cup heavy cream. (60 mL) 


The technique: (Prepare while the beef 


is cooking and reheat gently when all is 
ready to serve. ) 

Melt the butter in an 8-inch sauce pan. 
Add the onions and let them cook gently. 


Stir them every minute for 3 minutes. Stir 
in the flour and continue cooking gently 
for 6 minutes. Let a light color appear. 
Add the broth, horseradish, salt, pepper, 
lemon juice, and sugar. “Whisk” it over 

a medium heat until it becomes thick 
and smooth. 

Lower the heat and gradually add the 
cream; simmer for about 2 minutes. 
Don’t boil it! It’s ready to be served 
beside the beef. 


The Sachertorte 
Ingredients: 
(Makes a 9-inch round cake. ) 
6 oz. semisweet chocolate, broken or 
chopped into small chunks. (225 g) 
8 egg yolks. (8) 
8 tbs. melted sweet butter. (184 ¢) 
1 tsp. vanilla extract. (5 mL) 
10 egg whites. (10) 
Pinch of salt. 
1 cup sifted all-purpose flour: (227 g) 
Ya cup sugar. (200 mL) 
% cup sieved apricot jam (put aside). 
(125 mL) 


The technique: 
Line two 9-by-142-inch round cake pans 
with circles of waxed paper. While you’re 
doing that, heat the oven to 350 degrees F. 
Melt the chocolate chunks in the top of 
a double boiler. Put the egg yolks in a 
bow] and beat in the chocolate, melted 
butter and vanilla extract. . 
Whisk the egg whites in another bowl, 
adding a pinch of salt, until they foam. 
Continue whisking, adding a tbs. of sugar 


at a time, until the whites form stiffpeaks. 


Mix a third of the white peaks into 
the chocolate blend, and then put all 
the chocolate back over the whites, 
sprinkling the flour on top. Fold it all 
together using a rubber spatula until it is 
a consistent,smooth color. Don’t overfold! 

Pour it all into the lined pans in even 
parts and bake in the middle of the 
oven until the batter becomes puffy and 
dry. Ifa toothpick comes out clean, 
they’re done. 


VW Party 


The Mozartian Menu: (and the Music to accompany it). 


Take the pans from the oven, remove 
the layers and paper, and put them on 
a cooling rack. 


Glaze for the Sachertorte 

Ingredients: 

3 02. unsweetened chocolate in chunks. 
(112 ¢) 

1 cup heavy cream. (250 mL) 

1 cup sugar. (250 mL) 

1 tsp. corn syrup. (5 mL) 

1 egg. (1) 

1 tsp. vanilla extract. (5 mL) 


The technique: 

Put the chocolate, cream, sugar, corn 
syrup, and vanilla in a small saucepan. 
Heat it slowly so it melts together as you 
stir it slowly. Cook 5 minutes more over 
a medium heat without stirring. It’s done 
when you can drop a little into a glass of 
cold water and it forms a soft ball. Then 
beat the egg lightly in a small bow], 
stirring in 3 tbs. of the chocolate mix. 
Put this into the warm chocolate mix 
and stir/cook over a low heat until it all 
thickens to coat a spoon heavily. Let 

cool to room temperature. 

Spread a layer of cake with the apricot 
jam, and place the other on top. Put the 
rack onto a cookie sheet and pour the 
glaze over the cake. Do it evenly, smooth- 
ing with a metal spatula. Let stand until 
all the dripping stops. Transfer the 
glazed cake to a plate and refrigerate 
about 3 hours to harden the glaze. Leave 
it out about a halfan hour before you 
serve it. 
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All orders should be placed directly with the publisher(s) concerned. 


The U&ic Book Shelf reviews new 
books believed to be of interest to 
U&lc readers and lists the pub- 
lisher, with address, and the price 
of the book so that the books may 
be ordered directly. All prices are 
for delivery within the U.S.A. or 
Canada. Prices listed are based on 
payment accompanying order. If 
payment is not included, you will 

be billed for handling and shipping 
charges. Please add your local and 
state sales tax wherever appli- 
cable. For books to be delivered 
outside the U.S. A. or Canada, 
please request.the price and ship- 
ping charges from the publisher. 
Please note: U&lc does not sell books. 
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REVEAL NG IL LUSTRATIONS 


The Art of Jarnes MeMullan 


Revealing Illustrations 
by James McMullan . 


This is an innovative, thought provoking, 
enjoyable book. It is not a how-to or simply 
a collection of some of Jim's great illustra- 
tions. It is a revelation of how one illustrator 
designs,works and invents. The artist guides 
the reader through 29 different assign- 
ments ranging from full-color illustrations 
for Esquire and Sports Illustrated to the 
Anna Christie poster he designed for the 
play starring Liv Ullman. The reader can see 
the reference material used and the illustra- 
tion/design emerging, evolving. It is a book 
about false starts, sudden inspirations and 
the personal aspects of being an illustra- 
tor. The book is beautiful, too, with 100 color 
plates and 200 black and white illustrations. 

Watson Guptill Publications, Inc., 1515 
Broadway, New York, NY 10036. 144 pages. 
9 x 12.$27.50. 


Systematic Approach to Advertising 
Creativity 
by Stephen Baker 


An advertising agency art director tells 
about creativity in an agency, how it comes 
about, how it creates role changes (art 
directors writing headlines, copywriters 
drawing pictures).In sum, this is a book 
about creative logic, about getting ideas 
and making them work for you and your 
client. 

McGraw-Hill Book Company, 1221 Ave- 
nue of the Americas, New York, NY 10020. 
280 pages.8% x 114%.$24.95. 


Types & Symbols 


A look at two centuries of heritage of the 
variety and beauty of type. Text,in English 
and German, reviews type’s relationship to 
culture, the history of type, as well as. 20th 
century faces, initials, the development of 
type foundries, and other subjects. The bulk 
of the book is devoted to typeface and 
initial specimen showings. 

Novum Press, F Bruckmann KG,Nymphen- 
burger Strasse 86, Postfach 27,D-8000 
Munchen 20, West Germany. 360 pages. 
409 line illustrations.6 x 9. Paper.DM 24. 


Chart and Graph Preparation Skills 
by Tom Cardamone 


A clear, concise, neatly presented how-to. 
Explains what charts are, how to use them, 
and shows you step-by-step how to prepare 
them. Covers line, pie, column, bar, layer 
charts. Exercises and illustrations help user 
develop skills. 

Van Nostrand Reinhold Company, Dept. 
RB, 135 West 50th Street, New York, NY 
10020.128 pages.8% x 9%. Paper, $9.95. 
Cloth, $18.95. 


Grid Systems In Graphic Design 
by Josef Muller-Brockman 


A manual for graphic designers, typogra- 
phers and three-dimensional designers by 
the internationally famous Swiss designer. 
Covers grid and design philosophy, defines 
and explains the purpose of the grid.Covers 
the grid system in corporate identity design. 
Text in English and German. 

Hastings House Publishers, Inc, 10 East 
A4Oth Street, New York,NY 10016.176 pages. 
357 illustrations.8% x 12.$45.00. 


Graphic Layout and.Design 
by Gerald A. Silver 


A working reference for beginning and ex- 
perienced designers. Covers everything 
from basic tools and lettering through 
markup, principles of conventional layout, 
basics of typography, principles of modern 
layout, advanced design, effective use of 
color,and mechanicals and copyfitting. 
Van Nostrand Reinhold Company, Dept. 
RB, 135 West 50th Street, New York, NY 
10020.312 pages.9% x 7%4.$13.95. 


Dictionary of Graphic Arts Terms 
by Patricia Barnes Mintz 


Covers basic terms for processes and poli- 
cies in printing, typography, binding, publish- 
ing, papermaking, design. Covers new as 
well as standard terms, including words 
that evolved with digitized typesetting and 
laser and electronic technologies. 

Van Nostrand Reinhold Company, Dept. 
RB, 135 West 50th Street, New York, NY 
10020. 328 pages. 6 x 9. 185 illustrations. 
$17.95. 
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Simplicissimus 
Edited by Stanley Appelbaum 


A collection, with introduction and brief 
biographies of the artists, of 180 satirical 
drawings (16 in full color) from the famous 
German weelly. Its biting satire left no 
controversial subject unscathed. 

Dover Publications, Inc.,180 Varick Street, 
New York, NY 10014. 203 pages.8% x 12%. 
Paper, $6.95. Cloth, $10.00. 

Also from Dover, French Satirical Draw- 
ings from LAssiette Au Beurre.183 pages. 
936 x 12%. Paper, $6.50. (See article on 
L’Assiette Au Beurre in U&Ic Vol.8, No.3.) 


GREAT DRAWINGS 
AND ILLUSTRATIONS FROM 


182 Works by 
Leech, Keene,du Mauries May and 21 Others 
eblexty Slory Apes ore Richa Kay 


Great Drawings and Illustrations 
from Punch 

Edited by Stanley Appelbaum and 
Richard Kelly 


Here are 192 choice illustrations by 25 
staff and guest artists produced from 1841- 
1901.(See U&lc Vol.8,No.2 story about 
Punch.) The collection includes the work of 
John Leech, George du Maurier John Tenniel, 
Charles Keene, Phil May, Habl6t Knight 
Browne (Phiz) and 19 others.An introduc- 
tion sums up the setting in Victorian England 
and is followed up by a concise biography 
of each artist. The drawings, mostly wood 
engravings by Joseph Swain, are arranged 
alphabetically by artist, and were chosen 
primarily for their graphic quality. 

Dover Publications, Inc., 180 Varick Street, 
New York, NY 10014.154 pages.9 x 12. 
Paper, $6.00. 


A Wypographical Journey through the 
Inland Printer, 1883-1900 


A limited edition (1000 copies) of particu- 
lar interest to scholars and students of 
American printing history and to typophiles. 
Here are pages and articles reprinted from 
the industry's oldest trade magazine and 
compiled with a comprehensive index. This 
book covers the years of transition from 
hand typesetting to machine typesetting, 
shows all the typefaces developed in that 
period. 

Maran Publishing Co.,320 N.Eutaw Street, 
Baltimore, MD 21201. 731 pages.8% x 11. 
$45.00 plus $3.50 for postage and handling. 
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Edited by Walter Herdeg 


This international collection of the best art 
and design is an unparalleled idea source 
beautifully presented. It covers all major 
media and the work of 500 artists from all 
over the world. 

Hastings House Publishers, |Inc. 10 East 
AOth Street, New York, NY 10016.252 
pages (88 in color).9% x 12. 737 illustra- 
tions. Detailed indexes of artists, design- 
ers, art directors, agencies, publishers, 
advertisers. Text in English/German/ 
French.$59.50. 


Typography 
by Emil Ruder 


A paperback reprint of a classic work on 
modern typography. Subtitled, “A Manual of 
Design; it covers writing and printing, func- 
tion and form, counter-form, techniques of 
typography, arrangements, geometrical/ 
optical/ organic aspects, proportions, point/ 
line/surface,contrasts,shades of grey,color, 
unity of text and form, rhythm, spontaneity 
and fortuity, integral design, variations, kin- 
etics, lettering and illustration.Ruder worked 
and taught in Switzerland, but his influence 
was worldwide. His work is experimental, but 
emphasizes legibility. His book is thoughtful, 
provocative, readable. It is a treatise of visual 
literacy and an ideal text for basic courses 
in typography. 

Hastings House Publishers, Inc.,10 East 
40th Street, New York, NY 10022.220 pages. 
8% x 11. Paper. $12.95. 


Chicago Talent ’82 


The second edition of Chicago's visual art- 
reference annual shows you who's doing 
what and where you can find them. Its 11 x 
14 format and 70 percent full-color presen- 
tation create a spectacular showcase. 

Chicago Talent, Inc.,540 Frontage Road, 
Suite 303, Northfield, IL (0093. 138 pages. 
$27.50. 


Lettering and Lettering Display 
by William Mann 


Calligraphy can be fun and this little book 
focuses on the witty, the innovative, the 
exciting. It displays a fascinating range of 
styles from print, folk-art, entertainment, in- 
dustrial and architectural media including 
samplers, graffiti, theater posters, bottle 
labels and storefronts, among others. The 
emphasis is on the enthusiasm and spon- 
taneity that characterize the best alphabets. 

Van Nostrand Reinhold,135 West 50th 
Street, New York, NY 10020.96 pages plus 
cover, Paper. 10 x 6%.$7.95. 
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Life With Letters 
by Edward Rondthaler 


Ed Rondthaler writes like he talks—joyously, 
ebulliently, thoughtfully. In a narrow sense 
this is a book about a man’s fascinating life 
and career. It’s full of trade history, personal 
data, business observations and stories of 
events and people at Photo-Lettering, Inc. 
and at International Typeface Corporation. 
But it is much more. It is a sharing of great 
knowledge about lettering, typefaces, tech- 
nology and people. It is contagiouslyich 
with affection for letterforms and for the 
people who create them. It is a view of the 
field through the eyes of an unique partici- 
pant/observer. It is an appraisal of how we 
got where we are by one of the men who 
helped us get here. “Life With Letters” is 
an enriching reading experience. 

Hastings House Publishers, Inc., 10 East 
AOth Street, New York, NY 10016. Paper. 

$9.95. 


Design: Vignelli 
by Lella and Massimo Vignelli 


Essentially a catalog for an exhibition of the 
design work of the Vignellis. They are among 
the most versatile, accomplished and pro- 
lific contemporary designers. Their work en- 
compasses corporate identity programs, 
transportation graphics, books, publications, 
packaging, furniture and product design, 
architectural signage,exhibitions and show- 
rooms, and interiors. 

Rizzoli International Publications, Inc.,712 
Fifth Avenue, New York, NY 10019.116 pages. 
8% x 9%.Paper. $15.00. 


Nikon World 


A showcase for color and b/w photographs 
taken with Nikons, of course. Published 
quarterly, one issue features a lovely 12- 
month calendar. 

Nikon World, PO.Box 520, Garden City, NY 
11530.Four issues,$6.00. ~ 


Lettering 
by Graily Hewitt 


This story of writing focuses on the Roman 
alphabet and one tool,the pen. itis a readable 
and well illustrated treatise showing how 
tools,materials,and fitness to purpose have 
affected letterforms and their legibility. 
Several chapters relate legibility to clean- 
ness, speed and beauty. The author was a 
“sometime Lecturer on Writing and Illuminat- 
ing” at the London County Council Central 
School of Arts and Crafts. 
Taplinger Publishing Company, 132 West 
22nd Street, New York, NY 10011.336 pages. 
5% x 7%.403 illustrations. Paper. $9.95. 


Wordsmanship 
by Claurene du Gran 


This little book is a lot of fun. It is a mini- 
illustrated dictionary for practitioners of 
one-upmanship. It is a neat little guide for 
those who want to put others down. It 
focuses on obscure words such as pavid 
(afraid) or amygdaloid (almond-shaped) or 
adscitious (additional). Dropping such 
words should leave your victim trembling, 
pale, deflated and defeated. Illustrated by 
George Booth. 

Verbatim Books, Box 668-W, Essex, CN 
06426.95 pages. 5% x 738.$9.95. 


Illustrator Illustrated 


The work of over 300 top artists is shown. 
Each has a full page or more, often in full color. 
Organized by countries (19 are represented) 
and indexed with names and addresses of 
agents and artists. This is truly an interna- 


tional index to illustration, graphics and design. 


Art Directors’ Index, Suite 863,3610 West 
Sixth Street, Los Angeles, CA 90020.384 
pages. 9 x 12%.1000 pictures. $55.00 
plus $3.50 for shipping and handling. 


MAN BITES MAN 


TWO DECADES OF SATIRIC ART 
Edited by Steven Heller 


Foreword by Torn Wolfe 


Man Bites Man 
Edited by Steven Heller 
Foreword by Tom Wolfe 


This is a great book. It focuses on two 
decades of satiric art and features twenty- 
two contemporary cartoonists from the 
United States and Europe. There's a laugh 
on every page and a bite in every laugh. 


. The stylistic spectrum ranges from the gro- 


tesque to the mannered, the realistic to the 
surreal,the burlesque to the sophisticated. 
The artists represented bring more than a 


personal drawing style and wit to their work. 


They add full measures of political/social 
sophistication, a point of view,a Source of 
history, intellect, and, in Tom Wolfe’s words 
“..an appetite for the Vanity Fair’ Steve 
Heller (art director of the New York Times 
Book Review) has done us all a service in 
putting this book together. 

A.W.Publishers, Inc.,95 Madison Avenue, 
New York,NY 10016.224 pages. 12% x 9%. 
$35.00 plus postage and handling. 


TH STORY OF WRITING | 


DONALD JACKSON 


The Story of Writing 
by Donald Jackson 


British calligrapher Donald Jackson is Scribe 
to Her Majesty’s Crown office and a leading 
advocate and practitioner of modern callig- 
raphy.In this book he blends his point of 
view with a highly readable, beautifully illus- 
trated history of writing. 

Taplinger Publishing Company, 132 West 


22nd Street, New York, NY 10011.176 pages. 


7%x10%.$22.50. 
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(HE TWENTY SECOND ANIL OF AMERICAN [HUST RATIO: 


Illustrators 22 


This, the twenty-second annual of American 
illustration, may just be the most beautiful 
and useful in an illustrious series. It is a rec- 
ord of the 1980/81 Society of Illustrators 
exhibition. Over 600 examples represent 
advertising, editorial, book, institutional, film 
and television illustration. |ndex gives ad- 
dresses for all illustrators represented. 

Hastings House Publishers, Inc.,10 East 
40th Street, New York, NY 10016.9 x 12. 
$37.50. 


Graphic Artists Guild Directory 1981-82 


Displays of work of U.S. illustrators and 
designers are presented in five tabled sec- 
tions: illustration, textile design, artists’ rep- 
resentatives, graphic design/lettering, 
photography/retouching/ production. Direc- 
tory includes addresses and phones for 
3,000 guild members. 

* Graphic Artist's Guild, 30 East 20th 
Street, Room 405, New York, NY 10003.212 


pages.8% x 11.Plastic comb binding.$35.00. 


AIGA Graphic Design USA: 2 


A beautiful collection of the work in all the 
AIGA's 1980-1981 exhibitions, including 
Photography, Communications Graphics, 
The Book Show, Political Art, AIGA Medalist 
Herb Lubalin, and IBM. High judging stand- 
ards give the AIGA material excellence and 
great vitality. 

Watson-Guptill Publications, 1515 Broad- 
way, New York, NY 10036.432 pages.9 x 12. 
150 color plates. 500 b/w illustrations. 
Index. $40.00. 
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Art Directors’ Index to Photographers 7 


A mammoth (8 Ibs.) full color display of the 
work of 600 top professional photographers 
from 25 countries. Includes addresses for 
photographers and agents. 

Art Directors’ Index,Suite 863,3610 West 
Sixth Street, Los Angeles,CA 90020.832 
pages.9 x 12%4.$80.00 plus $5.00 shipping 
and handling. 


Handbook Fer Ceter Printing 
by |.J.Borowsky 


A visual guide to two-color effects facilitat- 
ing pre-press visualization. Shows standard 
colors printed solid and in 10% to 80% 
screens separately and in combinations 
and contains printed samples on coated, 
uncoated, newsprint and colored stocks. 
Each page shows 58 different combina- 
tions of tints alone and with black as well 
as removable solid swatches for the color. 

North American Publishing Company,401 
North Broad Street, Philadelphia, PA 19108. 
142 pages.8% x 11.$35.00. 


AIGA BOOKS 


AIGA Graphic Design Education Directory 


Lists over 300 institutions which offer 
courses in graphic design: degrees offered, 
courses, faculty size, student enrollment. 
$7.75 for AIGA members, $9.25 nonmem- 
bers. 


Graphic Design for Non-Profit 
Organizations 


A manual to help institutions improve the 

efficiency and economy of their communi- 
cations. Explains design elements, defines 
production terms and methodology. $6.75. 


Symbol Signs Repro Art 


A portfolio of 50 passenger/ pedestrian 
symbols developed for the U.S. Depart- 
ment of Transportation by an AIGA commit- 
tee chaired by Thomas Geismar.Each 
symbol is printed on 9 x 11 Kromekote 
cover stock. 24-page booklet of guidelines 
for use and standardized red and green 


’ paint chips for sign manufacture are in- 


cluded. $41.25 for AIGA members, $51.25 
nonmembers. 


AIGA, 1059 Third Avenue, New York, NY 10021. 


All prices include postage in the USA.New 
York State residents please add 84% Sales Tax. 


ALSO OF INTEREST 


THROUGH THE 80s 


Through the '80s. Thinking Globally, 
Acting Locally 


World Future Society, 4916 St.Elmo Avenue, 
Washington,DC 20014.A collection of schol- 
arly observation® on the shape of the years 
ahead. Contributors include Alvin Toffler, 
Herman Kahn, |saac Asimov. 58 others. 
$12.50. 


Printing and Computer Terminology 


Durbin Associates, 3711 Southwood Drive, 
Easton,PA 18042.200 pages.2,000 terms. 
4% x 8.$9.50 in USA. 


Basic Advertising Themes and Their 
Presentation, Il 


Visual Publications, Ltd.,822 The Street, 
Rustington, West Sussex, England, BN 16 
3NR. 3,000 illustrations, 4 original size, of 
current advertising, classified under 102 
selling themes. Write for descriptive folder. 


Form 


Forms Typesetting and Pasteup 
Techniques 


By Marvin Jacobs.Formsman,|nc., 724 Keith 
Building, 1621 Euclid Avenue, Cleveland,OH 
44115.8% x 11. Paper. 104 pages.$18.00. 


Continued on page 76. 


Skills for Hire” 


Freelance illustrator Dave LaFleur takes time out from rendering a pen-and-ink interior. 


NEWSLETTER 


Colorado Grad Succeeds as a Freelancer 


DENVER—Most art school graduates come 
to full-time freelancing, if at all, after years 
of work in agencies, studios or publishing 
houses. Not so for Colorado Institute of Art 
graduate Dave LaFleur, an Advertising De- 
sign major who began his freelancing ca- 
reer while still in school. “A friend at Leo 
Burnett in Chicago suggested that I do 
some illustrations for 7-Up International,” 


Dave says. “And when they were accepted, I 
went to Chicago, had meetings with top 
magazines, got a couple more freelance il- 
lustration jobs, and even landed a local rep.” 
Since then, Dave has done jobs for maga- 
zines such as Cal Today and Campus Life 
and had two drawings in //lustration West 
19 Annual. What’s next? “First the Dallas 
market,” Dave says, “then California!” 


Art Institute of Houston students paint, while camera-shy youngster says, “Beat it!” 
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Performing Art for the Performing Arts 


HOUSTON—When the city’s leading per- 
forming arts groups, including the Houston 
Symphony and Grand Opera, needed a col- 
orful mural, Art Institute of Houston stu- 


dents volunteered. Their results, painted on 
the 92-foot-long construction barricade of 
the renovated Lancaster Hotel, won plau- 
dits from the local press and TV. 


"We're small in staff = ae 


but large in clients.” 


ATLANTA—“It’s a small agency,” says. Art 
Institute of Atlanta graduate Lynda Simp- 
son, “but it offers full service: print, radio, 
TV, the works.” The company is Media Con- 
sultants Inc., and Lynda is the Art Director. 
Clients include the municipal bonds com- 
pany Hereth,Orr & Jones Inc.; Baldwin 
Piano and Organ Co.; and all sorts of local 
galleries, gift shops and restaurants. Lynda 
says the job came about when the agency 
head called the Art Institute and described 
the skills that were needed. The school rec- 
ommended several students, among them 
Lynda—who got the job and started work 
immediately after her graduation. 


Slick, stylish and nostalgic, this antique 
car was drawn by Art Institute of Pittsburgh 
Visual Communication student David 
Joyner for a Graphic Design assignment. 


*The 


Desig 


School 


Art Institute of Atlanta 

Art Institcte of Fort Lauderdale 
Art Institute of Houston 

Art Institute of Philadelphia 
Art Institute of Pittsburgh 
Colorado Institute of Art 


A series of programs and seminars featuring noted designers, artists and film 
makers will be given at intervals in key American cities. Sponsored by The Design 
Schools and local art directors clubs, the programs will be announced by mail in 
various local areas. Watch for your invitation. 


Graduates of The Design Schools have had 24 months of intensive, specialized preparation 
in a variety of skills, including: advertising design, typography, photography, illustration, 
drawing, perspective, lettering, airbrush, package design, multimedia, animation, mechan- 
icals, pre-separation and many others. They are prepared to work productively for you. 


The Design Schools 


Edward A. Hamilton, Design Director 
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Pan Am Building, Suite 256, East Mezzanine 
200 Park Avenue, New York, N.Y. 10166 


C I would like to know more about The Design Schools graduates. Please send 
me your free booklet “Design Graduates at Work.” 


© I don’t have an opening at present, but please keep me advised. 
C Include me on your invitation list for seminars and programs. 


Name Position 
Company Phone (__) 
Address City. State_______ Zip 
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ITC Modern No.216'Bold 


abcdeffghijklmnopqrstuv wxyz 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
12345678890&$$¢£% 


(:5,.!°2s 2 /# *) [+4 12345678890] 


Comp/Edit® Varityper® AM® “type” and 
Type Express are trademarks of AM International, Inc 
©1982 AM International, Inc. 


Great-looking designs are the focus of your 
business. Designing great-looking type for you is 
the focus of ours. 

So when you use any of the typefaces from 
our extensive library, you can be sure you'll get 
the reproduction quality your designs deserve. 
Just look at the type in this ad, including the 
sample from our newest ITC family, ITC Modern 
No. 216, and we think you'll see proof of that. 

Our Comp/Edit phototypesetters have a 
superb imaging system to help bring your type 
into sharp focus, in any of 138 sizes. 


If you need great type really fast, call our 
Type Express hotline. We'll have your type disc 
out of our plant and on its way to you within eight 
business hours. 

For more information, and a free copy of 
our new Type Wall Chart, return the coupon 
to Varityper, Dept. T1, 11 Mount Pleasant 
Avenue, East Hanover, NJ 07936. Or call toll- 
free 1-800-526-0709. In Alaska, Hawaii and 
New Jersey, Call 1-201-884-2662. 

Together, we can bring some great ideas 
into focus. 


Mail this coupon to: 

Varityper, 11 Mount Pleasant Avenue, 

East Hanover, New Jersey 07936. 

O Please send me a copy of your Type Wall Chart. 

O Please send me more information on Varityper 
Composition systems. 

O Please have a sales representative call on me. 


Name 


Company 


Phone ( ) 


Address 


City/State/Zip 
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is headline is set in 


Lolupe bold condensed for 
a doubie-pasead by Berthold, 


announcing their new 
crics of brochures called 
-»iberthole *xidusiv«, 


' : oe Apart from the brochures 
and layout sheets, you'll also 
get a few self-adhesive labels 

to stick on your self-made 

filing boxes. 

There’s no charge — 

just send us the coupon. 

Set on «berthold ads 3000» 

in LoType light, 8 key on 3.25 linefeed. 

Written and designed by 

= Erik Spiekermann, 
MetaDesign 1981. 


asunt. 


The previous three ads on this subject 

were a bit on the plain side. We thought that 
amongst us designers we didn't have to spell 
everything out in detail. 

By now, however, all the insiders have sent in 
their coupons and we have to appeal to those 
of you who need something a bit more tangible 
before you're prepared to look at our new 
brochures called «Berthold Exclusiv». 

There are four of them so far, each one with 
16 specially designed pages, often in colour, 
displaying our exclusive typefaces 

Comenius, Lolype, Popp! Pontifex 

and Seneca. 

As we can't possibly reproduce all 64 pages, 
we've instead decided to illustrate a way 

of solving the problem of storing these and 
other brochures. 
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Name 


Address 


Clip coupon and send to: H. Berthold AG 
‘TeltowkanalstraBe 1-4 - D-1000 Berlin 46 - West Germany 


NEW. 


CRESCENT LLUSTRATION 
BOARDS & PAPERS 


CRESCENT CARDBOARD COMPANY, P.O. BOX XD, 100 W. WILLOW ROAD, WHEELING, ILLINOIS 60090 
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~ AD AGENCIES - ART DEPARTMENTS 
PRINTERS - AV FACILITIES - ART STUDIOS 


YOU CAN SAVE 
TIME AND MONEY BY 

SETTING UP AN IN-HOUSE 

STAT DEPARTMENT. 


VGC will show you how to 
do it with a very small 
monthly investment. 


For complete details with no obligation call toll-free 


1-800-327-1813 


(in Florida please call 305-722-3000. 
In.Canada call 416-533-2305.) Or mail coupon today. 


Pa mm 


VISUAL GRAPHICS CORPORATION 
® VGC Park, 5701 N.W. 94th Ave., Tamarac, FL 33321 


Show me how | can save time and money by setting up an in-house stat department. 


Name 
Organization: 
Address 
State 
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Dave Kennedy worked in Chicago for 10 years. During that 

time, he won every award an art director would want to win. 

“Its been three years since | moved from Chicago, and Im 
still not used to the pace 

“There isnt the same call for rush jobs here But I guess that's 
why I moved out here in the first place. 

“lLenjoyed Via out es contact. 

O 


[remember lom Gray and Al Garzotto.Theyd stop by and 
may pick up jobs at the end of the day If anything required 
an explanation, theyd be there to hear it and tell the 
night crew 

“Every art director has a style preference The 
salesman got to know your style and know how you 
wanted the job done. 
les “Give my best to those guys Iell them I really 
| | ko. miss their faces” | : 
Ryderlypes Inc,,500 North Dearborn Street —> 
Chicago Illinois 60610."Telephone (312) 467-7117 = 


Member: Advertising Typographers Association 
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THE ALPHATYPE CRS TYPE MASTERS GUILD — 
a group truly concerned about providing you with the finest 
typographic quality. 

To back their commitment, they use the Alphatype CRS... 
the digital phototypesetter with resolution of 5,300 lines 
to the inch for razor-sharp characters. Unprecedented Pj 
control over letterspacing and kerning in % unit 
increments. And size for size type design for the 
highest quality in terms of letterform and maximum 
legibility. All of which gives them virtually unlimited 


flexibility to aesthetically solve any typographic challenge. 
You can select from their extensive type font 
library — with the newest faces being added daily. 
The CRS brings a new standard of quality to your 
advertisements, annual reports, books, forms 
and publications. 
The Type Masters Guild — able to handle all of 
your requirements with true typeartistry. Call a Type Master 
for your next job and see for yourself. You'll never again 
settle for less! 


THE ALPHATYPE CRS 


WE DON'T JUST SET TYPE. WE SET NEW STANDARDS. 


In the United States Georgia New York 


Pennsylvania Ontario Image Services (Edinburgh) Ltd. 


Arizona 
Arizona Typographers, Inc. 
Phoenix (602) 263-1166 


Morneau Typographers 
Phoenix (602) 258-5741 


Progress Litho Service 
Phoenix (602) 258-6001 
Arkansas 


Prestige Composition Inc. 
Little Rock (501) 375-5395 
California 

Aldus Type Studio Ltd. 

Los Angeles (213) 933-7371 


Arrowgraphics Inc. 
San Francisco (415) 543-5700 


A.T. Composition 
Berkeley (415) 548-3192 


D & J Typographers, Inc. 
Santa Clara (408) 727-0991 


Future Studio 
Los Angeles (213) 660-0620 


Headliners/Identicolor 
San Francisco (415) 781-0463 


Koala-T Typesetting 
Lafayette (415) 283-5360 


Linda Graphics 

Santa Barbara (805) 962-2142 
Cass Montgomery Typography 
San Francisco (415) 398-2395 


Newport TypeCenter 
Newport Beach (714) 640-9910 


Omnicomp 
San Francisco (415) 398-3377 


PM Graphics 

Costa Mesa (714) 556-2890 
Rapid Typographers 

San Francisco (415) 982-6071 
Repro Typographers 

San Francisco (415) 362-3971 


Taurus Phototypography 
Los Angeles (213) 382-8244 


TypoGraphic Innovations 
Beverly Hills (213) 657-6030 


Colorado 
Photocomp Phototypographers 


Colorado Springs (303) 475-1122 


Connecticut 


Fairfield County Typographers Inc. 


Westport (203) 226-9358 
Production Typographers Inc. 


(Pro Type) 
Greenwich (203) 531-4600 


District of Columbia 


Graftec Corporation 
D.C. (202) 337-1555 


Florida 


Typographical Service 
Ft. Lauderdale (305) 772-4710 


Action Graphics, Inc. 
Atlanta (404) 351-1753 


Phototype 
Atlanta (404) 873-1209 


Swift Tom & His Electric 
‘Type Shop Ltd. 
Atlanta (404) 8274-1634 


The Typegroup . 

Atlanta (404) 233-8973 
Illinois 

A-1 Composition Co., Inc, 
Chicago (312) 236-8753 


House of Typography 
Chicago (312) 263-1532 


Master Typographers, Inc. 
Chicago (312) 661-1733 


Publishers Typesetters Inc. 
Chicago (312) 283-3340 


Ryderlypes, Inc. 
Chicago (312) 467-7117 


Shore Typographers, Inc. 
Chicago (312) 676-3600 


The Typesmiths 
Chicago (312) 787-8200 


The Typographers 
Chicago (312) 644-7768 


Louisiana 
Forstall Typographers 
New Orleans (504) 524-0822 


Martin/Greater Film Graphics, Inc. 


New Orleans (504) 524-1741 
Maryland 

Harlowe Typography, Inc. 
Brentwood (301) 277-8311 
Hodges Typographers, Inc. 
Silver Springs (301) 585-3601 
Massachusetts 


Graphics East, Inc. 
Worcester (617) 799-2743 
Michigan 

A-Type, Inc. 

Dearborn (313) 336-2466 


Rudy Carr Co. 
Detroit (313) 535-2960 


The Thos, P, Henry Co. 
Detroit (313) 875-1950 
Minnesota 
Graph-Tronics 

Minneapolis (612) 338-7171 


Great Faces, Inc. 
Minneapolis (612) 339-2933 


P & H Photo Composition 
Minneapolis (612) 374-3213 


Type Tronics, Inc. 
Minneapolis (612) 339-5563 
Missouri 

Master Typographers, Inc. 

St. Louis (314) 645-2878 


National Typographers, Inc. 
St Louis (314) 241-8297 


‘Type House, Inc. 
St. Louis (314) 644-1404 


Nevada 


Alpha Typographers 
Reno (702) 825-8677 


New Hampshire 


Phototype N.E. 
Pelham (603) 898-7440 


New Jersey 


Computype Co. 
Garfield (201) 546-9267 


Able Phototype Systems 
Yonkers (914) 476-3336 

M.J. Baumwell Typography, Inc. 
New York (212) 868-0515 
Boro Typographers, Inc. 

New York (212) 475-7850 
City Typographic Service, Inc. 
New York (212) 686-2760 
Composition Corporation 
Albany (518) 465-7575 
Cresset, Baxter & Spencer, Inc. 
New York (212) 766-9432 
Euramerica 

New York (212) 921-4390 
Farrington & Favia, Inc. 

New York (212) 431-9700 
Fototype Factory, Inc. 

New York (212) 889-7995 
Lincoln Typographers 

New York (212) 679-7933 
Line & Tone Associates, Inc. 
New York (212) 921-8353 


Marvin Kommel Productionis, Inc. 


New York (212) 682-3498 
Primar Typographers, Inc. 
New York (212) 269-7916 
Real Type Systems, Inc. 
New York (212) 687-0870 
Sheridan Associates/ 

The Slide Center 
Ossining (914) 941-4981 
Thorner-Sidney Press, Inc. 
Buffalo (716) 856-4500 
Total Typographers Inc. 
Mamaroneck (914) 381-2659 
Tribeca Typographers, Inc. 
New York (212) 925-8080 
‘Type/Graphics 

Syracuse (315) 437-1101 
Word Management Corp./ 
Typography Services 
Albany (518) 482-8650 


Ohio 
Advertype Inc. 
Cleveland (216) 241-2274 


Bohme & Blinkmann, Inc. 
Cleveland (216) 621-5388 


Typo-Set 

Cincinnati (513)'751-5116 
Oklahoma 

Alphasource, Inc, 

Oklahoma City (405) 521-0310 


ED-BE Incorporated 
Oklahoma City (405) 943-2391 


Armstrong Inc, 
Philadelphia (215) 574-8600 


Estelle Bair 
Blue Bell (215) 542-7790 


Composing Room Inc. 
Philadelphia (215) 563-3440 


Davis & Warde 
Pittsburgh (412) 261-1904 


Headliners of Pittsburgh 
Pittsburgh (412) 391-3778 


Leon Segal Typesetting 
Philadelphia (215) 236-5585 
Stallone Typography Service Inc. 
Philadelphia (215) 568-6310 
South Carolina 


D G & F Typography 
Columbia (803) 799-9140 


Tennessee 


Graphic Arts Associates, Inc. 
Memphis (901) 345-8973 
House of Typography, Inc. 
Memphis (901) 726-6961 


Lettergraphics Memphis 
Memphis (901) 458-4584 
Texas 

Candlelight Type Print Corp. 
Austin (512) 476-0732 


Robert J. Hilton 
Dallas (214) 669-1149 


Pix Graphic Arts 
Beaumont (713) 842-2122 


Virginia 

Riddick Advertising Art 
Richmond (804) 270-1811 
Washington 


Western Typographers Inc. 
Seattle (206) 624-5642 


Wisconsin 


Peter A. Altenhofen Typographers 


Milwaukee (414) 352-3590 


Graphic Composition, Inc. 
Menasha (414) 739-3152 


Zahin-Klicka-Hill Typographers Inc. 


Milwaukee (414) 276-0136 
... Canada 


Alberta 


Duffoto Process Co. Ltd. 
Calgary (403) 263-7160 


Manitoba 


B/W Type Service Ltd. 
Winnipeg (204) 947-0538 


Adtype Toronto Ltd. 
Toronto (416) 968-6778 


Alpha Graphics Ltd. 
Toronto (416) 961-5600 


Calum Composition Ltd. 
London (519) 686-9771 


Canadian Composition 
Toronto (416) 863-0742 


Eastern Typographers Inc. 
Toronto (416) 465-7541 


M & H Typography Ltd. (Tor.) 
Toronto (416) 922-3194 


MonoLino Typesetting Co Ltd. 
Toronto (416) 537-2401 


Protype 
Toronto (416) 482-2599 


Techni-Process Ltd. 
Toronto (416) 363-2493 
Word for Word Inc. 
Toronto (416) 960-5050 


Quebec 
Gravel Photograveur Inc. 
Quebec (418) 683-1501 


M & H Typography, Ltd. (Mont.) 
Montreal (514) 866-6736 


TypoGraphica 2000 Inc. 
Montreal (514) 933-3315 


... Europe 
Austria 


Grafostil GesmbH 
Wien 222-55-4628 
Belgium 
Graphiproduction 
Brussels 640-25-53 
Graphiservice SPRL 
Brussels 538-02-21 
Denmark 


Everts Alfabet 
Copenhagen 1-116320 


France 


Typogabor 
Paris 229-19-90 


Netherlands 


Ploeger Lettering BV 
Amsterdam 020-276451 


Sweden 

Typografen AB 

Malmoe 040-112650 
Typografen 2 

Stockholm 08-349255 
United Kingdom 
Apex Photosetting Ltd. 
London 01-837-9369 
Baird Harris Ltd. 

London 01-437-6373 
Billington Press Ltd. 
London 01-987-8118 

De Sa Graphics, Nunhead 
London 01-639-2828 

Em Photosetting 
Beckenham 

Kent '01-658-7336 

Film Fount Services Ltd. 
Southampton 0703-332686 
Focus Photoset Ltd. 
London 01-251-4911 
Headliners (UK) Ltd. 
London 01-580-7045 
Heavyweight Graphics 
London 01-388-5451 
Image Communications Ltd. 
London 01-580-7017 


Alphatype Corporation —a member of the Berthold group — 7711 N. Merrimac Ave. Niles, Illinois (312) 965-8800 


Edinburgh 031-229-6345 


Inline Graphics Ltd. 
London 01-251-4341 


Letterform Ltd. 
London 01-437-3912 


Libra Press 
London 01-928-7081 


Modern Text Typesetting 
Prittlewell 
Essex 0702-45195 


Nova Graphics Ltd. 
London 01-251-3591 


J.T. Orange 
London 01-253-6415 


Premlux Reproductions Ltd. 
London 01-236-6991 


Pressdata Ltd. 
London 01-251-6562 


Progress Filmsetting Ltd. 
London 01-729-5000 


PRT Offset 
London 01-607-7535 


Sabrebrook Ltd. 
London 01-658-7336 


Sans Serif Ltd., Deritend 
Birmingham 021-773-8466 


Sellars Phototype 
Macclesfield 0625-612075 


The Setting Room 
Tunbridge Wells 
Kent 0892-39625 


Studio Press (Birmingham) Ltd. 
Birmingham 021-359-3151 


Text Typographics Ltd. 
London 01-251-3771 


Verbatim 
London 01-837-2176 


Word Machine Ltd, 
London 01-609-1140 


West Germany 


Kreuzer 
Munich 089-6372771 


Schmidt & Klaunig 
Kiel 043J-62095 


,.. Orient 
Japan 


‘Typro Inc. 
Tokyo (03) 716-0131 


And more to come! 


© Alphatype Corporation 1982 
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wetybody in this business plays favorites. And 
Letraset does it as well as anyone. So we asked 
some of our favorite designers to choose their favor- 
ite Instant Lettering® typeface and have some fun 
with it. 


Tony Di Spigna of Tony Di Spigna, Inc., met the task 
with this headline set in Algerian. With some tempt- 
ing ligatures and nicely handled swashes, he turned 
a simple dry transfer setting into a unique and eye- 


catching headline. 


This simply proves that an Instant Lettering sheet in the hands of a 
creative designer is a powerful combination. And if you're thinking 
about costs, think about how much this headline would cost to pro- 
duce any other way. 


So ask for a copy of the New Letraset Refer- 
ence Manual at your Art Materials Dealer. It’s 
packed with products that will make your job 
easier and the results more creative. And with 
almost 500 typefaces to choose from, you 
could have a hard time playing favorites. 


Letraset ESSELTE LETRASET 


40 Eisenhower Drive, Paramus, NJ 07652, 201-845-6100 


Some of Tony Di Spigna’s other favorites from the Letraset range. 


Koloss Phyllis & Gnitials 


QUICKSILVER 
stile 


© Letraset USA Inc. 1982 
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Algerian 


= Graphic Art Materials Reference Manual 
$2.95 
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A SPECIAL EDITION 


Quality firt Since 1952 


VOLK 3O™ ANNIVERSARY SALE 


A NEW FORMAT IN THE MAKING-ALL BOOKS MUST GO! 
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1979 LIBRARY 


The 1979 library comprised of 48 
books, over 1000 illustrations, features 
the following titles: 

“See the USA” - 12 pages of contem- 
porary Americana, landmarks, and 
tourists in the USA. “Old Fashion” - 
the good old days revisited; all kinds of 
neat scratchboard illustrations and 
more. ‘“‘Media” - lots of media people, 
renderings of print and electronic hard- 
ware and more. “Design Devices” - 
nifty graphics, hard-line spot designs 
and useful decorations. “The Two 
Kids” - 8 pages of two kids in typical 
situations. “Luck” - horseshoe, four- 
leaf clover, lucky charms, etc. Entire 


library listed below. 

© Circus/Fair © Spring 

© Farm © Wedding 

e Summer © Holidays 

© Crime © Telephones 

© Medicine © Entertainment 
© Autumn © Office 
Homemaker © Service 

© Christmas © Hobbies 

© Science © Winter 

¢ Crowds © Courtesy 

© Executives © Holidays 

© Autos © Media 

© Sports © Design Devices 
© Outdoor ¢ Drop-Ins 

© Tourism e Eye, Ear, Mouth 
© See the USA © Pointers 

© Old Fashioned © The Birds 

© Industry e Ad Gimmicks 
© Sports e Famous Folk 
© Menu © Ad Animals 

© Teens © The Year 

© Handyperson © The Two Kids 
© Thrift © Luck 

© Sales © Borders 


by 
» 
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Over 1000 illustrations contained with- 
in 48 books, the 1980 library features 
the following books: 

“Fitness” - 12 pages of the fitness rage 
in the classic Volk style. “Energy” - dif- 
ferent forms of energy and its relation- 
ship to people. “Western” - the wild 
west illustrated along with designs, 
cactus, spurs, etc. “Money” - coins, 
bills and people spending it. All this in 
12 pages. “Vote” - 8 pages of political 
symbols and politicians, political rally, 
decorations, etc. - a must for the cam- 
paign manager. “Contests” - money 
winners, beauty contests, trophies and 
tug-o-war included in this 8-page book. 
Entire library listed below. 


© Sports 

© Fitness 

© Summer 

© Couples 

© Executives 
° Autumn 

© Education 
© Christmas 

e Energy 

© Insurance 

e Crowds 

© Children 

e Western 

© Marine 

© Tourism 

© Safety 

© Family 

e Homemaker 
© Sports 

® Food 

® Transportation 
e Sr. Citizens 


® Human 
Relations 
® Money 


© Spring 

° Wedding 

© Holidays 

¢ Housing 

© Graphic Arts | 
© Birthday 


© Expressions 
® Religion 

e Winter 

© Show Biz 

* Holidays 

© Occupations 
© Announcers 
© Vote 

© Drop-ins 

© The Gals 

© Impact! 

® The Guys 

© Time 

© Contests 


© Printed 
Forms 

© Zanies 

© Gimmicks 


® Borders 
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The 1981 library is our most current 
complete library. All48 books contain 
great up-to-date art featuring the fol- 
lowing titles: 

“Farm” - renderings of farmers, ma- 
chinery and farm animals. “Law & 
Order” - contemporary cops and rob- 
bers, symbols and realistic illustrations; 
all in 12 pages. “Telephones” - useful 
art depicting the phone as a way of life 
and a marketing tool. ““Hands” - 8 
pages of hands and fingers pointing, 
shaking, holding cards, etc. “Little 
Guy” and “Little Gal” - two 8-page 
books in cartoon style; great ad starters. 
Entire library listed below. 


© Circus-Fair ° Spring 

e Farm ° Wedding 

e Summer ° Holidays 

e Groups e Telephones 

e Medicine e Office 

e Autumn e Service 

e Homemaker ° Mail 

* Christmas e Hobbies 

e Executives ¢ Winter i 
¢Handyperson Teens i 
e Family e Holidays : 
° Autos e Graphic Arts § 
° Sports ° Law & Order 
e Outdoor ° Sales 

e Tourism e Villains 


e Design Devices , Symbols 


° Yesterday e Switches 

© Industry e Hands 

e Sports e Ad Starters 

° Food e Little Guy 

e Science e The Year 

e Thrift ® Little Gal 

e Education e Drop-Ins 

e Commun e Borders 
ications 


i with order, In N.J. include 5% sales tax.) 


g 01979 LIBRARY ........ $139.95 
O 1980 LIBRARY ........ $149.95 
0 1981 LIBRARY ........ $159.95 
0 1001 ILLUSTRATIONS.. $79.95 
O CHRISTMAS ART..... $16.50 
O GOOD OLD DAYS.... $8.25 


BULLETIN«x BULLETIN 


“1001 BOOK” A WINNER 


The biggest and best bargain in Volk 
history, “1001 Illustrations and Designs 
for the Custom Printer’ is an amazing 
collection. Featuring art for all seasons, 
100’s of animals and team mascots, sports, 
occupations, food, and many more topics. 
The 180 pages are fully indexed and bound 
in a handsome three ring binder. Each 
8%x11 inch page 
is printed one-side 
on “Kromekote” 
repro stock. 


Only 


The KING-SIZE Clip Book of 7/ 
CHRISTMAS ART 


Formerly 
$32.95 {a 


CHRISTMAS ART 
RESCUES RETAILERS 


Perfect for Christmas promotions and 
printed pieces, the KING-SIZE BOOK 
OF CHRISTMAS ART is now available 
at half price. Santas, kids, toys, trees, 
shoppers, religious art, borders, decora- 
tions, and more, 36 one sided “‘Krome- 
kote’ pages - fully indexed. 


GOOD OLD DAYS- % OFF 


A magnificent 5 x8 inch - 40 page collec- 
tion of 100 gaslight era illustrations in- 
cludes horses, carriages, sleighs, 5¢ beer, 
high wheel bikes, streetcars, firemen, 
cops, ice men, cigar store Indian, out- 
house, country store and more. $8.25 


1 VOLK ART, INC.; 


BOX 72L, PLEASANTVILLE, # 
NEW JERSEY 08232 : 


Please rush me the items checked be- 
low. Our covering purchase order is 
enclosed. Charge to our established, 
active account and invoice is at rates 
below, plus UPS shipping charges. 
O Our check is enclosed - you absorb 
all shipping charges. (Outside USA: 
payment in US Funds, on US bank, 


Authorized by 


a5 B Street Address Please for UPS 
a City, State, Zip Code 
Ss 


‘the 
plus 
font 


ITEK offers you the 

PLUS FONT designed to 
extend your typesetting 
capabilities. Made to be 
used in conjunction with 
your regular roman and 
italic fonts to expand the 
available on/line 
characters. 

The pLus FONT allows 
you to phototypeset the 
refinements one expects 
in book and advertising 
typography, including 
technical and European 
characters and accents. 
The segmented font 
design of the Quadritek 
simplifies inputting 

the special characters 
through use of 
mnemonics to enhance 
productivity as efficiently 
and economically 


possible. 
The following typefaces 
are available as 
PLUS FONTS 
' PRODUCT CODE SIMILAR TO 
BE 55 28612 Bembo* 
BK 55 28632 Baskerville 
CD 55 28628  Caledonia™ 
GD 55 28626 Garamond 
GO 55 28633 Goudy Oldstyle 
JA 55 28630 Janson 
KE 55 28631 ' Kennerley 
LE 55 28634 = Lectura** 
MA 55 28623 = Matt Antique 
PL 55 28629  Plantin* 
PT 55 28627  Palatino™ 
TM 55 28635 Trump Medieval 
TN 55 28625 — Times New Roman* 


*Bembo, Plantin and Times New Roman are 
licensed designs from Monotype 


Caledonia and Palatino are registered trade 
marks of Eltra Corporation 


Lectura is a licensed design from Tetterode 


™ 

Itek Composition. 
Systems 

A Division of Itek Corporation 


34 Cellu Drive 
Nashua, New Hampshire 03063 


expands your typesetting capabilities 
when used in conjunction with the 
regular roman, and italic QUADRIFONT™ 


LIGATURES 
and 


DIPHTHONGS 


The five most’ 
commonly used 
ligatures in English 
language composi- 
tion are the ‘f’ lig- 
atures. These are 
available on the 
PLUS FONT in both 
roman and italic. 
These ligatures are 
designed for the 
uniform spacing 
needed to enhance 


legibility. 


Aft 


fA ffiff 
ff 


For many language 
requirements the 


diphthongs 4, , x, 
ce are also provided 


for roman, italic 
and small caps. 


AEA 
a Co 


AEG 


ce 


FLOATING 
ACCENTS 


For most of the 
European lan- 
guages the neces- 
sary accents, punc- 
tuation and the 
dotless ‘1’ are in- 
cluded for both 
roman and italic. 
These are design 
related and soft- 


ware controlled to 


give you accurate 
and aesthetically 
pleasing results 


whether setting one 


line or one page. 
le restaurant 
francais 
Espanol 

fiir das 


franzOsische 


l’ Université 


de Californie 


4 9 ‘ 
4 l’avant scéne 


TRUE CUT 
SMALL CAPS 


ITEK has designed 
these characters to 
function as true 
SMALL CAPS. The 
critical balance of 
weight cannot be 
achieved by re- 
duction only. 
Whether used in 
the beginning of a 
paragraph or to 
call attention 
within the text or 
whatever your 
creativity calls for, 
the true cut SMALL 
CAPS will space and 
ook well with 
both lowercase 
and full size caps. 
You'll find they 
work to your ad- 
vantage in many 
applications. 


ABCDE 
FGHIJK 
LMNOP 
QRSTU 
VWxX& 
YZ 


1|/O1/Dp 


This entire ad is set in BEMBO medium, italic, bold and pLus FONT. 


SUPERIOR 
NUMERALS 


Superior numerals 
are designed to 
work well with 
full-size numerals 
and by themselves. 
Thus, you'll find 
them useful for 
reference, foot- 
notes, technical 
and scientific as 
well as advertising 
applications. 


{i 22 33 
44 5 6° 
Pdepe oaks 8 
()0 


1 2 


OLD STYLE 
NUMERALS 


Whenever the use 
of numerals is 
needed in text set- 
ting, the old style 
numerals are pre- 
ferred. The size 
and ‘color’ relates 
to the lower case 
letters. Zip codes 
set in old style 
look like they be- 
long. Both roman 
and italic numerals 
are available in 
the PLUS FONT. 
This, in combina- 
tion with the 
regular roman and 
italic segments 
gives you almost 
unlimited choice. 


123456 
7890 
123456 
7890 


23 


SCHOOL DAYS 
Book No. CA210 


AT WORK 
Book No. CA205 


| F@RMOST 
‘Self-Adhesive 
3s 5 


LEISURE TIME 
Book No. CA220 


SPECIAL TIMES 
Book No. CA215 


HOLIDAYS 
Book No. CA240 


SPORTS 
Book No CA230 


| FORMOST 
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ALL NEW F@RMOST' CLIP ART 
IS SELF-ADHESIVE AND MAY 
BE PURCHASED ONE BOOK AT 
A TIME ACCORDING TO YOUR 
ARTWORK REQUIREMENTS. 


FORMOST Self-Adhesive Clip Art books are an all new and exclusive 
production of original line art and re-creation of invaluable drawings 
that may be purchased individually according to the specific re- 
quirements of the job. All FORMOST Clip Art is printed on a special 
dull coated paper to assure excellent reproduction quality. And, the in- 
novative adhesive on FORMOST Clip Art allows for repositioning and 
easy handling. Each FORMOST Self-Adhesive Clip Art book contains a 
minimum of 130 original drawings in at least two sizes and average 
more than 275 illustrations per 32 page book. With 12 original titles to 
choose from, you are certain to find many valuable aids for your 
creative needs. 


AVAILABLE AT ALL LEADING ART MATERIAL STORES 


Send for your FREE 
copy of this valuable 
catalog featuring the 

new FORMOST™ 
clip art books and 
many other time- 

saving graphic aids. 


1S 
PRODUC 
GR AF IRPOR ATION 


Mail to: 
Graphic Products Corporation 
3601 Edison Place 

Rolling Meadows, IL 60008 


U&le 6/82 4 


No.7 
cataLoa Me 


Company 


Street 


City 


State _ Zip 


Attn: 


Title/Dept. 


F@RMOST 


i) 


VICTORIAN DAYS 
Book No. CA250 


BORDERS & PANELS 
Book No. CA245 
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The art alone costs us more than $11,000 


That’s right. Our art costs for a typical 
Clipper® issue exceed $11,000. 

And that’s only the beginning. The 
suggested layouts, demonstrations and 
helpful tips that are part of every 
monthly issue cost $ thousands more. 


Yet you can have it FREE! 

Why? Because we want to put a representative 
sample issue of Clipper Creative Art Service® 
in your hands. We’re sure that once you see 
and use Clipper, you'll want to subscribe. 


What is Clipper? 

Clipper is the world’s leading monthly art and 
idea service. It’s created by scores of America’s 
top professionals — illustrators, designers, 
photographers and lettering stylists. These 
same talented people do work for many of the 
nation’s most respected publishers, advertisers 
and their agencies. 


But Clipper is much more than first-quality art. 
Each monthly issue contains dozens of idea- 
inspiring demonstrations and suggestions for 
using the art. Layouts may include visual 
suggestions for brochures, pamphlets, annual 
reports, ads, campaigns, billboards, vehicle 
signage, newsletters, letterheads, posters, 
covers, promotions, T-shirts and much more. 


Always fresh, new and inspiring 

Clipper art never repeats itself. You always get 
original material in a wide variety of styles and 
techniques — all crisp, contemporary, and 
provided on 70 Ib. Kromekote for flawless 
reproduction. Clipper also anticipates the 
seasons well in advance to give you ample time 
to prepare and present projects for clients or 
your supervisor. 


12 issues a year, 24 big pages in each 
A Clipper annual subscription includes 12 
monthly Clipper issues, 3 monthly pictorial 
indexes, a Cross Reference Index (of the 
8,000-plus subject art library), vinyl binders 
for both issues and indexes, plus 12 monthly 
issues of “Clip Bits’ — the “how-to” 
magazine supplement. 


MAIL THIS COUPON TODAY FOR FREE TRIAL ISSUE 


O.K. I'd like a free trial issue of Clipper®. So enter my 
order for a one-year, 12-issue subscription to Clipper 
Creative Art Service® at $29.50 per month, (FOB Peoria, 
IL, USA). After the first 12 issues, continue to ship 
Clipper monthly subject to my written cancellation 
notice 30 days prior to publication (20th of each month). 


However, first send me the FREE TRIAL ISSUE, which | 
may review and use. If | decide that Clipper is not for 
me, | may cancel this order within 15 days, keep the 
FREE ISSUE and owe nothing. (Note: This offer applies 
in North America only.) Otherwise, | agree to complete 
payment as follows: 


“] | prefer to SAVE 3% of the subscription price by 
prepaying. Please bill me now. 


CX Please bill me monthly as the year’s issues are 
shipped. Terms are net 10 days. 


ATTENTION (please print or type) TITLE 
COMPANY (if applicable) 

STREET 

CITY STATE ZIP 


TYPE OF BUSINESS BUSINESS PHONE (area code) 


AUTHORIZED BY (signature & title) 


FOR OFFICE USE ULC682 


® 
MAIL TO: ci Dynamic Graphics, Inc. 
6000 N. Forest Park Dr., P.O. Box 1901 
Peoria, IL 61656-1901 


EGR SEND NO MONEY NOW Se 


You can have it — FREE! 


Clipper will arrive on your desk or drawing 
board about the 20th of each month. In it are 24 
big pages (122” x 19”) containing scores of 
individual illustrations, decorative headings, 
special-effect photos — even a ready-to-print 
color separation. 


You’ll also have dozens of suggested 
applications — finished layouts — with 
headlines and copy in position. Not that you’ll 
use them as they are — but they’re great idea 
starters that you can easily modify or simply 
adapt to your own needs with appropriate copy 
and logo changes. 


World’s largest commercial art library 
—always at your service 

Suppose you’re a new Clipper subscriber and 
you don’t have the particular illustration or 
graphic element you need. No problem. Just 
call our Special Services Department and tell 
us what you want (there are more than 8,000 


.Subjects cataloged in our Special Services art 


library). This exclusive Clipper subscriber 
service is yours, without charge, aside from 
postage and handling. 


How do you know you'll like Clipper? 
We’re convinced you will. But try Clipper 
yourself and see. Simply complete and mail the 
coupon at left. We'll return a special Clipper 
Sample Issue containing more than $11,000 
worth of original art. Use it. Then decide if 
Clipper is everything you think it will be. No 
risk. If you decide Clipper is not for you, 
however, simply cancel your order within 15 
days and owe nothing. 


Mail this coupon today 
for your Free Clipper 
Sample Issue 


cicj 
Dynamic Graphics, Inc. 
6000 N. Forest Park Dr., P.O. Box 1901 Peoria, IL 61656-1901 
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Let us count the ways. stand that. Weare the Advertising ; So the next time you havean 
Working far into the night for the Apomanters Association. The mackie tough type problem, call a 
9 oclock meeting that the client forgets | ATA, for short. local ATA member and let him have 


to show up for. oh And not only areourmembers _ it. It will make you feel better. 
Having the creative director used to dealing with the “I’ve got to 


Hissimedgantt  'S geidenarsotendsty tt eADWERTISING 
Hearing that the account guy _ ey don’t even mind. TYPOGR APHERS 

took a two-part storyboard to the client Plus, all ATA members must 

and sold f asa 2pand:10.(Allstoies  passan exceptionally tughsetol ASSOCIATION 


pa 4 461 Eighth Avenue, New York, New York 10001, 
That’s advertising and we under- _ technology, quality of work and Walter A. Dew, Jr., Executive Secretary. 


business ethics. 


ADVERTISING ATA MEMBERS: Atlanta, Georgia Action Graphics, Inc, Bloomfield, Connecticut New England Typographic Service, Inc, Boston, Massachusetts Berkeley Typographers, Inc.; Composing Room of 
SPOKEN HERE New England; Typographic House, Inc, Cedar Rapids, lowa Type 2, Inc. Chicago, Mlinois J.M.Bundscho, Inc.; RyderTypes, Inc.; Total Typography, Inc. Cincinnati, Ohio Typo-Set, Inc. Cleveland, 
Ohio Bohme & Blinkmann, Inc. Columbus, Ohio Dwight Yaeger Typographer Dallas, Texas Jaggars-Chiles-Stovall, Inc; Southwestern Typographics, Inc; Typography Plus, Inc. Dayton, Ohio Craftsman Type Incorporated 
Detroit, Michigan The Thos. P. Henry Company; Willens+ Michigan Corp. Grand Rapids, Michigan Central Trade Plant of Grand Rapids Houston, Texas Typografiks, Inc. Indianapolis, Indiana Typoservice Corporation 
Kansas City, Missouri Western Typesetting Company Los Angeles, California Andresen Typographics; Typographic Service Co., Inc. Memphis, Tennessee Graphic Arts, Inc. Miami, Florida Wrightson Typesetting, Inc. Minneapolis, 
Minnesota Dahl & Curry, Inc.; Type House + Duragraph, Inc. Newark, New Jersey Arrow Typographers, Inc. New Orleans, Louisiana Martin/Greater Film Graphics, Inc. New York, New York Advertising Agencies/Headliners; 
Royal Composing Room, Inc.; Ti-Arts Press, Inc.; TypoGraphics Communications, Inc. Norwalk, Connecticut Norwalk Typographers, Inc. Philadelphia, Pennsylvania Armstrong, Inc.; Typographic Service, Inc. Phoenix, Arizona 
Morneau Typographers, Inc. Pittsburgh, Pennsylvania Davis & Warde, Inc.; Headliners of Pittsburgh, Inc. Portland, Oregon Paul O. Giesey/Adcrafters, Inc. Rochester, New York Rochester Mono/Headliners San Diego, California 
Central Typesetting, Inc. San Francisco, California Headliners/Identicolor, Inc. Seattle, Washington The Type Gallery, Inc.; Thomas & Kennedy Typographers, Inc. St. Joseph, Michigan Type House, Inc. St. Louis, Missouri 
Master Typographers, Inc. Syracuse, New York Dix Typesetting Co., Inc. Tampa, Florida Century Typographers Montreal, Canada McLean Brothers, Ltd. Toronto, Canada Cooper & Beatty, Ltd. Winnipeg, Canada B/W Type 
Service, Ltd. Brisbane, Australia Savage & Co. Victoria, Australia Davey Litho Graphics Pty Ltd. Brussels, Belgium Graphiservice London, England Filmcomposition Gothenburg, Sweden Fototext/ Typografen AB Stockholm, 
Sweden Typografen AB Frankfurt, West Germany Layoutsetzerei Typo-Gartner GmbH Stuttgart, West Germany Layout-Setzerei Stulle GmbH 


Beautifully finished 
5-Drawer Flat Files 

in 20 Sensational Colors 
Drawers glide open smoothly 
on ball bearings 

even when fully loaded. 
Drawers are 2%” high. 


Sizes: 38Y%x25%” $495 
434,x33” 535 
50%x38Y,” 595 
62x44” 1850 
74x44” 1995 


Exclusive locking device for 
stacking up to three 5-drawer units. 
Five colors shipped within 24 hours. 


Foster is your storage source complet. 
Call your favorite dealer or Toll-Free 800-523-4855. 


Why waste time searching for misplaced materials when Foster Flat Files will keep your 
work safe, clean, and organized? Foster has every size and style to keep every part and 
parcel together from a single ad to an entire campaign. 


No piles or files to rummage through. No searching for last years’ negatives, photos, 
or repros that can be used again. Everything is as you left it - in mint condition. 


FOSTER ECONOLINE STOR-A-JOB FOSTER SLIM-LINE 
11-DRAWER FLAT FILES ENVELOPES 22-DRAWER FLAT FILES 
This economical, all-steel flat file has Stor-A-Jobs will fit all Foster flat Drawer height of 1%” prevents piling 
2” high drawers. Econolines are priced files. Keep together all job related stacks of artwork. You get 22 drawers in 
low enough for you to place one in components in one extra heavy Kraft the same height as conventional 10-drawer 
every department. Size: 19x15”’ $530 envelope. The ultimate in organization. cabinets. Size: 23x18” $795 

25x21” 635 22 sizes - reasonably priced. 38x26” 1130 

42x33” 1030 44x34” 1445 

38x50” 2020 


For more information call 


Toll-Free 800-523-4855 
FOSTER MANUFACTURING 414N. 13th St. Phila.,PA 19108 215-625-0500 


Advertise os... ss 


Se ee a 


warn, inform, rae of thing, that); ! 
make generally known (thing by circular, 
in journal, also abs.); 


CONCISE OXFORD DICTIONARY 


Nota lot of help as definitions go. Not a word to say that if the advertisement doesn’t catch 
the eye, few people will be notified, warned or informed. Not a word about roomfuls of 
desperate people all over the world gazing at blank sheets of paper. Nor a hint that if they 
succeed in their quest for something eye-catching, that same eye will soon wander once they 
start to inform. 


Slogans are a help. If U&lc werea golfing magazine we could say: ‘Scratch golfers use Else 
on their print orders’, with the scarcely hidden suggestion that here at last is something that 
might improve your golf more than a new putter. 


Or it would probably cost less to advertise in one of those airline magazines that we all read 
so thoroughly while waiting for the drinks to arrive: ‘High fliers use Else in their corporate 
literature’. This would also sit a little better with the Advertising Standards people, as there 

is no difficulty in demonstrating that anyone placed five or six miles above the ground can 

be called a high flier. You only need two, after all. But the information will still deter. Unless 
we say that Else comes in four colours, does 125 mph, accelerates from 0 to 60 in 4.8 

seconds, and can be used in any Western capital including Athens. Plus Moscow. 


‘Notify and inform’. “Warn’ is more of a problem. What can we warn you about? We can 
warn you, perhaps, that if you don’t start using Else you won’t have so much time for golf, 
or that you’ll find it harder to pay for the air fare than those who do. Or we could warn you 
that three more manufacturers have joined Alphatype and Autologic in putting Else on their 
systems, and that you will shortly be getting pressure from them, too, to use the series. 


The truth of the matter is that a good advertisement in this magazine is a lost cause. It is 
designers who read USIlc. The last thing designers want is a better ad than they can make 
themselves. But a bad ad excites a certain morbid interest. 


It follows, therefore, that if you have read this far you can make a better layout using Else 
than we can. Now is the time to get on with it. 


If you are one of those who was ‘notified’ in our last advertisement about the competition we 
are holding for the best use of Else, we have some additional information. There will be six 
categories: Books, Magazines, Display Advertising, Mailings, Corporate Literature and 
Work done by a Student under 21. All except the last category, which may be for an 
imaginary project, must have been published by the run-out date of 3lst March next year. 
The run-out date may be extended if the series has not been available on at least five systems 
six months previously. We also hope to have the series on transfer lettering for the students 
in sufficient time to help the impoverished. The prize in each category is a week in the Hotel 
de l’Abbaye, or its equivalent in Europe if something untoward happens, and five hundred 
dollars towards travel and drinks. The week we would prefer would be in early September 
1988, giving the winners a chance to meet each other and as many judges as have collected 
enough in the way of backhanders to go as well. Although we think such a gathering would 
be fun, swimming, rowing and drinking together, it is not obligatory to go during the week 

we propose. 


Further details are in preparation and a printed announcement will shortly be available for 
anyone who wishes to read the fine print before applying. Yet we are able to accept entries 


from now on. Entries received will be acknowledged by returning a copy of the entry, or part 


of it. The name and address of the designer should be fixed to the entry, but preferably in 
such a way that we don’t have to blank it out before the judging, which we think is better 
achieved without knowing the names of the entrants. If, as we hope, the quality of entry 
is high, we should also like to mount a show of some of the best, at which point we would 
indicate whose work was involved. 


The main criterion of judging will naturally be good design, that the work should be effective 
in its task, but it is plainly an advantage if the use of the Else series should help achieve this 
aim. Exclusive use of Else is not necessary. 


NORTON PHOTOSETTING LTD ¢ PO BOX 13 ¢ PRINCES RISBOROUGH « BUCKS « ENGLAND 


In Japan it’s: Ho— A= HRC WRF 
In Germany it’s: Der neue Weg ju mehrjarbigen latout 


in the U.S. its: THE BEST COLOR COMP _ 
THIS SIDE OF A FINAL PROOF 


A WORLDWIDE SYSTEM 


In the U.K., art directors no longer ask for a com- 
prehensive. They specify “Make a Chromatec.’ 
There must be a lot of good reasons why artists 
and designers all over the world are 

using Chromatec to comp 
their designs. There are. 
Listen to this: 


MATCH ANY COLOR 
Chromatec uses inks with 

the same pigments the 
pressmen will be using. The 
inks are color matched to 
standard ink color systems. 
The precise color you specify 

is the color you will get. 
Opaque or transparent. Includ- 
ing fluorescents and metallics. 


ON PRESS STOCK 

Chromatec puts your comp on the 
very same stock on which you'll 
print the finished job. Coated or 
uncoated paper. Film. Foil. Almost 
any flat surface. Even lightly 
textured surfaces. 

Your Chromatec comp is an 
ink-only image on stock. No colored film 
overlays to dull colors or obscure type. No felt 
tip ‘squeaky’ renderings. No paste-on galley 
proofs. That's why a Chromatec comp looks like 
a finished printed piece. We've fooled experts. 
You will amaze your clients. 


A 


For further information 
or the name 
of your dealer 
CALL TOLL FREE: 


800-323-9752 


Wc dance ec ce an es es ie em ii epi 


WAIT— THERE'S MORE 


How many times have you wanted transfer 
lettering in a special color? Chromatec gives it to 
you in any type style, size or color, and you'll 
never run out of E's. Tired 
of wasting board time 
by rendering the same 
client logo over and over? 
Chromatec makes logos, 
insignia, service marks, any 
color, in the sizes you use 
most, ready to rub off instead 
of draw on. Think of the time 
you Il save. 
Want more? Chromatec is 


ready art, T.V. cells, or overhead 
projection slides. Colors will 
photograph true and project 
vividly. Further, there is no better 
way to make 3-D mockups. 
Chromatec comps do not crack or 
chip, even when going around a 
compound curve or a sharp corner. 


CHROMATEC 
OR PRINTED JOB? 
(only your printer will know for sure). 


COMPS WHICH LOOK LIKE 
PRINTING 
The best way to present a 
graphic idea has always been in finished 
form. Now Chromatec allows you to comp your 
designs in a form that looks like printing. No 
wonder most people refer to it as a proof rather 
than a comp. Give your ideas the presentation 
quality they deserve. Give them Chromatec. 


Ow 
Ra 
CHROMATEC 


proofs the design. 


also ideal for creating camera- 
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Believe it! Velvet Touch 
transfer lettering doesn't 


wy crack. Try this test. 
Oo 


PROBLEM: You know how it is with a lot of transfer lettering. You have to handle- 
your artwork with kid gloves for fear your letters will chip or crack. With the prices of 
everything what they are, including transfer lettering, that’s no joke. 


SOLUTION: When you switch to Chartpak Velvet Touch Transfer Lettering your problems are 
solved. Velvet Touch is the only lettering manufactured with a tough vinyl ink that goes down fast 
and stays down; it will not crack. 


Try this test! (1) Transfer a number of letters onto an ordinary piece 
of pad or notebook paper; then burnish down well on a hard 
surface as you would usually do. (2) Roll and crinkle the paper 
into a ball in‘your hands. (3) Unfold and smooth out the 
paper and examine the lettering. We feel confident that it 
will be as perfect as it was when it came off the sheet. 


Ask for a Chartpak today and solve your graphic problems. 


chartpak 


A TIMES MIRROR COMPANY 
ONE RIVER ROAD 
LEEDS, MASSACHUSETTS 01053 


STOP me duoprint 1400 
PAYING ADVANCED F.C PAPER 


$200 FOR $120 | & FILM PROCESSOR. 
WORTH OF Dae APR are 


Variable Spoeed—Variable Temperature 
By now you've heard from your type r 5 
J rouse: “..,due to the increased Self-contained—No Plumbing — 110 V. 
@ cost of photo paper, chemicals 
and supplies, we regret that we 


Compact—Rugged—Easy to Clean 
must raise our prices...’’ Or, maybe the way you found out 


about it was by having your socks knocked off when you only 
got your latest type bill. Type prices, which have been get- $3895 
Sty scuin acne last few years, have now become Complete with 
At ARNOLD & DEBEL we offer advertising quality text and tds bk | 
display typography at a fraction of what the big shops 
charge! We operate around the clock so you can expect 9AM System. 
delivery on all jobs. Call Ivan Debel today at 889-3711. You FOB Rockaway, 
have nothing to lose except outrageous type bills! New Jersey 
duostat 
corporation 
ae ee Street 
KERIO ID ERELUNG. ockaway 
See Sette New Jersey 07866 
270 MADISON AVENUE (201)-625-4400 
NEW YORK, N.Y. 10016 SALES AND SERVICE 


(212) 889-3711 


NATIONWIDE 


for, 


your 
(typographic) 


ormation 


A mini-glossary of computer/typographic terms. 
Compiled by Paul Doebler and Edward M. Gottschall. 


Serif 

A short stroke projecting from the top or bottom of a main 
stroke of a letter. Originally, in handwritten letters, a begin- 
ning or finishing stroke of the pen. Gothic and sans serif 
faces lack serifs. 


Set Width (Or Set Size) 


Horizontal width measurement of type.Set width or size isa 

set of proportions for each character in the font, all keyed to 

the width of the em of the font (see Em). Normal set width is 

established by the type designer and manufacturer; on some 

typesetters, it may be varied up or down for special effects. 
Set width for a given typeface is usually referred to by the 

type size being used—8-set for 8 pt, for example; if the set 

width is deliberately changed by the compositor, the specifi- 
cation is 8 pt on 74-set, for a tighter setting, or 8 pt on 8-set 

for letterspacing. Set width is measured in units of the em 

(see Em, Units). 


Simultaneous Input/Output 


Typing text into system and printing at the same time with- 
out either function affecting the other. 


Soft Copy 

The images generated on the face ofa cathode-ray tube. They 
disappear when new data is presented for display. See also 
hard copy, which is a permanent record. 


Software : 
A program or collection of programs (including assemblers, 
compilers, utility routines and operating systems) which 
controls the operation of the computer. 


Solid State 


A broad family of electronic devices made solely of solid 
materials which control current without the use of moving 
parts, heated filaments or vacuum gaps. 


Stabilization Paper 

A self-contained photographic medium used for phototype- 
setter output. The developer is embedded in the emulsion of 
the paper. Processing is comparatively inexpensive and water- 
less. The final image is not permanent although it can last 
several weeks. 


Stand-Alone 

Equipment in a word processing/typesetting system that is 
not physically linked to other equipment in the system and 
can perform its particular functions independently. 


Stet 
Proofreader’s term to ignore indicated corrections; leave as is. 


Storage (Memory) 


The computer system function of recording and filing coded 
data indefinitely until needed again for further processing. 


Subscript 

A small symbol, numeral or letter that prints below or below 
and to the side of another character, as in H,O. Also called 
inferior letter or figure. 


TSI Caxton Light 
Caxton Book 
Caxton Bold 

Caxton Light Italic 


We are pleased to present TsI 
Caxton, a sparkling original 
design from the brilliant pen of 
Les Usherwood. Equally versa- 
tile when used in advertising or 
text setting, and accompanied 
by an exciting italic of rare 
grace, this series will shortly 
be followed by additional 
weights and italics, as well as 
a range of condensed versions. 
Proof sheets available. 


AB\8IK A/ENUE 
NEWYORK NY Co) 
12)868-C515 
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Neenah Paper 


Neenah Papers — a sure bet if you want to 


print on quality stock. 


Neenah Paper 


A Kimberly-Clark Company 
Neenah, Wisconsin 54956 


©1982 K.C.C. 


Refinement: Enlightenment & excellent taste resulting 
from intellectual development; The ability to distingu 
ish, especially to recognize small differences or dra 
w fine distinctions, Refinement: Enlightenment & é 
xcellent taste resulting from intellectual developme 
nt; The ability to distinguish, especially to recogni 
ze small differences or draw fine distinctions, Re 
finement: Enlightenment & excellent taste resulti 
ng from intellectual development; The ability to 
distinguish, especially to recognize small diffe 
rences or draw fine distinctions. Refinement: 
Enlightenment & excellent taste resulting fro 
m intellectual development; The ability to di 
stinguish, especially to recognize small diff 


erences or draw fine distinctions. 
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intellectual development; The 
ability to distinguish, especially to 
recognize small differences or draw fine distinctions. 


GRANITE GRAPHICS 


19 Franklin Place, Rutherford, N.J, O7O07O 
201-438-7398 212-772-0364 


Fine Typography 


GRAPHIC ART SUPPLIES 


ITEK’ 


OWNERS 


POS-1 


OWNERS 


Two Great Ways to Save! 


1. Stay on top of rising costs. 

2. Lean back relaxed with improved quality. 

DUOPRINT papers, films, chemistry 
are packaged for your cameras 


Join thousands of Satisfied DuoPrint users who enjoy 
our low prices and high quality. 


rc tion 
114 Beach Street, Rockaway, New Jersey 07866 (201) 625-4400 
®Trademark of ITEK Corp. ©Trademark of VGC Corp. 


Looking for preferred stock? 
~~Then you.should own Alvin's brand new 
~~" 224 page “K-6" General Catalog. 
mA Ff It’s a balanced portfolio 
of quality drafting, 
engineering and graphic 
' art supplies to aE 
you speed your wor 
and save money too. 


Place your order for 
_&Free-copy today! 


vis a‘sound 
investment. 


ALVIN and COMPANY, INC. 


Importers, Manufacturers and Distributors 
CORPORATE HDQTRS: 
P.O. Box 188UL, Windsor, CT 06095 
ALVIN WEST: 
P.O. Box 1975UL, San Leandro, CA 94577 
ALVIN SOUTHWEST: 
P.O. Box 47140UL, Dallas, TX 75247 


THE 
Source 
For DRAFTING, 
ENGINEERING and 


Does your type need help? 


rd We'll outline, shadow, spread, 
or shrink your material. 


wate For instance, you give us this: 


ar LUCI t’ 
A mini-glossary of computer/typographic terms. 
Compiled by Paul Doebler and Edward M. Gottschall. ; 3 
...we'll do this: 


Sunken Initial 
n initial sunken into an indention in the typelines, so 
that the upper edge of the initial is level.or nearly so, with 

the top of the first line of type. Also called dropped initial. 


EUG 


...or this: 


Superior Letter or Figure 
See Superscript. 


Superscript 
A small numeral, symbol or letter that prints 
above, or above and to the side of, the x-height 3x? 


of another character, as in 3x2. Also called su- 
perior letter or figure, particularly when used 
to refer to a citation source. 


...or any other effect you have in mind. 


Joe Stanley 


211 West 58th Street, New York, NY 10019. (212) 246-1258 


System 
An integrated assembly of hardware and software designed 
to implement a given application or set of applications. 


Terminal 


A point in a system or communication network at which 
data can either enter, leave or be displayed for outside viewing. 


Throughput 


The total amount of useful work performed by a data 
processing system during a given period of time. 


Typeface 
One of the variations or styles in a typeface family. such as 
roman, italic, bold, ultra, condensed, expanded, outline, con- 
touretc. 


Typeface Family 


A family of alphabets based on a common design theme. 
Bookman, for example, is the family name for a range of 
variations; Bookman Light Italic is the name of one style or 
face in the Bookman family. 


Unit 
A fraction of an em.In an 18-unit system, for example, the em 
is divided into 18 equal units of width. Many phototypeset- 
ting machines have 36-unit, 54-unit and even finer unit 
values. The more units to the em, the more latitude the type 
designer has in assigning character widths. In phototype- 
setting, subtle spacing is achieved by minutely increasing or 
decreasing space between characters by adding or subtracting 
units of width from the normal set width. 


Small Bed 528,00 


clamp included 


Unitization 
In phototypesetting, the designing and arranging of letters. 
numerals, punctuation marks and signs of a font according 
to aesthetically pleasing width groups. Width units of char- 
acters and spaces are the basis for the counting mechanism 
of the keyboards and photo-units of phototypesetting equip- 
ment. Width units can be based on an em or the set size of 
the font. 


Small Bed @ Three Name 
large holes organize at 
least 24 iterns.l@ Five 
wide mouth slots hold 
triangles, templates, 
curves, etc. Clamps 


Company Name 


Address (No P.O. Boxes please) 


to any side of yourdraw-  — = = 
Unitized Font ing table or sits un- ey eae l 
clamped anywhere. Clear Oil Finish. 


A hot metal font for a linecasting machine in which each 


character has been assigned a standard width used in alae thins het 


wood (5x8x3% inches). Make Check payable to 


standardized Teletypesetter keyboards so that these machines Your satisfaction TOOLDECKS. 

can count character width accurately for line justification is guaranteed. OSend for free catalog. 
purposes. All phototypesetting fonts today are unitized, but ORDER SOON. 

hot metal fonts for linecasting machines operated directly by 

the keyboarder are not because the spaceband justification Mail to: 


TOOLDECKS @ 1911 West Wabansia Avenue ® Chicago, llinois 60622 @ 312/384-4539 


system does not require it. 
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Translation by Viadimir Nabokov in “Lincoln’s Gettysburg Address in Translation” compiled by Roy P. Basler, Published by Library of Congress, 1972, ISBN O-8444-0018-1 


BocembAeCcaAT CeMb NeT TOMY Hadaq Hawn npa- 
OTUbI NOpOAUNN Ha 3TOM MaTepukKe HOBy!IO HaLnio, 
sayaTylo nog 3HakOM CBo6o0mbI “ NOCcBALIeHHYIO 
npvnuvny, YTO BCe NOAM CO3AaHbI paBHbIMu. 

HbIHe Mbi BEAM BeNukytO rparkfaHCKytO BOUHY, 
nogBeprarowyto ucnbITaHUIO BONPOC, MOKeT-Nn ata 
Hala wv nto6aa Apyraa Halna, Tak 3ay4aTan VU TOMY 
NOCBALeHHaA, GONrO npocywecTBoBaTb. Mb! 
couwmnucb Ha none OAHOU v3 BenuKux 6uTB STON 
BOMHbI. Mbl NPUWwNM OCBATUTb YaCTb 9TOrO Nona, 
Kak MeCTO NocnegAHero yNOKOeHMA Tex, KTO OTAaNn 
KV3Hb CBO, YTOObI 9Ta HAMA MOrNa KUTb. Takoe - 
AevcTBUe Ham BnonHe nogobaeT uv NpunuuectByeT. 

Ho, B 60nee O6WMpHOM cMbICNe, MbI He MO>KeM 
NOCBALUAaTb, MbI HE MO>KEM OCBALATb, Mbl HE MOKEM 
BO3BOAMTb B CBATbIHIO 3TO MeCTO. MyxkecTBeHHbIe 
niogau,—«uBble  MepTBbie,—3AeCb S6opoBwueca, 
ykKe OCBATUNM ero, AaneKO npeBbicuB npv 3sTOM 
BCe, YTO MbI C HaluMMN Cna6biMv Cunamu Morn Obi 
npv6aButb “nu OTHATb. Mup mano gameTuT Mu He 
9ANOMHMT HaAONFO TO, YTO MbI 34ECb TOBOPUM, HOOH We can get Ge runes 
HMKOrAa HE CMOMKeT 3a6bITb TO, YTO OHV, 3feCb 600 languages, not only 
cBepwunnu. OTO HaM, %KUBbIM, CKOpee cneAyeT for simple headlines 
9f\eCb NOCBATMTb CeOA HE9AKOHYEHHOMY Aeny, KOT- but also the most 
opoe cpaxkaBluNeca afecb aBuranu pocene ctonb difficult text. 
Ao6necTHO. STO ckopee Ham CnepyeT NOCBATUTb 
ce6aA Benukomy Tpygay, KOTOPbIN ewe ocTaeTcA 
npeg Hamu; fa6bi HAbpaTbCA OT STUX YTMMbIX HAM 
yCOnWwUx BALE NpeAaHHOcTM Tomy Aeny, KOTOP- 

OMy OHM NpvHecnM NocnegHiolo nonHyto mepy 

npefaHHoctu; Aa6bi HaM 3feCb TOP%*KeECTBEHHO 

NOCTAHOBUTb, YTO CMePpTb 3TMUX yMepWUX He 

OCTAHETCA TLIETHON; UTO 3Ta HalIVA, C NOMOLYbIO 

Bookben, o6peTeT HOBOe pork geHue CBOOOAbI; U YTO 

npaspneHve HapomHoe, HapOsOM uv ANA Hapoma HE pL. ore information 

CrMHeET C 3eEMsIU. call (212) 754-9595 
King Typographic Service 

ABPAAM SJIUHKONbH. The Foréign Language Division of TGC. 

305 E. 46th St., 


New York, N.Y.10017 
19 uon6pa 1863. 


ITepeeea Baaduymup HaboKxoe 


[ROBBERSTAMPNIAINESS| g 


Stocked full of information 
on new rubber stamp 
companies, new Catalogs, 
new stamps. In depth 
articles on stamp artists 

& techniques. 


Bimonthly tabloid 28 -32 pes. 
$20.a year SAMPLE$3.50 


PO. Box 1274, 
New Canaan, Ct. 06840 


bei 


(t ens hic) 
information 


A mini-glossary of computer/typographic terms. 
Compiled by Paul Doebler and Edward M. Gottschall. 


Visual Scanner 
See Optical Scanner. 


vpT (Visual Display Terminal) 


A device which usually includes a keyboard, cathode-ray 

tube for displaying text,and a memory or storage area. VDT's 

are used for a number of purposes in word processing/type- 
setting systems including entering of text, editing, manag- 
ing a file system, page makeup and outputting. VDT's can be 

stand-alone units accepting various kinds of input or can 

operate on-line. 


Weight 

This term refers to the relationship between a 

letter’s solid strokes and its open counters—the W 
overall tone of gray produced by the thickness 

of the black strokes of the letter combined 

with the white background of the paper A Ww 
letter is said to be“lightweight” if the strokes 

are thin: “heavyweight” if thick. 


White Space Reduction 


The reducing of space allocated to the characters. In some 
typesetting machines this is done automatically where the 
white space between letters is optically excessive. This fea- 
ture is particularly desirable with machines that set a wide 
range of sizes from a single image master. Display sizes 
projected up from the small image master tend to appear 
excessively letterspaced unless the intraword spacing is modi- 
fied by a white space reduction program. 


Widow 


A single word or part of a word in a line by itself at the end 
of a paragraph. Also, a word or part of word standing alone 
in one line’ of a heading; an extremely short last line in a 
caption. 


Width Value Table 
The list of widths assigned to all characters in a given font. 


Word 


One storage location in memory or on a peripheral-device. 
Usually 8, 12 or 16 bits make up a word, and these may be 
organized as one or more bytes.Some computers use chaining 
to achieve longer words. Two characters, for example, may be 
stored in one word of a 16-bit computer. See Bit, Byte. 


Write 


The action of recording data into a computer section or onto 
a magnetic device or other output medium. 


Wrong Font (wr) 


A type character set in a face, style or size other than that 
specified. 


x-Height (lower case) 


The height of the lowercase letter exclusive of 
ascenders and descenders. 


Only the following Subscriber Companies are 
licensed to manufacture and sell ITC typefaces: 


AM International, Inc. 
Varityper Division 

11 Mt. Pleasant Avenue 
East Hanover, NJ. 07936 
(201) 887-8000 
Phototypesetters and Photo- 
lettering Systems 


Alphatype Corporation 
7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

AlphaSette and AlphaComp 
Phototypesetting Systems 
CRS Digital Phototypesetter 


e, Inc. 
3530 Work Drive 
PO. Box 7151 
Fort Myers, Fla. 33901 
(813) 332-1174 
800-237-4474 
Dry Transfer Letters 
Cut Out Letters 


Autologic, Inc. 

1050 Rancho Conejo Blvd. 
Newbury Park, Calif. 91320 
(213) 889-7400 

APS-4/APS-5 CRT Phototype- 
setter Composition and 
Typesetting Systems 


Autologic SA 

1032 Bussigny Pres Lausanne 
Switzerland 

021/89.29.71 

Bobst Graphic Products and 
Phototypesetting Systems 


H. Berthold AG 
Teltowkanalstrasse 1-4 
D-1000 Berlin 46 

Germany 

(030) 7795-1 

Diatronic, ADS 3000, Diatext, 
Diatype, Staromatic, 
Staromat, Starograph 


Berthold of North America 
610 Winters Avenue 
Paramus, NJ. 07652 

(201) 262-8700 

Diatronic, ADS, Diatype, 
Staromat, Diasetter, 
Repromatic 


Dr. Béger Photosatz GmbH 

2 Wedel in Holstein 

Rissener Strasse 94 

Germany 

(04103) 6021-25 

Manufacturers of Copytronic 
Phototext Composing Machines, 
Film Fonts, and Copytype 
Photolettering Systems 

and Fonts 


Cello-Tak Mfg., Inc. 

35 Alabama Avenue 
Island Park, L.I., N.Y. 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 

One River Road 
Leeds, Mass. 01053 
(413) 584-5446 

Dry Transfer Letters 


Compugraphic Corporation 
80 Industrial Way / 
Wilmington, Mass. 01887 
(617) 944-6555 

EditWriters, CompuWriters, 
Text Editing Systems, 
Accessories and Supplies 


Esselte Dymo N.V. 

PO. Box 85 

Industrie Park-Noord 30 
B-2700 Sint-Niklaas 
Belgium 

031/76.69.80 (10 1.) 
Visual Systems Division 


Film Fonts International, Inc. 
330 Phillips Ave. 

South Hackensack, N.J.07606 
(201) 440-9366 
Manufacturers of fonts for: 
Alphatype/Alphasette 

2" Display Film Fonts 

Harris Fototronic 1200, TXT, 
4000 


Filmotype 

7711 N. Merrimac Avenue 
Niles, Illinois 60648 
(312) 965-8800 

Film Fonts 


Fonts 

Hardy/Williams (Design) Ltd. 
73 Newman St. 

London WI England 
01-636-0474 

Font Manufacturer 


Fundicién Tipografica 
Neufville, S.A. 
Puigmarti, 22 
Barcelona-12 

Spain 

Poster Types 


Geographics, Inc. 
1100 Seymour Street 
Vancouver, B.C. 
Canada V6B 3N3 
(604) 685-8236 

Dry Transfer Letters 


Graphic Products Corporation 
3601 Edison Place 

Rolling Meadows, Ill. 60008 
(312) 392-1476 

Formatt cut-out acetate letters 
and graphic art aids 


Harris ‘Corporation 

Harris Composition Systems 
Division 

PO. Box 2080 

Melbourne, Florida 32901 
(305) 259-2900 

Fototronic 4000; TXT, 1200, 600 
CRT 7400, 7450 


Dr.-Ing Rudolf Hell GmbH 
Grenzstrasse 1-5 

D2300 Kiel 14 

Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipments and Systems, 
Digiset-Fonts 


Information International 
5933 Slauson Avenue 
Culver City, Calif. 90230 
(213) 390-8611 
Phototypesetting Systems 


International Graphic 
Market 

Rue des Bosquets 12 
Ch-1800 Vevey 

PO. Box 33 
Switzerland 

Font Manufacturer 


International Type Fonts ApS 
c/o Cooper & Beatty, Limited 
401 Wellington Street West 
Toronto MSV 1E8 

(416) 364-7272 

Type Discs for Harris 600, 
1200, 4000, TXT Typesetters 


Itek Composition 

Systems Division 

34 Cellu Drive 

Nashua, N.H. 03060 

(603) 889-1400 
Phototypesetting Systems and 
Equipment, Film Strips, 


Standard and Segmented Discs, 


and Digitized Fonts 


Laboratoire Michot 

23, Route De Seurre 
21200 Beaune 

France 

80-22 2373 
Manufacturer of fonts for: 
Singer/GSI/Wang 
Typesetters 44 and 48 


Letraset International Ltd. 
St. Georges House 

195/203 Waterloo Road 
London SE1 843 

England 

(01) 930-8161 

Dry Transfer Letters 


Letraset USA Inc. 
40 Eisenhower Drive 
Paramus, NJ. 07652 
(201) 845-6100 

Dry Transfer Letters 


Linographics 

770 N. Main Street 
Orange, California 92668 
(714) 639-0511 

Display Typesetters, 

2" Film Fonts 


Mecanorma 

78610 LePerray-en-Yvelines 
Paris, France 

483.90.90 

Dry Transfer Letters 


Mergenthaler Linotype 
Company 

201 Old Country Road 

Melville, NY. 11747 

(516) 673-4197 

Linoterm, V-I-P, Linotron, Omni- 
tech CRTronic, Phototypesetting 
Equipment and Systems 


Metagraphics 

Division of Intran Corp. 
4555 W. 77th St. 

Edina, Minn. 55435 

(612) 835-5422 

Digital Fonts for Xerox 9700 


The Monotype Corporation Ltd. 
Salfords, Redhill, Surrey, 
England 

Redhill 6 5959 

Visual Communications 
Equipment 


Officine Simoncini s.p.a. 
Casella Postale 776 

40100 Bologna 

Italy 

(051) 744246 

Hot Metal Composing Matrices 
and Phototypesetting Systems 


Optronics International, Inc. 
7 Stuart Road 

Chelmsford, Mass. 01824 
(617) 256-4511 
Phototypesetting Systems 


PhotoVision Of California, Inc. 
PO. Box 552 

Culver City, Calif. 90230 

(213) 870-4828 

Toll Free: 800-421-4106 

Spectra Setter 1200, Visual 
Display Setter and 2” Film 
Fonts 


Pressure Graphics, Inc. 
1725 Armitage Court 
Addison, Illinois 60101 
(312) 620-6900 

Dry Transfer Letters 


Prestype, Inc. 

194 Veterans Blvd. 
Carlstadt, NJ. 07072 
(201) 933-6011 

Dry Transfer Letters 


Ryobi Limited 

762 Mesaki-Cho 

Fuchu-Shi 

Hiroshima-Ken 726 

Japan 

Text/Display Phototypesetters 


D. Stempel AG 
Hedderichstrasse 106-114 
Frankfurt am Main-70 
Germany 

(0611) 6068-1 

Type Division 


Tactype, Inc. 

12 West 26th Street 
New York, N.Y. 10001 
(212) 924-1800 

Dry Transfer Letters 


Technographics/Film Fonts 
PO. Box 552 

Culver City, Calif. 90230 
(213) 870-4828 

Toll Free: 800-421-4106 

Film Fonts, Studio Film Kits, 
and Alphabet Designers 


Visi-Graphics 

8119 Central Avenue 
Washington, D.C. 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 
5701 N.W. 94th Avenue 

Tamarac, Florida 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor 

Film Fonts 


Xerox Corporation 

Digital Graphics Center 
701 South Aviation Blvd. 

El Segundo, Calif. 90278 
Mail Stop-A3-39 

(213) 536-5926 

Electronic Printing Systems 


Zipatone, Inc. 

150 Fencl Lane 
Hillside, [linois 60162 
(312) 449-5500 

Dry Transfer Letters 


For further information, write or call: 


INTERNATIONAL TYPEFACE CORPORATION 
2 HAMMARSKJOLD PLAZA NEW YORK, NEW YORK 10017 
(212) 371-0699 TELEX: 125788 


CE 
LICENSED) 


re) 


ou, 


know, le 
The Nat 5 


ofl We wen SOw Sitior, 


< state i es me 
_. 
neeaetencrieseane 


een 


216 EAST 45 STREET - NEW YORK CITY 10017 - 212-490-2345 


THIS AD WAS SET IN ITC SOUVENIR BOLD 9346 (HEADLINE) AND HELVETICA REGULAR 4522 (TEXT). SPECIAL EFFECT: SPHEREOGRAPHY. 


house 


FOR ARTHOUSE SPECIALS WRITE TO: P.O.BOX 1413, BROOKLYN, NEW YORK 11202. 
P.O.BOX 329, M.1:7. BRANCH POST OFFICE, CAMBRIDGE, MASSACHUSETTS 02139. 


ARTFONTS 


TRANSFER 
LETTERING 
SIZE:10 X15 
PRICE:$1.99 
PER SHEET, 
WRITE FOR 
YOUR FREE 
CATALOGUE 
& SAMPLES 


PRINTED IN U S.A 


ARTFONTS GRAPHICS 


Castell TG Professional 
amen set $1164/4. 
ontains 4 complete pens: nee Aeon 

00.0.1,.2.,0ne cone extractor, Sel Me thg Dottie of 

a bottle of ink, a hinged box sage : Deine 

& instruction manual ink. acone extr hinged 
Price:$ box & instruction manual. 

it eG BORA List Price: $60.00 


Now, $18.00 per set Now, $30.00 per set 


Castell TG Professional 
7-pen set $1167/U. 


000.00.0.1,2,2.5,3. 
of ink,ac 
box & ins 
List Pric 


Now, $37.50 per set 


Pyramid Electric Handi-Waxer 
Plus the following free items 


40%OFFer 


Castell FC-17 Stapler 
Full-strip capacity desktop stapler. 
Guaranteed for five years 

ABS plastic & steel construction 
Easy for one-hand operation 

Uses standard wire staples & tacks 


List Price: $14.25 


Now, $ 8.55 each 


STAEDTLER 

marsmatic 700 S7 pen set 
Contains 7 pens one 

each of 030 thru 100, 

plus one bottle of ink 

List Price: $65.00 


Now, $32.50 perset 


e List Price: $3795 
— Now, $26.57 


y, O ORDER,: Please include a postage-handling fee of $2.50 per item and N. Y. Tax (if any). Include your 
names and addresses for UPS. shipping. For fast delivery use MasterCard, Visa, or money order.NO C.O. D. 
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“MUSEUM BQOKS Inc. 


coc oOo 
has MOVED 


to... 6 West 37th 
NY, NY 10018 


YOUR DESIGN RESOURCE FOR BOOKS AND 
MAGAZINES ON THE APPLIED AND DECORATIVE ARTS 


GRAPHICS A GRAPHICS B FIBER ARTS. WANTED TO 
DESIGN TYPE WEAVING BUY 
LETTERING ANNUALS SPINNING Museum Books 
CALLIGRAPHY ART OF THE BOOK DYEING wants to buy for 
TYPE CORPORATE EMBROIDERY resale reference 
COLOR IDENTITY QUILTING shelves, collections 
INTERNATIONAL TRADEMARKS, KNITTING and libraries, in our 
MAGAZINE SYMBOLS CROCHET fields of 
ILLUMINATION TEXTILES AND specialization, 
ILLUSTRATION DESIGN particularly classic 
PRINTING & LACE —MACRAME works, swatch books, 
CRAFTS PRODUCTION RUGS AND type books, and back 
CERAMICS DESIGN CARPETS issues of selected 
GLASS TECHNIQUE magazines. Send 
METALWORK COPYRIGHT FREE DESIGN listing with author, 
STONE ART SOURCES title and details to Mr, 
RA A Bibliography in Hans Dorfer at 
WOODWORKING list Museum Books, 
PAPERCRAFTS ee Ue 
DECORATIVE design resources 
ORNAMENT within our 


specialized subject 
areas as listed here. 


To obtain Bibliographies, send 50 cents per bibliography requested to: 


Museum Books Inc., 6 W. 37th St., New York, NY 10018. Overseas please 
send $1 or local equivalent. 


Solution to puzzle on pages 26 & 27. 
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Continued from page 46. 


John dest. Jorre 


The Guards 

Photographer, Anthony Edgeworth. 
Written by John de St. Jorre. 
Designed by Samuel N.Antupit 


Some 5,500 officers and men protect the 
British sovereign. You may see them bril- 
liantly costumed and parading outside 
Buckingham and Windsor palaces but there 
is more to them than greets the eye. This 
book tells their story, beautifully, in full color 
pictures and in words and explains why 
such an apparent historical anachronism 
retains its vigor in this computerized age. 
Former Prime Minister Harold Macmillan 
said of his service in the guards: “Itis a 
great thing at some time in your life to be 
associated with something which is quite 
first class.’ 

Crown Publishers, Inc., One Park Avenue, 
New York, NY 10016. 256 pages. 9 x 12. 
$25.00. 


1982 Calligraphy Calendar 
Calligraphy Made Easy 
by Margaret Shepherd 


The Calendar opens up to 10% x 19 andis 
punched at one edge to facilitate hanging. 
The days and months are beautifully writ- 
ten, naturally,and the top half of each 
open spread features a provocative quota- 
tion such as January's “Writing is easy; all 
you do is sit staring at a blank sheet of 
paper until the drops of blood form on your 
forehead.’ “Calligraphy Made Easy” is a 
64-page 8% x 10% paperback beginner's 
workbook. 

Wideview Books, 747 Third Avenue, New 
York, NY 10017. Calendar, $6.95. Book, $8.95. 


AMERICAN fy 


BOOKS 
& 


Early American Books & Printing 
by John T. Winterich 


More a narrative than a reference manual. 
The subject has continuity, is readable, and 
the selections covered reveal as much 
about the author’s preferences as about his 
subject. Though not a source book, it does 
review books and printers in pre- and post- 
colonial America from 1493 (Columbus’ 
first letter describing America) to America’s 
first professional man of letters, Washington 
Irving. Included are discursive chapters on 
the Bay Psalm Book, early American news- 
papers and periodicals, print shops and their 
tools,and more. 

Dover Publications, Inc.,180 Varick Street, 
New York, NY 10014. 253 pages. 536 x 814. 
Paper. $4.50. 


Origins of Form 
by Christopher Williams 


A heavily illustrated report on the shape of 
natural and man-made things—why they 
came to be the way they are and how they 
change. !n it you see and read the stories 
of funnels and fish, of shoes and shrews, 
of microbes and microscopes and much, 
much more. 

Architectural Book Publishing Company, 
Inc. 10 East 40th Street, New York, NY 
10016. 144 pages.8% x 11. Paper. $12.95. 


English English 
by Norman W.Schur 


It's about time someone offered us an 
American/English dictionary so that we can 
understand our friends across the ocean 
without benefit of a translator. Where else 


* could you learn that a blackjack is a life- 


preserver,a raisin a Sultana,a salesmana 
counter-jumper? This book is a gem.Browse 
it,read it, use the index, and enjoy it. 

Verbatim, Box 668EE, Essex, CN 06426. 
332 pages. 738 x 10.$24.95. 


The Spirit of Colors 
by Karl Gerstner 


Karl Gerstner is one of Switzerland’s most 
noted contemporary artists. His works range 
from reliefs with coloristic structure to 
kinetic objects in the form of sculptures. 
Since Vassily Kandinsky and Johannes Itten, 
no artist in the European tradition has come 
to terms so intensively with color, both in 
his art and in his writings. 

In this book Gerstner explores color phys- 
ically and delves into its historic, philosophi- 
cal and psychological aspects as well. The 
series of essays includes 70 color plates 
and many black and white illustrations. 

The MIT Press, Cambridge, MA 02142, 
225 pages.9% x 94%4.$39.95. 


Books on Expressive Lettering 


Inversions 
by Scott Kim 


Words 
by Mark Soppeland 


Letterforms and uses of typefaces in ways 
that graphically illustrate what the words 
say or that form interesting patterns are 
always fun. Two such’books hit our desk 
recently. 

“Inversions’” is billed as “a catalog of 
calligraphic cartwheels.’ The author is.a 
computer science graduate student at 
Stanford University.A protege of Donald 
Knuth (inventor of Metafont), he is currently 
working with Hermann Zapf on the digitiza- 
tion of a new Zapf typeface. The wordplay 
consists of more than sixty examples of 
letter and logo design based on mathe- 
matical symmetry. The text discusses such 


‘things as book design echoing content 


and self communicating logos. 

Byte/Books McGraw-Hill, 70 Main Street, 
Peterborough,NH 03458.122 pages.9% x 9. 
Paper.$8.95. 

“Words” is essentially a picturebook of 
words that are pictures.Some are obvious, 
some not. The word “corner” is bent in the 
middle. The word “backwards” reads mirror- 
wise.And so forth. 

William Kaufmann, Inc., One First Street, 
Los Altos,CA 94022. 146 pages. 9% x 6%. 
Paper.$6.95. 


THIS ARTICLE WAS SET IN ITC FRANKLIN GOTHIC™ 


THEITCTYPEF, 
COLLECTION IS DESIGNED 
TO MAKE SPECIFYING 

TYPEFACES EAS 


The Irc 
Collection 
includes all 
ITC tvpeface 
families 
issued | 
through 1980 


ITC Century 

ITC Cheltenham 
ITC Clearface 

ITC Eras 

ITC Fenice 

ITC Franklin Gothic 
Friz Quadrata 

ITC Garamond 
ITC American Typewriter Italia 

ITC Avant Garde Gothic _ ITC Kabel 

ITC Bauhaus ITC Korinna 

ITC Benguiat ITC Lubalin Graph 
ITC Benguiat Gothic ITC Newtext 

ITC Bookman ITC Novarese 


ITC Quorum 

ITC Serif Gothic 

ITC Souvenir 

ITC Tiffany 

ITC Zapf Book 

ITC Zapf Chancery 
ITC Zapf International 


PLUS...The ITC 
Display Typeface 
Collection | 
AND...The ITC 
Zapf Dingbat 
Series 


ITC Benquiat Book 
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1. Text blocks plus alphabet showings for sizes 6,7,8,9,10,11, 
12,14,16,18,20 and 24 points. 


2. Alphabet lengths in points for each text point size shown. 
These relate to an easy-to-use copyfitting chart at the back 


of the book. 


3. Alphabet display showings in sizes 30,36,48,60 and 


72 points plus 1” caps. 


4. Complete character showing of each ITC display font. 


5. Headline presentation in display size range. 
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Please print/Bitte im Druckschrift/Ecrivez en caractéres d’imprimerie’ 


International Typeface Corporationt 


2 Hammarskjold Plaza 
New York, New York 10017 


Please send me ‘The ITC Typeface Collection.” 
Enclosed is my payment of $49.95" Ship my book postpaid. 


+Library and bookstore orders should be sent to Robert Silver Associates, 
ary 

95 Madison Avenue, New York, NY. 10016 

| “New York State residents add applicable sales tax. 


For shipments outside the United States, please remit $51.45. 


(All orders must be accompanied by a remittance payable in U.S. funds. 


No C.O.D.s.) 


7 


~ 


NAME/NAME/NOM 


STREET ADDRESS/STRASSE/RUE ET N° 


CITY/POSTLEIZAHL UND ORT/VILLE 


STATE AND ZIP CODE/LAND/PAYS, CODE POSTAL 


| 
Basic facts about “The ITC Typeface Collection”: 572 pages. | 
1242"x 1212" Hardbound. Smyth sewn for easy opening. | 


48 


___ITC American Typewriter™ $1.00 
___ITC Avant Garde Gothic™ with Oblique... it 
___ITC Avant Garde Gothic™ Condensed... 
___ITC Barcelona™ 
___ITC Bauhaus™ 
__ITC Benguiat®... 

___ITC Benguiat® Condensed. 
___ITC Benguiat Gothic™...... 


Wenn Sie diese attraktiv entworfenen, farbvollen ITC-Schriftmusterhefte 
Ano. == erhalten méchten, fiillen Sie bitte den Bestellschein aus. Alle Bestellungen 
OO. = = = miussen vorbezahlt werden. Senden Sie Ihre Zahlanweisung (in U.S.- 
0 a Wahrung und zahibar an ITC) zusammen mit dem Bestellschein an: 
OO. 2 Hammarskjold Plaza, New York, NY.10017,USA 


Now You can order these | 
ITC Type Specimen Booklets 
Name Nom 
To obtain these handsomely designed, colorful ITC type specimen book- 
pare “= rink” (Pina lets, just complete this order form and mail it to us. All orders must be 
accompanied by a remittance. Please make checks payable, in U.S. funds, 
Tite “Fonction, Beruf to ITC at: 2 Hammarskjold Plaza, New York, NY. 10017, USA 
Street Address Rue et n° Strasse z | 
En vente Ces brochures-spécimens 
City Ville Postleitzahl und Ort ITC sont livrables de stock | 
Sauna Pays? LET Code Postal Zip Code Pour obtenir ces jolies brochures-spécimens ITC, il suffit de remplir ce bon 
de commande et de nous le retourner. Toute commande doit étre accom- 
LS pagnée d’un avis de paiement acquitté. Priere de payer en $ americains 
; ot au nom de ITC: 2 Hammarskjold Plaza, New York, NY¥.10017,USA 
Quantity Unit Price Total 
Quantité Prix unitaire Total 
Anzahl Einzelpreis Gesamtpreis rs F 
=aaOMLETE: Nunmehr koénnen Sie diese 
ITC-Schriftmusterhefte bestellen 
| 


___ITC Bookman™. 

___ITC Century™ wi aD | 
___ITC Cheltenham™ with Condensed 1.00 

___ITC Clearface®.. 1.00 

__ITC Cushing™ 1.00 , 
__ITC Eras™.. 1.00 


___ITC Fenice™.. 
___ITC Franklin Gothic™ a 
___Friz Quadrata... ere 


___ITC Korinna™ 
___ITC Lubalin Graph™ with Oblique..... fy, 
SEFC MCT I ES Ee 8 Sais ercccersprerteenrecines 1.00 


___ITC Novarese' 
___ITC Quorum®.... 
___ITC Serif Gothic®. 


___ITC Zapf Chancery™ 
___ITC Zapf Dingbats®. 
___ITC Zapf International™............. Satsubnt state tier 
U&lc BACK COPIES: Foreign U.S. Price 
___U&le, Vol. 1, No. 2... PA 0) pe 
___U&le, Vol. 1, No. 3 ed LSOt 
___U&lc, Vol. 2, No. 1 4750) —< 
___U&lc, Vol. 2, No. 2 hse 
___U&lc, Vol. 2, No. 3 ‘hs nr 
___U&lc, Vol. 3, No. 2 ) —— 
___U&lc, Vol. 3, No. 4 28) pi Se 
___U&lc, Vol. 4, No. 1 Loe 
___U&lc, Vol. 4, No. 2 Cy ee 
___U&lc, Vol. 4, No. 3 1.50) = 
___U&lc, Vol. 4, No. 4 Ca 
___U&le, Vol. 5, No. 1 ho 
__U&le, Vol. 5, No. 2 UO) a 
___U&le, Vol. 5, No. 3 ro 
___U&lc, Vol. 5, No. 4 A 
___U&lc, Vol. 6, No. 1 he 
___U&lc, Vol. 6, No. 2 1.50 
___U&lc, Vol. 6, No. 3 (0. 
___U&lc, Vol. 6, No. 4... EC) Ss = 
__U&le, Vol. 7, No. 1 Oh ee 
___U&lc, Vol. 7, No. 2 A as | 
___U&lc, Vol. 7, No.3 1.50 { 
__U&le, Vol. 7, No. 4 hs | 
___U&lc, Vol. 8, No. 1 0 
__U&lc, Vol. 8, No. 3... OO! 
___U&lc, Vol. 8, No. 4... VSO. = ee 
__U&lc, Vol. 9, No. 1 150! es = 
___U&le, Vol. 9, No. 2... 1.50 
Total Order,in U.S.funds$ = _______ 
Add postage for booklets $ =o) 


NY. Residents add state salestax$ 9 
Remittance in U.S. funds enclosed$ 


1S a RS REE 


Montant de lacommande$ = ______ 
Affranchissement des brochures, en $.américains $ = DOISS 
Paiement ci-joint (en $ américains), total $ 
a 
Gesamtprels (in US-Wahrung)$ = —_____ 
Zuziiglich Porto$  __ 90 
Belgefiigte Zahlanweisung (in U. S.-Wahrung) $ 


Notice to typographers: for purchases of 50 or more ITC specimen booklets, contact Mr. John Prentki for special typographer’s price. 


Free saps grey to U&lic are shipped by 
surface mail.|If you wish to receive copies 
by airmail, please forward the followin 
appropriate amount to cover airmail cos’ 


for one year in US funds. 


$20.00 FarEast 
South America...20.00 Canada 
24.00 Mexico 


Ol want to receive U&lc. 


NOTE: U&lc is published quarterly. Please allow 
four months before anticipating first copy. 


GIVEN NAME 


ZIP CODE 


SIGNATURE 


DATE 


BUSINESS CLASSIFICATION 

(Check one only) 
Printer (Commercial, forms, etc.) 
Typesetting, Composing 
Advertising Agency, Art Studio, Design 
Newspaper, Magazine 
Book Publisher 
Packaging 
Internal Printing (not for resale) 
Education 
Libraries 
Government 
Corporation advertising, design, promotion 
Student 
Other. 


MY PRIMARY JOB FUNCTION IS: 
(Check one only) 

(n) —_—_____Arrst, Illustrator 

(o) __-_______Arrt Director, Creative Director 
(p) ______ Paste Arist 

(q) __—____ pe Director 

(f) —_--_-___Graphic Designer 


(s) __-___ Advertising Manager, Sales Promotion 
Manager 


(t) _--___ Production Manager 

(u) —_________ Printing Buyer, Purchasing Agent 
(v) —___-___ Principal, Officer 

wi. Oiher 


NUMBER OF PERSONS EMPLOYED 
IN YOUR ORGANIZATION 

(jf a BLS 

(2ye AG 

(3) ________ «20-49 

a. 50-99. 

(6) = 400+249 

(6), _______ 250 and.overr 


Abonnements gratuits au U&lc sont en- 
voyés par courrier de voie ordinaire. Si 

vous desirez recevoir des copies par 

avion, je vous prie de bien vouloir envoyer 

le montant approprié pour couvrir les 

frais d’avion pourune année. _ 


Europe........$20.00 Extreme 


Amerique du Orient.........$24.00 
Sud............20.00 Canada........8.00 
Afrique.......,.24.00 Mexique.......40.00 


J’'aimerais recevoir U&lc. 


N.B.; U&lc est une publication trimestrielle. 
Considérez 4 mois avant de recevoir le 
premier numéro. 


NOM PRENOM 
FONCTION 

FIRME 

ADRESSE 

VILLE CODE POSTAL 
PAYS 

SIGNATURE 


DATE 


CLASSIFICATION PAR PROFESSIONS 
(Ne cocher qu’une seule fonction) 


(a) ______ Imprimerie (commerciale, formulaires, etc.) 

b) __________ Composition & fagon 

(c) ________Agence dé publicité, bureau de création, 
studio 

(d) ____ Journal quotidien, périodique 

e) ____ Edition de livres 

f) —______ Emballage 

g) ___-______ Imprimerie intégrée (non commerciale) 

h) ________ Enseignement 

i) _______ Bibliotheque 

(§j) Fonction publique 

(k) __-____ Département de publicité d'une entreprise 

i) $= Fudliant 

m) Divers 


MON ACTIVITE PRINCIPALE EST: 
(Ne cocher qu’une seule fonction) 


(n) __--__ De ss inatteur illustrateur 

(o) ________ Directeur artistique, directeur de la création 
(p) _______ Metter au net 

(q) _______ lp Director 

(r) __-__ G rap histe 

(s) _____ Chef de publicité, directeur de la promotion 
(t) _-_ Chef de la production 

(u) ______ Acheteur, vendeur d’espace 

(v) ___-___ Chef de service, employé 

(w) Divers 


NOMBRE DE PERSONNES EMPLOYEES 
DANS VOTRE FIRME 

(1) 1-9 

(2) 40-19 
Giese 0 
(4 = G06: 
(5) 400-249 
(6) 250 et plus 


Ihre kostenlose Ausgabe von U&lic wird 
mit normaler Post versandt. Falls Sie 
Zustellung per Luftpost wiinschen, senden 
Sie bitte den a thle apa Betrag zur 
ea der Lu 

ahr: 


ersandkosten fiir ein 


$20.00 Ferner Osten... 
SUdamerika.... 20.00 Kanada.........8, 
24.00 Mexiko. 


O lch méchte U&lc beziehen, 


ANMERKUNG: U&lc wird vierteljGhrlich verdffent- 
licht. Bitte erlauben Sie 4 Monate, ehe Sie die 
erste Nummer erhalten. 


ZUNAME VORNAME 


BERUF 


FIRMA 


STRASSE 


POSTLEITZAHL UND ORT 


UNTERSCHRIFT 


DATUM 


FIRMENKLASSIFIZIERUNG 

(Bitte eine ankreuzen) 

a) —_______ Druckerrei (Akzidenzen, Formulare, usw.) 
(b) ______Schriftsetzerei 

c) ________ We rbe agentur, Grafikdesignatelier 
Zeitungs- oder Zeitschriftenverlag 
Buchverlag 


Verpackungsdesignatelier oder 
Verpackungsdruckerei 


Hausdruckerei 

Lehrer (Schule, Fachschule, Universitat, usw.) 
Bibliothek 

Behdrde 


Werbeabteilung von Industrie- oder 
Handelsfirma 


Student 
Andere (bitte beschreiben) 


MEINE HAUPTBERUFSTATIGKEIT IST: 
(Bitte eine ankreuzen) 

(n) —_________ Kunstler, Illustrator 

(o) _______ Art- Dire torr, Kreattiv- Direktor 

p) ___Reinzeichner 

(q) —__——_lypograf 

rn —______ Grafikdesigner 

s) ________Werbeleiter, VerkaufsfSrderungsleiter 
t) Produk tionsleiter 

(u) —_-__ DrucksaccheneinkGufer 

vy) —________ Firmeninhaber, Direktor 

w) —_______ Andere (bitte beschreiben) 


ZAHL DER BESCHAFTIGTEN MEINER 
FIRMA ODER BEHORDE: 
1S ipa RT, LY 
10-19 
20-49 
50-99 
100-249 
Uber 250 


ré;) 
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CALENDAR OF EVENTS 


/} CENTER 


THE ITC CENTER WAS ESTABLISHED TO INTRODUCE NEW AND EXCITING TYPO/GRAPHIC ARTS EXPERIENCES. 
IT IS NOW A GROWING RESOURCE FOR STUDENTS AND PROFESSIONALS, 


August 9- 
October 1 
Television 


Everyone can recognize CBS’s 
eye. Also NBC’s peacock. And 

ABC’s logo. Television and ra- 
dio stations have their own 


and props and advertising as 
well. Outstanding video and 
print graphics designed by 
members of the Broadcast De- 
distinctive graphic personali- signers’ Association includ- 
ties. Broadcast designers are ing video graphics, posters, 
the artists who create an overall image aivenmiasunu material, Ulustration, an- 
Sor them—not just network logos and imation, set design and advertising 
signage, but stati , news graph- will be part of this multi-media juried 
ics, set design, booklets and brochures echibhitO. =: <_) 


and 
Radio 
Graphics 


Future Exhibitions Future Exhibitions Hours: 
October 12- 
December 3, 1982 


The Calendars of Olaf Leu 


Through July 30 
Typography 3: 
the 28th 

Annual 
Type Directors 
Club Exhibit 


More than 200 examples of 
typographic excellence, ranging 
from advertising to annual 
report design, from calligraphy 
to typography combined with 
illustration, are currently on 
view at the ITC Center. 


European designers treat 
calendars as a special form of 
design. One of the masters of 
this art, Olaf Leu has been 
invited to eschibit examples of 
his unusual calendars at the 
ITC Center. These works are 
the result of a unique blend of 
photography (dating back to 
1868), illustration and exqui- 
site typography. Some of the 
calendars are game boards, 
others are Greenwich Village 
scenes. A variety of printing 
processes are used to produce 
these beautiful works of art. 


Computer Graphics Lab, 


New York Institute of Technology: 


Computer Graphics 

The Alphabets of Simon Nathan 
Nippon Typography Kyokai 
Visible Language Workshop 


FOR MORE 
INFORMATION 
CALL 
(212)371-0699 


12 Noon-5:00 p.m. 

Admission: Free 

Open Monday-Friday 

(Closed July 5, September 6, and 
November 24, 25 and 26, 1982) 


ITC Center 


2 Hammarskjold Plaza 

(866 Second Avenue—between 

46th and 47th Streets), 

3rd Floor, New York, New York 10017 


CONTROLLED CIRCULATION POSTAGE PAID AT FARMINGDALE, N.Y. 11735 AND NEW YORK, N.Y. 10017 USTS PUBL 073430 


MOVING? CHANGE OF ADDRESS: 
SEND THIS LABEL (OR A COPY) WITH 
YOUR CORRECTIONS TO: 

U&LC SUBSCRIPTION DEPT., 

2 HAMMARSKJOLD PLAZA 
NEW YORK, NY 10017 


